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In  the  rich  fertile  acres  of  Ransom's  farmlands,  scores  of 
medicinal  and  essential-oil  bearing  plants  thrive  to  perfection 
under  the  devoted  skill  of  specialist  scientists.  Processed  and 
assayed  with  the  same  meticulous  care  in  Ransom's 
laboratories,  these  plants  yield  superb  products  that  fill  the 
galenical  warehouses  of  the  world.  Ransom's  can  also  process 
your  own  materials,  to  conserve  your  capital  and  reduce  your 
overheads — all  in  the  strictest  confidence.  Ransom's  is  an 
entirely  self-contained  business,  unconnected  with  any  other 
firm  in  the  industry. 
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Roche  have  discovered  Eversun. 
get  ready  for  a  very  good  summer. 


Now  there's  a  new  suntan  product  that 
protects  against  sunburn  far  more  effectively 
than  ever  before. 

It's  called  Eversun.  And  it's  very  different. 

Because  it  acts  within  the  skin,  not  just  on 
it.  That's  where  sunburn  starts,  so  that's  where 
Eversun  stops  it.  Before  it  can  even  begin. . 

The  discovery  that  made 
the  difference. 

Eversun's  active  ingredient  is 
a  remarkable  natural  substance 
called  Guanin.  Roche's  research 
scientists  discovered  that  when  it 
penetrates  the  skin,  it  actually 
counteracts  the  destructive 
effects  of  ultra-violet  sun  rays 
on  the  skin  cells-the  biological 
cause  of  painful  sunburn. 

Without  preventing 
natural  pigmentation 
developing  into  a  tan. 
Eversun  also  contains 


1 


d-Panthenol,  known  to  promote  a  good  tan, 
and  moisturisers  to  stop  the  skin  from  drying 
and  peeling. 

Every  type  of  skin,  too.  Eversun  comes  in 
not  one  but/ow/'different  protection  strengths. 
To  cater  for  every  sort  of  skin  sensitivity - 
under  every  sort  of  sun. 

Backed  by  a  big  advertising  launch. 

Eversun  is  great  news  for  sunlovers 
who've  always  ended  up  as  sun  sufferers. 
As  they'll  find  out  from  May  through 
to  August  in  a  big  £150,000 national 
advertising  campaign.  It  includes 
a  series  of  double  page  colour  spreads  in 
the  Reader's  Digest,  Woman's  Own, 
Woman's  Realm,  Woman  &  Home, 
Vogue  and  She-reaching  over 
12  Vi  million  readers! 

And  that's  good  news  for  you. 
Now  all  you've  got  to  do  is  stock 
up  and  display  Eversun.  And 
enjoy  a  summer  full  of  sales. 


VERSUN 

Man's  latest  discovery,  for  every  body  under  the  sun. 


Eversun  is  a  product  of  the  Cosmetic  Division  of  Roche  Products  Ltd.,  the  makers  of  Pantene. 
A II  enquiries  to  the  sole  U.K.  distributors:  Thos.  Christy  &  Co.  Lid.,  North  Lane,  Alilershot,  Hants.  Telephone  Aldershot  (0252)  29911. 
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PUT  ON  A  HAPPY  FACE  THIS  MONTH. 
IT  COULD  WIN  YOU  £250! 


Here's  a  little  help  to  keep  you  smiling 
at  your  customers.  No  matter  how  you  feel. 

Because  any  one  of  them  could  win  you 
up  to  £250  in  Efferdent's  grand  £4,000 
'Spot  the  Tennis  Ball  Competition! 

There  will  be  prizes  of  £2,500, £1,000 
and  £500  for  your  customers.  With  a  bonus 
of£250,£100or£50foryou  if  they  win. 

There  will  be  competition  ads  in  the 
Sun,  Reveille  and  the  News  of  the  World, 
during  Wimbledon  week.  And  our  reps  will 
be  round  with  attractive  trade  discounts 
and  plenty  of  extra  entry  forms  for  you 
to  dish  out  to  your  customers. 

They  have  to  buy  an  extra 
pack  of  Efferdent  for  every 
three  attempts.  And  with  more 
than  15  million  people  reading 
ourads.That  could  mean  an 
awful  lot  of  Efferdent. 

So  apart  from  making  sure 
you're  well  stocked.  Keep  on 
smiling,  that's  all  you  have  to  do 


''Went  elnleni 


Ablets 


r£MOVESSTA1NS 


Everyone's  a  winner  with  Efferdent! 
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self  Care 

octors  have  "only  just  started  looking  outside  their 
>or"  to  see  what  patients  do  before  they  visit  the 
irgery,  said  Professor  W.  J.  M.  Butterfield,  vice- 
lancellor,  University  of  Nottingham,  last  week, 
ofessor  Butterfield  was  chairing  the  one-day 
mference  on  self  care  and  health  maintenance 
iage  579). 

A  number  of  the  speakers  at  the  conference 
immented  that  there  was  little  information  on  what 
atients  did  about  self  care,  although  one-third  of  the 
oney  spent  on  drugs  involves  OTC  products.  One 
>eaker  felt  that  the  proportion  disguised  the  real 
nount  of  proprietary  medicines  used,  as  prescription 
edicines  generally  cost  more  than  OTCs. 
An  "independent"  group — the  Panel  on  Self-Care — 
as  been  set  up  to  study  self  care.  According  to  its 
lairman,  Dr  John  Fry,  the  Panel  "arose  spontaneously". 
ie  Panel  includes  Dr  J.  A.  D.  Anderson,  Professor 
utterworth,  Dr  T.  L.  C.  Dale  (medical  advisor, 
eecham  Products  Ltd),  Dr  B.  A.  Elliot  (medical 
rector,  Miles  Laboratories  Ltd),  Miss  Clair  Rayner 
vho  writes  the  Ruth  Martin  column  in  Woman's 
wn,  and  the  "problem  page"  in  other  magazines), 
Ir  G.  Teeling-Smith  (director,  Office  of  Health 
:onomics)  and  Mr  J.  P.  Wells  (director,  Proprietary 
ssociation  of  Great  Britain).  The  secretary  is  Mr  H.  H. 
arris,  21  Manor  Road  North,  Wallington,  Surrey. 
The  Panel  hope  to  study  what  is  being  done  at  the 
loment  in  the  area  of  health  care,  and  review  what  is 
Dssible.  They  have  already  prepared  a  report, 
resented  at  the  conference  by  Dr  Fry,  reviewing 
terature  previously  published  on  the  subject. 
The  report's  recommendations  include  : 
]  "Self  care  and  all  its  implications  is  an  essentia!  and 
levitable  level  of  health  care.  Within  it,  health 
ducation  and  information,  self  medication,  health 
laintenance,  disease  prevention  and  doctor  co- 
peration  are  important  components  that  must  be 
ncouraged." 

]  Self  care  has  been  almost  completely  neglected  as 
sphere  for  study  and  research. 

]  Self  care  cannot  be  studied  in  isolation.  The  whole 
rocess  of  primary  care,  involving  self  care  and  first 


contact  medical  care,  by  general  practitioners  in 
Britain,  must  be  studied  in  order  that  the  roles  of  the 
public  and  the  professions  can  be  best  defined. 
□  Closer  contacts,  collaboration  and  discussions  are 
necessary  between  all  those  involved  and  interested 
in  self  care. 

An  immediate  reaction  to  the  "spontaneous 
independent  group"  concerns  its  membership  and  the 
outstanding  omission  of  representatives  from  retail 
pharmacy.  That  omission  casts  a  shadow  of  doubt 
concerning  the  Panel  . 

Agreed,  truly  independent  research  on  the  subject  of 
self  care  in  all  its  aspects  is  required  but  where  better 
to  begin  than  in  the  pharmacy? 

In  the  right  direction 

Pharmacists  will  welcome  the  stricter  controls  on  the 
advertising  of  medicines  (see  p  568)  although  those 
with  extreme  views  may  consider  that  the  restrictions 
should  be  total  rather  than  in  degree. 

A  general  requirement  for  advertisers  is  that  "no 
advertisement  should  encourage,  directly  or  indirectly, 
indiscriminate,  unnecessary  or  excessive  use  of 
(medicinal)  products."  Products  mentioned  specifically 
as  being  open  to  "unacceptable  claims"  include 
analgesics,  antiseptics,  corn  removers,  indigestion 
remedies,  laxatives  and  vitamins.  Claims  for  the  speed 
of  medicines  in  relieving  certain  symptoms  will  also 
have  to  be  modified. 

Much  of  the  new  code  for  advertisers  is  concerned 
with  claims  for  cosmetics,  particularly  those  containing 
vitamins  or  hormones.  One  large  section  is  devoted 
to  hair  and  scalp  products. 

At  the  same  time,  the  European  Code  of  Standards 
for  the  Advertising  of  Medicines  has  been  released 
following  adoption  by  the  European  Proprietary 
Association  (see  p.  566).  The  code  requires  that  all 
claims  made  for  products  should  be  truthful  and 
capable  of  being  supported  by  adequate  evidence. 

As  with  all  voluntary  codes,  it  is  their  implementation 
that  determines  their  success. 


3ost  Scripts 

Carried  bag'  advertising 

I.  J.  B.  Plastics  Ltd  have  sold  a  new  idea 
l  "carried  bag"  advertising  to  Supersave, 

Midlands  discount  toiletries  chain.  The 
olythene  Teno  carrier  has  "shoulder" 
andles  and  when  it  is  carried  both  its 
ides  show — offering  "fore  and  aft"  ad- 
ertising  opportunities! 

Three  names  have  been  promoted  so 
ar — Sunsilk,  Arrid  and  Liga  baby  foods, 
■or  Supersaver's  competitors,  perhaps  its 


just  as  well  you  can  see  only  one  side  of 
the  bag  at  a  time! 

Titrating  spendthrifts' 

A  surprising  use  for  one  of  the  butyro- 
phenone  drugs  was  revealed  by  Professor 
W.  Linford  Rees  of  St  Bartholomew's 
Hospital,  London  when  he  spoke  at  a 
luncheon  this  week  in  Marlow,  Bucks,  to 
mark  the  opening  of  Janssen  Pharmaceu- 
tical Ltd's  new  UK  headquarters  (see 
p  588).  One  of  his  patients  who  was  given 
to  bouts  of  spending  had  been  in  a  state 
of  mania  for  one  week  during  which  time 
he  had  spent  £700  on  presents,  clothes  and 
a  secondhand  motor  car.  Professor  Rees 


put  him  on  haloperidol  and  within  a  few 
days  his  activity  and  spending  had  been 
reduced  to  normal  limits.  He  was  a  person 
who  had  recurrent  attacks  of  mania  and 
about  a  year  later  the  Professor  was 
called  in  again  and  was  able  to  start  a 
treatment  even  earlier  so  that  he  only 
spent  £70  and  on  a  third  occasion  by 
starting  treatment  earlier  still  he  was 
brought  under  control  having  spent  £10. 
"It  was  remarkable  in  this  case  that  not 
only  could  one  control  the  rate  of  spend- 
ing by  the  speed  with  which  one  applied 
the  drug,  but  also  one  could  titrate  the 
patient's  mood  by  the  dose  of  haloperidol 
given",  the  professor  said. 
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Chemists'  counter  business 
up  10  per  cent  -  Nielsen 


The  depressing  "knock"  in  chemists'  turn- 
over seen  at  the  end  of  1973  did  not 
follow  through  to  January-February, 
according  to  the  latest  Retailer  Report 
published  by  the  A.C.  Nielsen  research 
organisation. 

Turnover  for  this  period  was  104  per 
cent  ahead  of  January-February  1973, 
caused  almost  entirely  by  a  gain  in  NHS. 
Counter  business  for  all  chemists  (exclu- 
ding Boots)  was  12  per  cent  up. 

"It  is  perhaps  of  more  than  passing 
interest  to  note  that  grocers'  turnover 
increased  by  12-7  per  cent  in  1973  over 
1972  but  food  prices  increased  by  15-1 
per  cent,"  says  the  report.  Although  there 
is  no  reliable  price  index  of  grocery 
prices  or  chemists'  counter  lines  alone, 
which  "makes  the  latest  Budget  proposals 
on  retail  profit  margins  a  disturbing  pros- 
pect". 

Average  counter  turnover  for  the  large 
independents  was  £28,000  in  1973  and 
for  small  independents  £9,000.  (The  di- 
viding line  between  large  and  small  was 
£34,550  total  turnover). 

In  January-February  counter  sales  rep- 
resented the  following  percentages  of  total 
turnover:-  multiples — Co-ops  55-2,  large 
independents  48-3,  small  independents 
40-6.  Cash  sales  breakdown  showed  an 
increase  of  10  per  cent  for  multiples — 
Co-ops  and  independents  13  per  cent 
(large  +  14,  small  +  11).  The  average 
weekly  turnover  as  cash  sales  in  large 
independents  was  £517,  in  multiples — Co- 
ops £486  and  in  small  independents  £167. 
NHS  receipts  were  £517,  £433  and  £300 
respectively. 

In  December  1973,  independents  dispen- 
sed 87  per  cent  and  multiples  13  per  cent 
of  NHS  prescriptions,  averaging  1,803  and 
2,028  per  shop.  In  January,  independents 
dispensed  87-2  per  cent  and  12-8  per  cent 
of  NHS  prescriptions,  averaging  1,960 
and  2,180  per  shop.  The  NHS  represen- 
ted the  following  percentages  of  total 
turnover  in  January-February:-  multiples 
— Co-ops  42-6,  large  independents  48-9, 
small  independents  58-2. 

IMPU  refutes  'vested 
interest'  charge 

The  suggestion  in  the  Sunday  Times,  May 
5  that  chemists  have  a  vested  interest 
against  changing  to  child  resistant  con- 
tainers has  been  refuted  by  Mr  J.  Wright, 
secretary,  National  Pharmaceutical  Union. 

In  a  letter  to  the  editor  he  points  out 
that  the  NPU  objected  to  the  suggestion 
that  pharmacists  should  charge  for  such 
containers  when  dispensing  NHS  pre- 
scriptions. "The  safe-keeping  of  dispensed 
medicines  should  not  rest  entirely  on 
patients'  willingness  or  ability  to  pay  the 
extra  charge. 

"Additionally   the  claim   made   in  the 


article"  Mr  Wright  continued  "that  chem- 
ists "can  name  their  own  prices  for  many 
pain  killers  sold  in  bottles,  but  not  for  pills 
sold  in  strip  or  bubble  packs"  is  also  fac- 
tually wrong.  The  sales  of  all  proprietary 
medicines  are  controlled  by  resale  price 
maintenance  irrespective  of  the  way  in 
which  they  are  packed. 

"Our  fundamental  and  continuing  fear, 
is  that  available  safety  containers  do  not, 
infact,  provide  an  adequate  degree  of  pro- 
tection, and  that  their  use  might,  there- 
fore, engender  among  the  public  a  false 
sense  of  security  and  a  lessening  of  care 
towards  other  medicines  not  similarly 
packed.  We  are  naturally  conscious  that 
pharmacists  have  a  vitally  responsible  role 
to  play  in  this  matter  and  until  we  are 
convinced  that  safety  containers  are  fool- 
proof, we  will  continue  to  hold  the  opinion 
that  the  most  satisfactory  way  of  encour- 
aging the  safe-keeping  of  medicines  is  to 
pursue  vigorously  the  campaign  for  edu- 
cating the  public  to  keep  all  medicines  out 
of  the  reach  of  children". 

European  advertising  code 
for  medicines  adopted 

A  code  of  standards  for  the  advertising 
of  medicines  has  been  adopted  by  the 
European  Proprietary  Association  which 
represents  pharmaceutical  companies  in 
Europe  who  manufacture  and  distribute 
medicines  advertised  to  the  public. 

The  code,  which  is  now  compulsory  for 
the  410  European  pharmaceutical  firms 
which  are  members  of  the  Association,  in- 
cludes the  following  requirements  for  the 
advertising  of  proprietary  medicines:  — 
No  advertisement  should  make  the  reader 
or  listener  fear  that  he  or  she  is  suffering 
or  may  without  treatment  suffer  from  any 
serious  ailment.  There  should  be  no 
reference  to  prizes,  competitions  or  any 
devices  calculated  to  stimulate  abuse  or 
misuse  of  medicine  without  therapeutic 
justification. 

Advertisements  should  not  be  directed 
exclusively  to  young  people,  offer  to  refund 
money  to  dissatisfied  users,  or  promote 
sale  by  mail  order  unless  the  products 
concerned  are  not  readily  available  from 
shops. 

Package  leaflets  and  labels  should  show 
the  name  or  address  of  the  company  or 
person  responsible  for  marketing,  the 
name  of  the  pharmaceutical  specialty  and 
its  active  constituents,  the  main  indications, 
dosage  and  all  other  directions  necessary 
for  proper  and  safe  use  of  the  product. 

Herbal  remedies  symposium 

A  symposium  on  "Herbal  remedies  in 
Europe"  is  to  be  held  at  the  School  of 
Pharmacy  (lecture  room  D4),  University 
of  Bradford,  on  May  22  at  2pm. 


Speakers  will  be  Professor  E.  J.  Shellai 
Department  of  Pharmacy,  Chelsea  Collej 
on  "Herbal  remedies  and  the  pharmac 
in  Europe";  Dr  F.  J.  Evans,  School 
Pharmacy,    University    of  London, 
"Problems   of  standardisation  of  herl 
remedies  in  the  UK";  and  Mr  F.  Fletct 
Hyde,    president,    National  Institute 
Medical  Herbalists  on  "Therapeutic  u 
of  herbal  remedies". 

There  will  be  an  exhibition  of  the  Ph 
maceutical  Society's  collection  of  mate 
medica  and  herbaria  in  rooms  L8-11  fn 
11am  to  6pm. 

Inquiry  into  installation 
costs  of  security  cabinets 

The  Department  of  Halth  has  agreed  t 
an  inquiry  should  take  place  into 
costs  of  installation  of  the  new  secur 
cabinets.  A  meeting  of  the  Central  N 
(Chemists  Contractors)  Committee 
told  on  April  24  that  representati 
should  be  made  to  the  Department  I 
the  agreed  costs  be  included  in  the  amc 
due  in  the  balance  sheet. 

The  Department  has  agreed  to  sut 
proposals  to  the  Committee  for  consid 
tion  at  its  May  meeting  on  rota  and  j 
of-hours  fees  and  at  its  June  meeting 
remuneration  for  oxygen  services.  Fur 
counter  proposals  on  the  container  all 
ance  will  be  submitted  following  the  C 
mittee's  rejection  of  the  Department's  ( 
of  an  increase  in  0-1  p.  The  Departmei 
to  take  up  with  the  Family  Practitii 
Committees  the  matter  of  issue  of  ch& 
on  the  first  working  day  of  the  mont 

The  Committee  rejected  a  proposal  f 
the  Department  that  payment  for  mei 
dopa  tablets  500mg  should  be  based 
the  price  of  Dopamet  tablets  500mg  1 
June  1. 

A  meeting  is  to  be  arranged  with 
Department  following  concern  that 
whole  of  the  Central  NHS  levy  couli 
longer  be  collected  from  contractors 
statutory  basis. 

Mr  G.  T.  M.  David  was  elected  c 
man  for  the  ensuing  year. 

□  The  decision  by  Mrs  Barabara  Cast 
drop  the  state  reserve  pension  sch 
means  that  purpose  of  the  new  pei 
schemes  devised  in  recent  months  has 
appeared.  Until  the  details  of  the 
government  policy  are  known  no  fu 
action  can  be  taken. 

The  NPU  is  cancelling  publicity 
its  schemes  and  all  pharmacists  expeH 
personal  reports  will  be  receiving  lH 
explaining  the  situation  from  St<B 
Wrightson  the  NPU  consultants.  FrB 
statements  will  be  made  when  refl 
government  proposals  are  received. 

Group  election  result 

The  result  of  the  election  for  five  H 
bers  to  serve  on  the  Agricultural  andH 
erinary  Practice  subcommittee  of  the  Bj 
maceutical  Society  was  announced™ 
week.  Successful  candidates  with  the  III 
ber  of  votes  received  were :  Sydney  Bf 
land,  87;  Gordon  H.  V.  CampbelBj 
Peter  J.  Copus,  73;  Harold  Jobson,  9'H 
William  P.  B.  Phillpotts,  110. 

Not  elected  were  Christopher  D.  Clflp 
45  and  Vernon  Thompson,  71.  ThdH 
election  will  be  in  two  years  time.  B 
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ITC  medicines  exempted 
om  profit  cuts 


\ 


les  of  proprietary  medicines  are  exempt 
jm  the  Government's  controls  on  re- 
icing  and  profit  margins  introduced  last 
onday. 

Non-food  distributors  are  now  required 
reduce  their  permitted  gross  profit  mar- 
is by  10  per  cent.  This  provision  does 
it  apply  to  retailers  with  a  total  annual 
les  of  less  than  £250,000,  wholesalers 
th  a  turnover  under  £500,000,  or  if  the 
m's  net  profit  margins  would  be  reduced 
more  than  25  per  cent  below  its 
ference  level. 

A  spokesman  for  the  Price  Commission 
Id  C&D  that  the  gross  profit  margin  in- 
ides  NHS  dispensing,  (the  NPU  are  try- 
g  to  reverse  this  decision)  and  that  the 
oportion  accounted  for  by  proprietary 
edicines  must  be  based  on  "honest 
sessment". 

A  further  provision  allows  the  Price 
jmmission  to  vary  permitted  margins  of 
ofit. 

Retailers  must  not  reprice  goods  on  dis- 
ly  if  the  price  of  replacement  goods  in- 
jases,  even  if  those  price  increases  would 
herwise  be  allowed  under  the  Code.  But 
is  provision  only  applies  to  quick-selling 
|'s  ie  items  which  are  turned  over  ten 
more  times  a  year.  It  does  not  apply 


to  repricing  of  goods  which  have  been  on 
special  offer  or  goods  exempted  from 
restrictions  on  resale  price  maintenance. 
Provision  is  also  made  for  the  Price  Com- 
mission to  accept  other  repricing  practices 
which  they  are  satisfied,  after  consultation, 
are  not  against  the  consumers'  interest. 

Manufacturers  will  not  be  able  to  in- 
crease prices  which  are  subject  to  the 
Code  within  three  months  of  the  last  in- 
crease unless  the  permitted  price  increase 
is  at  least  10  per  cent.  Certain  special  pro- 
visions are  made  for  firms  making  pro- 
ducts where  raw  materials  form  a  high 
proportion  of  costs. 

The  Notification  Order  is  amended  to 
require  pre-notification  to  the  Price  Com- 
mission of  price  increases  under  cost 
adjustment  clauses  (ie  clauses  in  contracts 
providing  for  automatic  price  increases 
when  costs  rise)  introduced  since  March 
25  in  areas  where  these  clauses  did  not 
previously  apply. 

Category  II  firms  are  now  required  to 
give  28  days  notice  of  proposed  price  in- 
creases. 

The  Counter-Inflation  (Price  and  Pay 
Code)  (Amendment)  (No.  2)  Order  1974. 
HM  Stationery  Office,  SI  1974  No.  785, 
£0-06. 


lelp  for  increasing  veterinary  business 


ie  need  for  sufficient  storage  space  and 
adequate  road  approach  to  the  ware- 
mse  for  articulated  vehicles  was  stressed 
the  second  of  the  Agricultural  and 
terinary  Pharmacy  Group's  visits  to 
larmacies  specialising  in  animal  health 
d  agricultural  products.  (The  first  was 
scribed  last  week  p  553). 
The  visit  on  May  1  was  to  the  pharmacy 
Mr  W.  P.  B.  Phillpotts  which  trades  as 
)x  &  Robinson  Ltd,  75  High  Street, 
ony  Stratford,  Bucks,  There  has  been  a 

'  Phillpotts 


pharmacy  on  those  premises  since  1760 
and  the  frontage  has  been  largely  un- 
altered since  that  time. 

Returning  to  the  pharmacy  from  the 
forces  in  1946,  Mr  Phillpotts  said  that  by 
1948  he  had  become  "bored"  with  the 
sales  of  cosmetics  and  so  looked  around 
for  an  extra  sphere  of  activity.  He  soon 
decided  to  specialise  in  supplying  farmers 
with  their  agricultural  and  animal  health 
products  because  Stony  Stratford  was  in 
the  centre  of  a  thriving  mixed  farming 
area  despite  the  town  having  "lost  its 
cattle  market". 

Expansion  and  curtailment 

Business  soon  expanded  but  after  a  few 
years  he  had  to  face  a  sizeable  curtailment 
in  the  market.  A  new  city  — ■  Milton 
Keynes  —  was  to  be  built  on  the  door- 
step and  27,000  acres  of  arable  land  was 
lost.  He  decided  to  canvas  farmers  further 
afield  to  offset  the  losses  before  they  came 
about.  That  he  has  been  successful  is  seen 
by  the  fact  that  he  now  employs  23  staff 
including  three  agricultural  representatives. 

In  seeing  a  threat  to  his  agricultural 
business  with  the  coming  of  the  factories 
Mr  Pillpott  also  saw  an  opportunity  to 
wrest  business  from  them  by  offering  sup- 
plies of  first  aid  and  hygiene  products.  In 
this  sector,  he  said,  the  company  was  build- 
ing up  a  useful  business. 

Giving  further  details  of  the  business 
Mr  Phillpott's  partner,  Mr  John  Lane,  said 
they   had   a   storage  capacity  of  about 


2,000  sq  ft  but  they  could  really  do  with 
4,000  sq  ft.  In  the  meantime  every  bit  of 
space  was  put  to  use  and  in  some  parts 
former  living  quarters  had  been  taken  into 
business.  They  had  a  surprisingly  high 
stock  turn  —  12  times  a  year.  Stocktaking 
was  done  in  July  when  their  stocks  were 
very  low. 

For  administrative  purposes  it  had  been 
found  necessary  to  split  the  business  three 
years  ago,  the  agricultural  side  being 
headed  by  Mr  Lane  and  the  traditional 
pharmacy  in  which  4,000  prescriptions  are 
dispensed  monthly  supervised  by  Mr 
Phillpotts. 

After  seeing  over  the  pharmacy,  and 
warehouses  visitors  drove  to  the  local 
archeological  society's  museum  at  Wolver- 
ton  where  there  is  an  interesting  collection 
of  antique  farming  and  agricultural  equip- 
ment collected  from  the  farms  in  the  area 
which  became  "casulties"  of  the  Milton 
Keynes  project. 

Chemist's  March  sales 

Chemists  and  photographic  goods  dealers' 
retail  sales  index  rose  17  per  cent  in 
March,  according  to  the  Department  of 
Trades  figures.  Independent  chemists  ad- 
vanced 16  per  cent,  compared  to  7  per 
cent  for  independent  retailers  generally. 
The  index  (1971  =  100)  for  all  chemists 
is  now  128,  and  for  independents  123. 
Figures  for  multiples  and  Co-operatives 
are  not  given,  and  NHS  receipts  are  ex- 
cluded from  the  calculations. 

"Pay  a  fee  says"  doctor 

A  Sheffield  doctor  has  written  to  about 
six  drug  firms  suggesting  their  represen- 
tatives should  pay  doctors  a  consultation 
fee. 

Dr  John  Hopkinson  feels  he  gets  no 
benefit  from  their  visits,  as  all  the  infor- 
mation he  needs  is  on  the  drug  data 
sheets  or  in  the  ABPI  Compendium  and 
"usually  drug  side  effects  are  not  foremost 
in  their  minds".  All  patients  other  than 
NHS  patients  have  to  pay  for  a  consul- 
tation so  why  not  representatives,  he  says. 

New  pharmacy  registration 
procedure  in  Scotland 

The  method  of  applying  for  registration 
of  new  pharmacies  under  the  Medicines 
Act  is  given  in  the  annual  report  of  the 
Pharmaceutical  Society's  Scottish  Execu- 
tive. 

Approval  is  obtained  from  the  Secre- 
tary of  State  for  Scotland  through  the 
Society's  Scottish  Department.  Applica- 
tions, accompanied  by  a  sketch  plan 
drawn  to  scale  of  the  new  premises  and 
the  appropriate  fee,  should  be  submitted 
to  the  Resident  Secretary,  Scottish  De- 
partment, The  Pharmaceutical  Society,  36 
York  Place,  Edinburgh  EH1  3MU,  from 
whom  application  forms  and  explanatory 
notes  may  be  obtained. 
□  The  six  retiring  members  of  the  Scot- 
tish Executive,  all  eligible  for  re-election, 
are  J.  B.  Dunnett,  J.  S.  Galloway,  J.  W. 
Goodchild,  D.  C.  Mair,  Miss  E.  A. 
Meikle,  and  R  .S.  Morrison.  Nominations 
for  the  six  vacancies  should  be  sent  to 
the  Resident  Secretary  by  May  13. 
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Abuse  medicines  should  not 
be  displayed,  says  Council 


Medicines  which  are  likely  to  be  the  sub- 
ject of  abuse  should  not  be  displayed  for 
sale  in  pharmacies.  Display,  which  is  an 
offer  for  sale,  can  be  interpreted  as  pro- 
motion and  this  is  not  appropriate  for  the 
kind  of  medincinal  products  concerned. 
This  was  decided  by  the  Council  of  the 
Pharmaceutical  Society  of  Great  Britain 
at  its  May  meeting. 

In  recent  months  there  has  been  a  num- 
ber of  reports  in  the  Press  and  elsewhere 
relating  to  medicines  which,  although 
valuable  in  the  treatment  of  specific  con- 
ditions, may  be  misused.  The  medicines 
concerned  may  only  be  sold  to  the  public 
from  pharmacies.  Storage  in  the  dispen- 
sary or  some  other  place  out  of  sight  of 
customers  in  the  pharmacy  will  help  to 
illustrate  clearly  to  those  who  request  the 
products  that  close  supervision  of  sales  is 
being  exercised  by  the  pharmacist,  the 
Council  adds. 

On  the  recommendation  of  the  Organisa- 
tion Committee,  the  Council  adopted  the 
revised  scale  of  grants  for  the  regions.  The 
new  scales  allow:  5p  per  member  for  the 
first  1,000,  3p  per  member  for  the  next 
1,000,  2p  per  member  for  the  next  1,000, 
and  lp  per  member  for  the  remainder. 
The  result  is  a  substantially  increased 
grant  for  the  smaller  regions  and  a  lessen 
increase  for  the  two  regions  which  have 
more  than  3,000  members.  The  conference 
grant  remains  at  3p  per  member.  The 
Council  is  to  invite  two  members  of  the 
British  Pharmaceutical  Students  Associa- 
tion executive  to  attend  the  1974  British 
Pharmaceutical  Conference  in  Nottingham. 

Somerset  dispensing  scheme 

The  general  practice  subcommittee 
noted  with  interest  the  developments  in 
Somerset  where  the  area  health  authority 
had  made  arrangements  under  which  pre- 
scriptions written  in  family  planning 
clinics  would  be  dispensed  free  of  charge 
in  general  practice  pharmacies.  In  the 
scheme  the  proprietors  are  reimbursed  at 
the  retail  cost  of  the  products  supplied. 
The  Committee  welcomed  the  development 
and  considered  that  it  might  be  useful  for 
details  of  the  scheme  to  be  given  to  all 
Area  Chemist  Contractors  Committees. 

Noting  that  there  was  representation  of 
both  hospital  and  general  practice  phar- 
macy on  the  new  Area  Pharmaceutical 
Committees,  the  Practice  Committee  dis- 
cussed the  question  of  how  APCs,  and,  in 
addition,  Regional  Pharmaceutical  Com- 
mittees, would  be  provided  with  informa- 
tion and  guidance  on  professional  matters. 
It  was  decided  that  the  matter  should  be 
raised  with  the  Central  NHS  (Chemist 
Contractors)  Committee  and  the  Guild  of 
Hospital  Pharmacists. 

Samples  of  skillets  for  strip  and  blister 
packs  of  tablets  were  received  from  Pira, 
the  research  association  which  has  been 


developing  dispensing  containers  at  the  re- 
quest of  the  Society.  The  sizes  of  the  car- 
tons are:  Size  1  —  55  x  22  x  85mm;  size 
2  —  55  x  25  x  120mm;  size  3  —  85  x  40 
x  1 20mm;  and  size  4  —  70  x  40  x  175mm. 
The  subcommittee  considered  that  that 
range  of  sizes  was  satisfactory  and  that 
coated  Duplex  boards  should  be  used  in 
their  construction.  It  also  approved  of  a 
wallet-type  "envelope"  which  allowed  a 
single  strip  of  tablets  or  capsules  to  be 
stapled  within  the  pack.  The  Council 
agreed  that  an  approach  should  be  made 
to  the  British  Standards  Institution  sug- 
gesting that  the  relevant  standard  should 


be  amended,  and  request  them  to  com 
mence  work  on  the  establishment  of 
standard  for  a  wallet-type  "envelope"  ofj 
the  kind  approved  by  the  subcommittee. 

Following  discussion  by  the  subcom-' 
mittee  on  the  "Design  guide  for  health! 
centres",  it  was  recommended  that  a  num-l 
ber  of  points  concerning  access  to  the 
pharmacy,  storage  of  drugs,  and  security! 
should  be  made  to  the  Department  ol 
Health  by  the  Society.  The  Council  agreed! 
to  the  recommendation. 

The  Council  agreed  that  an  approach! 
should  be  made  to  the  Central  NHSj 
(Chemist  Contractors)  Committee  seek 
ing  its  agreement  to  the  salaries  of  pre; 
registration  graduates  being  removed  frorr 
the  global  sum  associated  with  NHS  re 
muneration  and  a  direct  reimbursemen 
being  made  of  the  appropriate  proportion 
of  the  graduate's  salary  to  those  chemis; 
contractors  who  engaged  graduates  fo 
preregistration  experience. 

The  president,  Mr  D.  E.  Sparshott,  pai<! 
tribute  to  Mr  W.  A.  Beanland  and  Mis 
M.  A.  Burr  who  were  both  leaving  th] 
Council.  He  asked  Miss  Burr  to  accept 
gift  of  a  clock. 


: 

if 


New  code  outlines  stricter  medicines  advertising  stand 


Stricter  controls  on  the  advertising  of 
medicines  are  recommended  in  The  British 
Code  of  Advertising  Practice  launched  last 
week.  The  following  are  among  its  new 
recommendations : 

No  advertisement  should  claim  a  pro- 
duct does  not  contain  a  given  ingredient 
commonly  used  in  competitive  products  in 
any  way  to  suggest  that  the  ingredient  is 
harmful.  "Exaggerated  claims"  should  not 
be  made  about  the  speed  with  which 
medicines  relieve  pain  or  symptoms  of 
colds  and  influenza. 

Anti-perspirants'  advertisements  should 
not  make  "exaggerated  claims"  to 
keep  skin  dry,  either  absolutely  or  for  a 
specific  period,  and  no  claims  should  be 
made  that  products  taken  by  mouth  have  a 
body  deodorant  effect. 

Advertisements  for  antiseptics  must  not 
imply  that  they  give  complete  protection 
against  disease  or  are  a  substitute  for 
cleanliness  nor  exaggerate  the  dangers  of 
bacteria  in  the  normal  domestic  situation. 
Antiseptic  gargles  should  not  be  presented 
as  cough  treatments. 

The  effectiveness  or  safety  of  particular 
contraceptive  methods  in  comparison  with 
others  should  not  be  exaggerated.  The 
Code  has  no  objection  to  the  advertising 
of  contraceptive  methods  providing  re- 
ference is  made  to  the  fact  that  certain 
methods  are  available  only  on  prescription. 

Products  for  com  removal  may  be  ad- 
vertised only  if  medically  approved  for 
that  purpose.  Claims  that  a  cosmetic  con- 
tains ingredients  with  special  properties 
should  be  supported  by  evidence  and  ad- 
vertisements should  not  claim  that  any 
preparation  rejuvenates  the  skin  or 
muscles  or  that  hormones  or  vitamins  de- 
lay wrinkle  formation. 

Advertisements  referring  to  hay  fever 
or  other  allergies  should  not  suggest  a 
product  will  clear  up  the  condition  unless 
it  contains  appropriate  antigens  or  is  uni- 
versally effective  against  the  allergy.  No 
product  should  be  advertised  as  suitable 
for  treatment  of  serious  or  frequent  head- 


aches or  as  a  preventive  or  course  a 
treatment  for  headaches. 

Claims  for  herbal  and  homeopathic  pre 
ducts  "will  be  assessed  in  the  light  of  e> 
pert  opinion." 

Claims  for  indigestion  remedies  shoul 
not  refer  to  nausea  or  lack  of  appetil 
which  may  be  symptoms  of  more  serioi 
conditions.  Laxatives  should  not  be  adve 
tised  for  habitual  use  or  for  relief  of  pai 
or  indigestion  other  than  abdominal  di: 
tention  caused  by  flatulence,  or  for  an 
benefit  to  the  complexion. 

Pregnancy  test  kits  for  home  use  ma 
be  advertised  if  their  efficiency  an 
adequacy  of  instructions  supplied  can  t 
demonstrated.  No  advertisement  shou 
contain  any  claim  for  slowing  down  tl 
ageing  process  based  on  a  product 
procaine  or  any  other  content. 

No  medicine,  product,  appliance  or  d 
vice  may  be  advertised  for  treatment 
arthritis  or  chronic  rheumatism. 

Claims  as  to  the  efficiency  of  toothpast 
should  also  be  related  to  the  need  to  bru< 
the  teeth  regularly. 

Vitamin  preparations  containing  fol 
acid  in  amounts  likely  to  mask  sympton 
of  pernicious  anaemia  should  not 
advertised  to  the  general  public.  | 
advertisement  for  vitamins  and  minera 
should  claim  that  there  is  evidence 
general  deficiency  of  these  substances,  th 
a  full,  varied  and  properly  prepared  di 
needs  to  be  supplemented,  that  go< 
looks,  health  and  energy  are  better  mai 
tained  through  consumption  of  more  vit 
mins  or  minerals,  that  vitamins  applied 
the  skin  are  in  any  way  beneficial  to 
healthy  skin  or  that  vitamins  in  sunt; 
lotions  promote  suntan  or  prevent  su 
burn. 

Claims  relating  to  baldness,  hair  growt 
dandruff,  greasy  hair  and  other  scalp  co 
ditions  are  also  to  be  more  tightly  co 
trolled.  No  product  should  claim  to  pe 
mantly  prevent  baldness,  dandruff 
greasy  hair,  or  to  thicken  hair  or  mei 
split  ends  other  than  temporarily. 
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Topical  reflections 

BY  XRAYSER 

Self  Medication 

In  opening  a  discussion  at  the  Royal  Society  of  Health,  held  at  Brighton 
recently,  Mr  W.  A.  Beanland,  a  member  of  Council  of  the  Pharmaceutical 
Society,  expressed  disapproval  of  the  wide  distribution  of  proprietary 
medicines,  their  formulation  and  their  advertising.  An  opposing  point  of 
view  was  put  by  Mr  J.  P.  Wells,  director  of  the  Proprietary  Association  of 
Great  Britain,  a  body  which  represents  the  manufacturers.  It  is  nearly 
thirty  years  since  Hugh  Linstead  indicted  "patent"  medicines,  their  content, 
their  distribution  and  their  advertising.  It  was  pointed  out  by  Linstead  at 
the  time  that  there  was  even  then  a  conflict,  for  on  the  one  side  the 
Government  was  about  to  embark  on  the  provision  of  a  comprehensive 
medical  service  for  the  whole  community,  while  on  the  other  millions  of 
pounds  were  being  spent  in  an  attempt  to  discourage  the  citizen  from 
making  use  of  the  facilities  which  the  State  was  placing  at  his  disposal. 

Linstead  went  on  to  say  that  the  Government  was  facing  a  challenge. 
It  accepted  responsibility  for  a  National  Health  Service  which  was  to  be 
universal,  in  the  sense  that  it  covered  every  citizen,  and  comprehensive, 
in  that  it  covered  his  every  medical  or  surgical  need.  "It  cannot  permit 
every  device  of  modern  publicity  to  incite  the  citizen  to  ignore  the  service 
provided  by  the  State  and  to  accept  in  its  place  one  provided  by  the 
advertiser."  We  have  seen  a  quarter  of  a  century  of  the  Health  Service 
since  those  words  were  written,  and  we  must  ask  ourselves  whether,  in 
principle,  the  situation  has  changed.  I  say  "in  principle",  for  legislation 
and  pressure  have  compelled  a  more  muted  approach  to  the  consumer. 
Nevertheless,  the  position  remains,  as  Mr.  Beanland  stated,  a  strictly 
commercial,  profit-based  industry. 

The  other  side 

Mr  Wells,  without  giving  supporting  evidence,  said  that  it  had  been 
reported  that  people  who  used  products  for  self-medication  were  the  same 
people  who  were  most  likely  to  visit  their  doctors  when  suffering  symptoms 
requiring  his  attention.  The  speaker  quoted  from  "Without  prescription", 
a  report  published  by  the  Office  of  Health  Economics,  a  body  set  up  by 
the  Association  of  the  Pharmaceutical  Industry  itself.  The  PAGB  had  a 
code  of  standards  which  required  that  all  labels,  leaflets  and  advertisements 
should  be  submitted  to  the  association  for  sanction  prior  to  publication. 
That  scrutiny  was  carried  out  by  staff  which  included  pharmacists,  medical 
advisers  and  consultants. 

I  have  examined  some  of  these  advertisements,  and  there  is  no  doubt 
that  they  have  been  carefully  "vetted",  though  on  occasion  what  is  not 
said  is  more  important  than  what  is  said.  Mr  Wells'  protestations  over  the 
removal  of  phenacetin  from  advertised  medicines  eight  years  earlier  than 
the  introduction  of  legal  control  would  be  more  convincing  if  the  name  of 
the  product  concerned  was  at  once  modified  to  indicate  to  the  public 
that  there  had  been  such  a  change. 

I  was  a  little  surprised  that  Mr  Wells  should  have  quoted  Mr  S.  Howard 
to  the  effect  that,  without  advertising,  the  public  would  depend  for  its 
information  about  medicines  on  thousands  of  people  with  a  financial 
interest.  Does  the  PAGB  act  wholly  from  a  sense  of  altruism  ?  And  Mr  Wells 
did  not  help  his  case  in  saying  that  some  "independent"  research  he  made 
use  of  had  been  sponsored  by  the  PAGB. 


r  D.  R.  Bragg,  head  of  Leicester  School 
|  Pharmacy,  has  been  appointed  assistant 
rector  of  the  City  of  Leicester  Poly- 
clinic with  special  responsibilities  for  the 
culty  of  science. 

Ir  Raymond  Hutchinson,  MPS,  is  a  can- 
date  for  the  political  committee  of  the 
ondon  Co-operative  Society's  Western 
rea.  The  elections  are  this  week. 

Ir  W.  I.  Shipley,  MPS,  Bromley,  Kent, 
to  stand  again  for  the  Liberal  Party 
i  the   forthcoming   by-election   in  the 
lewham  South  constituency  on  May  23. 

eaths 

Han:  Recently,  Mr  Keith  Allan,  MPS, 
7  High  Street,  Laurencekirk,  Kincardins, 
ged  65.  Mr  Allan  served  his  apprentice- 
lip  in  Aboyne,  Aberdeenshire  and  after 
ualifying  in  1933,  worked  in  London  be- 
jre  acquiring  a  business  in  Laurencekirk 
l  1936.  He  retired  in  July  1973. 

ampbell:  On  April  30,  Mr  Duncan 
!ampbell,  MPS,  26  Kinross  Road,  Leam- 
lgton  Spa,  Warwicks.  Mr  Campbell 
ualified  in  1929. 

lcConville:  On  March  26,  suddenly  at 
ospital,  Mr  Bernard  Joseph  McConville 
1PSNI,  211  Lough  Road,  Lurgan,  co 
Lrmagh.  Mr  McConville  qualified  in  1937 
fter  serving  his  apprenticeship  with  Mr 
1.  J.  Hughes,  chemist,  Lurgan. 

lcRoberts:  On  April  27,  Mr  John  An- 
rew  McRoberts,  PhC,  formerly  of  23 
t  John's  Park,  Belfast.  Mr  McRoberts 
ualified  in  1926  and  subsequently  was 
l  business  at  Ormeau  Road,  Belfast,  for 
lany  years  until  his  retirement. 

Mews  in  brief 


]  Laurie  Pavitt,  MP,  in  the  World  at  One 
adio  programme  on  Wednesday  wanted 
Mollis  Browne's  Compound  "on  prescrip- 
ion  only". 

]  Smith  &  Nephew  Associated  Companies 
-td,  has  established  a  foundation  to 
entralise  the  control  and  financing  of  its 
haritable  activities.  The  Smith  &  Nephew 
?oundation  will  be  administered  from 
Smith  &  Nephew's  head  office  at  2  Temple 
'lace,  Victoria  Embankment,  London. 

H  In  connection  with  the  Commercial 
travellers  Benevolent  Institution's  125th 
mniversary  appeal,  the  president,  Lord 
Jraighton,  has  arranged  an  evening  re- 
ception at  the  House  of  Lords  on  June  4 
rom  6.30  pm  to  8.30  pm.  Particulars  from 
he  secretary,  No.  1  London  Bridge,  Lon- 
lon  SE1  9SZ. 

iMrs  Joyce  Butler  is  seeking  to  intro- 
luce  a  Private  Member's  Bill  in  the  Com- 
nons  on  May  15  to  "confer  powers  in 
elation  to  the  provision  of  information 
>r  instructions"  on  the  sale  of  toiletries. 

H  Over  20  Labour  MPs  have  signed  a 
i'arty  motion  calling  on  the  Government 
o  restore  the  cuts  made  by  the  former 
Conservative  Government  in  the  expendi- 


ture plans  for  the  National  Health  Service. 
□  Dentifrices  may  only  be  pre-packed  in 
tubes  in  a  quantity  exceeding  12cc  if  the 
tube  or  any  outer  container  is  marked 
with  an  indication  of  the  quantity  of  denti- 
frice by  volume  expressed  in  cubic  centi- 


metres or  in  cubic  inches,  if  a  draft  order 
—  The  Weights  and  Measures  Act  1963 
(Dentifrices)  Order  1974  (HM  Stationery 
Office,  3p)  —  yet  to  be  laid  before  Parlia- 
ment, is  ratified.  The  Order  would  come 
into  force  July  1. 
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Two  pharmacists  to  be 
struck  off  register 


A  60-year-old  Southampton  chemist  who 
supplied  large  quantities  of  Collis  Brow- 
ne's Compound  to  a  man  who  was  a 
chlorodyne  addict,  was  ordered  to  be 
struck  off  the  Register  by  the  Pharma- 
ceutical Society's  Statutory  Committee  on 
Monday. 

The  Committee's  chairman,  Sir  Gordon 
Willmer,  told  Mr  Mendle  Loftus,  of  Red- 
car  Street,  Shirley,  "Reluctantly  we  have 
come  to  the  conclusion  that  there  is  no 
room  in  the  profession  for  someone  who 
can  so  disregard  one  of  the  basic  rules 
of  professional  etiquette  as  to  lend  him- 
self to  that  conduct".  Mr  Loftus  has  three 
months  in  which  to  appeal  against  the 
Committees  decision. 

Earlier  Mr  Loftus,  who  has  been  quali- 
fied for  39  years,  had  told  the  committee 
he  was  not  aware  that  the  man  was  a 
chlorodyne  addict  and  had  not  supplied 
him  with  any  quantities  which  he  regar- 
ded at  the  time  as  excessive. 

'Ethical  matter' 

Sir  Gordon  said  that  one  of  the  things 
against  which  the  public  required  to  be 
protected  was  the  supply  of  medicinal 
products  in  circumstances  in  which  the 
pharmacist,  if  he  applied  his  mind  to  it 
at  all,  must  realise  that  what  he  was  selling 
was  capable  of  being  abused.  "This  is 
purely  an  ethical  matter,"  he  said.  'The 
only  protection  for  the  public,  in  the  long 
run  subject  to  the  over-riding  discretion 
of  the  court,  must  rest  on  the  sense  of 
responsibility  of  the  individual  pharmacist. 

"I  am  told  by  the  professional  men 
with  whom  I  sit  that  the  quantities  re- 
ferred to  in  this  particular  case  were 
far,  far,  in  excess  of  any  quantities  that 
an  ordinary  retail  pharmacist  would  be 
expected,  or  would  expect  to  have  had, 
to  sell." 

Sir  Gordon  said  that  in  a  period  of 
only  six  or  seven  weeks,  six  gross  of 
large  bottles  were  bought  by  Mr  Loftus 
from  a  wholesaler.  It  seemed  fairly  clear 
that  the  reason  behind  this  unusually  large 
purchase  was  that  a  man,  who  is  now 
known  to  be  an  addict,  had,  over  some 
months,  been  buying  substantial  quan- 
tities from  Mr  Loftus'  shop.  Sir  Gordon 
said  the  Committee  had  come  to  the 
conclusion  that  if  Mr  Loftus  had  applied 
his  mind  to  it  he  must  have  known  that 
what  he  was  selling  to  this  man  was  only 
too  liable  to  abuse. 

The  Committee  was  told  in  evidence 
by  Mr  Colin  Reginald  Priory,  a  telephone 
operator,  of  Vermont  Close,  Bassett, 
Southampton,  that  he  became  an  addict 
shortly  after  his  father's  death  in  1962. 
Early  in  1972  he  moved  into  lodgings  at 
Southampton.  At  that  time  he  obtained 
the  Compound  at  various  places,  but  he 


later  went  to  Mr  Loftus'  pharmacy.  The 
maximum  amount  he  bought  was  20  bot- 
tles a  day,  but  more  commonly  it  was 
ten  bottles  a  day. 

Asked  whether  he  had  told  Mr  Loftus 
he  was  an  addict,  Mr  Priory  replied :  "No, 
not  outright."  Mr  Priory  said  he  stopped 
getting  his  supply  from  Mr  Loftus  early 
in  1973  —  he  could  not  remember  the 
exact  date  —  after  he  had  received  a 
letter  from  him  saying  that  he  was  not 
going  to  supply  him  any  more. 

Detective  Constable  K.  G.  Hobbs, 
Shirley  Police  Station,  told  the  Committee 
that  when  he  went  to  see  Mr  Priory  on 
another  matter,  he  estimated  that  there 
were  2,000  empty  bottles  of  "chlorodyne" 
in  the  flat  at  the  time.  They  were  on  the 
stairs,  in  the  kitchen,  the  bedroom,  and  in 
the  garage,  he  said.  He  did  not  attempt  to 
estimate  how  many  came  from  Mr  Loftus' 
shop,  but  there  were  numerous  cartons 
with  his  label  on  them. 

Mr  Eugene  Hunt,  an  inspector  for  the 
Society,  gave  evidence  that  one  whole- 
saler had  supplied  Mr  Loftus  with  six 
gross  of  large  bottles  in  the  seven  weeks 
during  March  and  April  1973. 

Mr  Loftus,  in  evidence,  said  Mr  Priory 
first  came  to  his  shop  in  April  1972.  At 
first,  he  bought  two  bottles  at  a  time 
about  twice  a  week,  and  also  other  things, 
but  later  increased  to  about  14  bottles  a 
week.  He  considered  the  preparation  to  be 
for  medicinal  purposes,  and  that  the 
amount  was  not  over  excessive  and  he 
attached  no  importance  to  it  at  the  time. 

Carton  of  ten  supplied' 

On  two  or  three  occasions  he  supplied 
Mr  Priory  with  a  carton  of  ten  large 
bottles  and  he  understood  that  his  assistant 
had  also  supplied  him  with  cartons.  But 
it  was  nothing  excessive.  Asked  by  Mr  K. 
Smithies,  who  appeared  for  him,  if  he  did 
not  suspect  that  something  was  amiss  or 
that  Mr  Priory  was  "hooked  on  the  stuff", 
Mr  Loftus  said:  "In  retrospect,  yes",  but 
it  was  something  which  was  taken  every 
day  by  people  who  suffered  from  colitis. 

Mr  Loftus  said  he  had  not  supplied  Mr 
Priory  since  Christmas  Day  1972,  after  a 
doctor  had  phoned  him  to  say  that  Mr 
Priory  had  said  that  he  needed  some 
"chlorodyne",  but  had  no  money.  The 
doctor  asked  if  he  could  help  him  as  he 
was  the  only  chemist  shop  open,  and  he 
replied,  "He  can  come  in."  Mr  Priory's 
mother  came  for  it  and  he  gave  her  three 
bottles  for  which  she  paid. 

The  phone  call  made  him  realise  that 
the  man  was  becoming  dependent  on  the 
preparation,  and  he  decided  not  to  sup- 
ply him  with  any  more.  Mr  Loftus  denied 
that  he  had  continued  to  supply  Mr  Priory 
until  sometime  in  April  1973. 

He  said  that  the  purchase  of  six  gross 


of  Collis  Browne's  Compound  in  March 
and  April,  for  which  invoices  had  been 
produced,  were  not  out  of  the  ordinary.  It, 
was  a  product  which  sold  quite  easily. 
To  the  suggestion  by  Sir  Gordon  Willmer 
that  someone  was  "drinking  an  awful  lot 
of  chlorodyne",  Mr  Loftus  replied:  "Not 
one  individual.  We  sold  it  to  all  sorts  of 
people." 

The  hearing  of  the  case  was  opened  on 
February  27  (C&D,  March  9,  p  268)  Mr 
Hunt  told  the  Committee  that  the  sales 
came  to  light  as  a  result  of  the  arrest  of  I 
an    addict    in    the    previous    April   for  il 
alleged  cheque  offences.  In  February  1973 1 
the  Committee  adjourned  for  12  months 
their    decision    in    connection    with  an' 
offence  by  Mr  Loftus  of  allowing  an  un- 
qualified assistant  to  sell  a  tube  of  Bet- 
novate  cream  in  his  absence  and  without 
a  prescription. 

In  giving  the  Committee's  decision  on! 
the  case,  Sir  Gordon  said:  "I  think  it  is 
only  right  and  fair  to  Mr  Loftus  to  say 
that  the  inspector's  report  has  satisfied1 
us  that  there  has  been  no  recurrence  of 
any  similar  offence,  such  as  that  which 
arose  with  the  Betnovate  cream."  If  that 
matter  had  stood  by  itself  he  had  no  doubt 
that  no  further  action  would  have  been 
taken  against  Mr  Loftus,  he  said. 

'Without  supervision  of  prescriptions' 

The  superintendent  pharmacist  of  Clare- 
mont  Pharmacy  Ltd,  Bath,  Mr  Henry 
William  Stacey  Buck,  was  ordered  to  be 
removed  from  the  Society's  Register  on]| 
Tuesday.  He  has  three  months  in  which 
to  appeal.  No  order  was  made  regarding 
the  premises. 

The  company  had  been  fined  £30,  with 
£20  costs,  at  Bath  magistrates  court  in 
1973  after  pleading  guilty  to  unlawfully 
selling  codeine  tablets  without  proper  sup- 
ervision and  to  selling  Norinyl  tablets 
without  a  prescription. 

The  Committee  heard  an  allegation  that 
dispensed  medicines  were  handed  out  and 
large  quantities  of  Phensedyl  and  Collis 
Browne's  Compound  were  sold,  some 
without  the  supervision  of  a  pharmacist. 

The  Society  alleged  that  Mr  Buck  knew 
or  should  have  known  that  unrestricted 
sale  of  the  mixtures  was  likely  to  lead  to 
misuse,  that  the  quantities  sold  were  ex- 
cessive and  that  Mr  Buck  continued  to 
sell  them  after  police  had  spoken  with 
him. 

Mr  V.  Franklin,  the  Society's  inspector, 
saw  a  bottle  of  Phensedyl  being  sold  with- 
out proper  supervision  to  a  young  man  at 
the  pharmacy.  He  found  that  a  prescrip- 
tion for  Norinyl  tablets  was  dispensed  al- 
though the  prescription  period  had  "run 
out". 

He  returned  to  the  shop  with  Mr  Alan 
Hunter,  a  member  of  the  Society's  staff. 
In  one  day  Mr  Hunter  purchased  12  bottles 
of  Collis  Browne's  compound,  and  six 
bottles,  plus  two  litres  of  Phensedyl.  The 
next  day  the  Society's  chief  inspector 
bought  codeine  tablets  at  the  shop  al- 
though Mr  Buck  was  absent. 

Sir  Gordon  Willmer,  chairman,  said  the 
story  was  a  most  formidable  and  regret- 
table catalogue  of  offences.  One  would 
have  thought  that  a  pharmacist  of  his 
standing — Mr  Buck  had  been  a  pharmacist 
for  35  years — must  have  known  that  these 
large  purchases  were  being  made  "for  no 
good  purpose". 
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A BRAND NEW 
BOX  OFTRICKS  FROM  VAPONA. 
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NOW  YOU  SEE  THEM. 
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NOW  YOU  DONT. 

This  year  we'll  be  launching  a 
brand  new  product  onto  the  un- 
suspecting slow  release  insecticide 
market. 

It's  a  small  box  that  kills  flies 
when  it's  open. 

And  just  sits  there  looking  pretty 
when  it's  not. 

Now  that's  clever,  but  there's 
more  to  come. 

It  arrives  fully  assembled  and 
when  working  can  be  adjusted  to  any 
one  of  four  set  positions. 

Because  it's  such  a  star  it  will  be 
making  guest  appearances  in  leading 
glossy  magazines. 

And  if  you're  still  not  impressed 
put  some  on  your  shelf  and  watch 
them  disappear. 

TheV&pona  Cassette. 

For  further  information  contact  your  Smith  and  Nephew  rep, 
or  phone  Smith  and  Nephew  at  96-23 1  5 1 . 
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Spot  the  ball! 

A  spot  the  ball  game  with  a  difference, 
featuring  cash  prizes  for  both  the  consumer 
and  retailer,  is  the  subject  of  a  current 
competition  from  Lambert  Chemical  Co 
Ltd,  Eastleigh,  Hants,  for  Efferdent.  The 
•'difference"  is  that  the  game  is  tennis;  the 
competitor  has  to  indicate  with  a  cross 
where  the  ball  should  be  in  a  photograph 
on  the  entry  form.  A  maximum  of  12 
attempts  per  entry  is  allowed  and  there 
is  a  total  of  £4,000  to  be  won  by  the 
consumer,  and  a  total  of  £400  to  be  won 
by  the  retailer  from  whom  the  winners' 
Efferdent  packs  are  purchased. 

Selectro  summer  advertising 

An  extensive  national  Press  and  radio 
advertising  campaign  has  been  launched 
by  Remington  electric  shaver  division, 
Sperry  Rand  Ltd,  Apex  Tower,  7  High 
Street,  New  Maiden,  Surrey  KT3  4DL,  for 
their  Selectro  range  of  men's  shavers.  The 
campaign  will  last  until  the  end  of  June 
and  advertisements  emphasising  the  Sel- 
ectro 5  rechargeable  shaver,  in  addition 
to  the  Selectro  3  and  2,  will  appear  in 
the  Daily  Mirror,  Daily  Record,  Sun, 
Daily  Mail,  Daily  Express  and  TV  Times, 
It  is  estimated  that  90  per  cent  of  men 
"most  likely  to  use  electric  shavers"  will 
see  the  advertisements  at  least  three  times 
durffig  the  summer. 

Capitol  Radio  has  also  been  chosen 
to  promote  the  range. 

Carefree  colours 

New  shades  have  been  added  to  the 
Swedish  Formula  range  of  hypo-allergenic 
cosmetics  from  Max  Factor  Ltd,  16  Old 
Bond  Street,  London  W1X  4BP.  The 
shades,  called  "carefree"  colours  by  the 
makers,  have  been  introduced  with  sum- 
mer in  mind.  They  are,  dreamy  sienna  and 
dreamy  sunbeam  in  the  purified  eye 
shadow  creme  range  (£0-55);  midnight  and 
starlight  eye  shadow  powder  (£050); 
smoky-plum  eyeliner  (£0-60);  and  copper 
rose  and  summer  peach  shades  in  the  lip- 
stick range  (£0-60). 

Unigreg  products 

Following  purchase  by  Boehringer  Ingel- 
heim  Ltd  of  WB  Pharmaceuticals  Ltd, 
from  Ward  Blenkinsop  &  Co  Ltd,  the  dis- 
tribution of  Unigreg  products  hitherto 
carried  out  by  WB  Pharmaceuticals  Ltd, 
is  now  being  carried  out  by  Ward 
Blenkinsop  &  Co  Ltd.  Orders  for  Unigreg 
products  should  be  addressed  to  Unigreg 
Ltd,  c/o  Fulton  House,  Empire  Way, 
Wembley,  Middlesex  HA9  0LX. 

Lipsaver  sun  offer 

A  "fun  in  the  sun"  special  offer  has  been 
introduced  by  Menley  &  James  Labora- 
tories Ltd,  Welwyn  Garden  City,  Herts, 
for  Lipsaver.  Offered  at  two-thirds  its 
usual    price   is   the   game   super  quoits 


(£0-67).  In  durable  plastic,  it  can  be  played 
on  the  lawn  or  beach  and  five  brightly 
coloured  hoops  come  with  the  game. 

A  counter  dispenser,  in  bright  orange, 
features  the  offer  and  has  a  slot  to  hold 
the  leaflet  coupons.  There  is  also  a  three- 
dimensional  header  available. 

Miss  Pears  1974 

The  contest  to  find  Miss  Pears  1974  is 
again  under  way.  Girls  under  the  age  of 
12  are  eligible  for  competing  for  the  title, 
the  winner  of  which  will  receive  a  cheque 
for  £500  and  have  her  portrait  painted  by 
June  Mendoza,  a  member  of  the  Royal 
Society  of  Portrait  Painters. 

Details  of  the  competition  are  printed 
inside  cartons  of  Pears  transparent  soap 
and  advertisements  will  appear  in  leading 
magazines  including  Woman's  Own, 
Woman's  Realm,  and  Woman. 

Conditioner  for  fine  hair 

Pink  conditioner  is  a  new  hair  conditioner 
from  Wella,  specially  formulated  for  fine 
hair.  Wella  say  their  product  will  condi- 
tion fine  hair  without  making  it  too  soft 
and  fluffy  and  will  give  the  hair  "body". 
The  product  is  in  three  forms  —  a  sachet 


A  commonly  held  belief  is  that  milk  food 
drinks  are  winter  purchases  and  with  the 
arrival  of  spring  the  milk  food  drink 
section  in  the  pharmacy  can  be  "cut  back" 
and  the  space  given  over  to  more  seasonal 
items. 

At  far  as  the  brand  leader,  Horlicks,  is 
concerned,  this  theory  is  not  only  in- 
accurate but  will  in  all  probability  lead  to 
loss  in  profits  for  the  retailer.  Although 
there  is  a  bias  towards  winter  sales,  the 
summer  off-take  is  nevertheless  consider- 
able. Latest  figures  show  that  58  per  cent 
of  Horlicks'  purchases  occur  during  the 
October  to  March  period  and  42  per  cent 
during  April  to  September.  To  ignore 
sales  during  this  period  —  or  at  least  allow 
them  to  take  their  course  —  appears  to 
deny  the  opportunity  of  increased  profits 
which  are  available  for  very  little  effort. 

Whilst  the  milk  food  drinks  market  has 
declined  slightly  during  the  last  few  years, 
Horlicks  has  not  followed  the  market 
trend  and  by  virtue  of  its  powerful  brand 
support  programme,  now  claims  to  have 
lengthened  its  lead  over  its  competitors  to 
command  a  38  per  cent  of  the  £74  million 
business. 

The  key  factor  in  this  success  of  Hor- 
licks at  the  expense  of  competitive  pro- 
ducts and  own  label  brands  lies  in  the 
depth  of  support  given  to  the  product 
throughout  the  year.  In  addition  to  strong 
television  advertising,  and  on-pack  offers, 
the  trade  is  encouraged  to  promote  the 
product  in  such  a  way  that  the  customer 
will  purchase  it  in  large  quantities. 

As  reported,  the  total  milk  food  drinks 
market  is  declining  slightly  at  present  so 
chemists  should  be  encouraged  to  learn 
that  sales  of  Horlicks  through  all  types  of 
chemist  outlets  have  grown  by  14  per  cent 
during  the  last  year. 

The  fact  that  Horlicks'  sales  in  chemists 
are  on  the  increase  is  certainly  not  due  to 
lack  of  effort  on  the  part  of  the  super- 
markets. The  answer  probably  lies  in  the 
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(£0-094-),  38-cc  bottle  (£0-224-),  95-cc  bottle 
(£0-49)  —  and  is  launched,  with  the  blue 
conditioner,  in  new-style  packs,  designed 
for  greater  shelf  impact  by  Wella  (GB) 
Ltd,  Wella  Road,  Basingstoke,  Hants. 

Continued  on  p  574 


fact  that,  increasingly,  chemists  are  becom- 
ing more  display  and  promotion  conscious, 
and  using  those  techniques  to  better  etlect 
in  the  battle  to  stop  sales  slipping  away 
to  the  grocer.  This  assumption  would! 
certainly  appear  to  be  substantiated  by  an 
examination  of  Horlicks'  sales  within 
different  sectors  of  the  chemist  trade,  for 
whilst  multiple  chemists,  who  tend  to  bej 
more  promotion-conscious,  have  increased 
their  business  substantially  by  17  per  cent, 
sales  through  independent  outlets  have 
only  increased  by  4  per  cent. 

The  message  would  appear  to  be  clear; 
the  use  of  eye-catching  displays,  prefer- 
ably using  point-of-sale  aids,  tying  in  pro- 
motional activity  to  periods  of  advertising 
and  matching  competitor's  offers.  Using' 
the  "Horlicks  and  Sleep's  secrets"  cam- 
paign Beecham  are  spending  over  £300,000 
in  television  support  alone  on  the  brand. 

In  addition  to  the  television  advertising, 
Horlicks  is  regularly  supported  by  cam- 
paigns in  the  Press  and  special  attention 
is  paid  to  the  medical,  para-medical  and| 
nursing  professions  with  emphasis  being 
placed  on  the  sleep-inducing  qualities  of 
Horlicks.  Although  this  latter  form  of| 
advertising  does  not  benefit  the  chemist 
directly,  it  certainly  serves  to  increase 
medical  recommendation  for  the  product 
and  this  tends  to  bear  fruit  in  chemist  out- 
lets. 

Beecham  claim  that  Horlicks  is  particu- 
larly well-suited  to  the  chemist,  in  that  it 
was  developed  by  a  pharmacist,  James 
Hoiiick,  at  the  beginning  of  the  century. 

After  enjoying  a  top  brand  image  for  so 
long,  it  is  perhaps  surprising  that  Horlicks 
became  brand  leader  in  the  milk  food 
drinks  market  only  within  the  past  three 
years.  But  the  current  expansion  rate 
seems  certain  to  continue  and  with  the 
large  (and  unique)  degree  of  loyalty  en- 
joyed by  the  product  it  is  unlikely  that 
Horlicks  will  ever  lose  the  secret  of  a 
good  night's  sleep. 


Horlicks  blooms  in  the  spring 
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Make  money 
by  the  minute,  or 

the  hall  minute. 


Polaroids 
instant  moneymakers 

We  know  that  Polaroid  instant  picture  colour  and  black  and  white  pictures- 
cameras  will  be  in  great  demand  this  £16.18.*  Remember  too  we  can  supply 
Summer,  and  we're  ready  to  meet  your     all  your  Polaroid  film  requirements. 


demand  for  them.  We've  ample  stocks  of 
Super  Swingers — for  black  and  white  in 
seconds— £6.96,*  Square  Shooter  2's— 
for  colour  pictures  in  a  minute — £1 2.36,* 
and  Colorpack  80's— for  both  instant 


©Vestric 


Contact  your  Vestric  Representative  or  Branch  now  ! 


Manufacturers  suggested  retail  price. 


"Polaroid"  and  "Swinger"  are  trade  marks  of  Polaroid  Corporation,  Cambridge,  Mass.,  U.S.A. 
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Trade  News 

Continued  from  p  572 


Complan  in  test  areas 

Actress  Kate  Williams  is  featured  in  a 
television  commercial  for  Complan  that 
has  just  started  a  six-week  run  in  the 
Lancashire  and  Midlands  areas.  Glaxo- 
Farley  Foods,  Torr  Lane,  Plymouth  PL3 
5UA,  intend  the  commercial  to  broaden 
the  appeal  of  the  product  as  a  nourishing 
drink  for  all  the  family.  Back-up  display 
material  featuring  Kate  Williams  is 
available  for  the  two  test  areas. 

Racing  colours 

Six  iridescent  lipsticks  and  three  irides- 
cent nail  polishes  have  been  introduced  by 
Max  Factor  Ltd,  16  Old  Bond  Street, 
London  W1X  4BP.  Called  "racing  colours" 
the  shades  have  descriptive  names  linked 
to  the  racing  theme :  filly  pink,  filly  peach 
and  filly  plum  in  the  lipstick  range  (£0-42); 
rose  sash,  poppy  sash  and  amber  sash  in 
the  whipped  creme  lipstick  range  (£0-55); 
candy  silk,  clover  silk  and  coral  silk  in 
the  whipped  creme  nail  colour  range 
(£0-45). 

Brighter  homes  competition 

Lilia-White  (Sales)  Ltd,  Charford  Mills, 
Birmingham  8,  are  currently  running  their 
first  major  consumer  competition  called 
Dr  White's  brighter  homes  competition. 
Three  first  prizes  of  £1,000  of  home 
improvement  and  £1,000  of  furniture,  and 
150  runner-up  prizes  of  £10  electric  food 
mixers  are  offered  in  the  competition 
which  is  featured  on  special  product  packs 
and  in-store  back-up  material.  Entrants 
have  to  list  in  order  of  preference  items 
that  will  add  most  to  making  a  "brighter" 
home. 

Hermesetas  free  case 

During  the  May/ June  sell-in  cycle,  repre- 
sentatives of  Crookes  Anestan  Ltd,  1 
Thane  Road,  West,  Nottingham,  will  be 
offering  a  free  golden  tablet  case  on  a 
double  blister  pack  with  the  650  size  of 
Hermesetas  sweetening  tablets.  The  case 
measures  approximately  1\  x  liirjs. 

Weleda  beauty  offer 

Three  skin  care  preparations  are  being 
promoted  in   Woman's  Realm,  May  11 


issue,  by  Weleda  (UK)  Ltd,  Ship  Street, 
East  Grinstead,  Sussex.  The  products,  rose 
and  honey  cream,  iris  hand  care  and  honey 
and  orange  cleanser,  are  to  be  featured 
editorily  and  can  be  sampled  by  the 
readers  for  £0-65  —  usual  price  would  be 
£1-05.  Supporting  advertisements  will 
appear  in  the  national  Press. 

Desert  Flower  summer  addition 

Available  for  the  summer  months  only  is 
extra  moisturising  hand  and  body  lotion, 
an  addition  to  the  Desert  Flower  range. 
It  is  in  a  lightweight  PVC  bottle  containing 
450cc  (£0-85)  with  its  own  dispenser  cap 
and  is  ideal  for  holiday  packing.  Shulton 
(GB)  Ltd,  Trevor  House,  100  Brompton 
Road,  London  SW3  1EW,  say  it  has  been 
specially  formulated  to  counteract  the  dry- 
ing effects  of  sun  and  summer  winds. 

Superceded  pack 

Roche  Products  Ltd,  PO  Box  8,  Welwyn 
Garden  City,  Herts,  advise  that  the  50ml 
packing  of  Gantanol  syrup  has  been  dis- 
continued in  favour  of  a  100ml  packing. 
All  outstanding  orders  for  Gantanol 
syrup  50ml  will  be  met  with  the  new 
packing. 

Gillette  provide  baggage  van 

As  part  of  their  general  involvement  with 
cricket,  Gillette  Industries  Ltd,  Great  West 
Road,  Isleworth,  Middlesex,  are  provi- 
ding a  baggage  van  and  baggage  master 
for  the  Indian  touring  team. 

Reduced  prices 

J.  J.  Vickers  &  Sons  Ltd,  80  Royal  Hill, 
London  SE10  8SD,  are  offering  the  follow- 
ing binoculars  at  reduced  prices  for  a 

In  the  Personal 
Hygiene  special 
issue,  April  27, 
old  packs  of 
ta     4<  .    "  Fresh  &  Dry  were 

'M    I  illustrated  in  error 

(p  524).  The  new 
packs  are  shown 
at  left 


limited  period  only.  The  8  x  30  —  six 
pairs  at  £9-16  each,  12  pairs  at  £7-80 
each;  the  10  x  50  —  six  pairs  at  £11-71 
each,  12  pairs  at  £10-94^  each. 

Faberge  shows 

Faberge  Inc,  Ridgeway,  Iver,  Bucks  SLO 
9JG,  are  holding  the  following  trade 
shows:  Royal  Lancaster  Hotel,  London, 
June  3-7;  Albany  Hotel,  Glasgow,  June 
18-20;  Gosforth  Park  Hotel,  Newcastle, 
July  2-3;  Midland  Hotel,  Birmingham! 
July  9-11;  Portland  Hotel,  Manchester! 
July  16-18;  Dragonara  Hotel,  Bristol' 
July  23-24. 

Popstick  promotion 

Smith  &  Nephew  Ltd,  Bessemer  Road, 
Welwyn  Garden  City,  Herts,  are  currently 
running  a  "popstick"  promotion  on  the 
medium,  large  and  family  sizes  of  Elasto- 
plast  Airstrip.  Each  specially  flashed  tin 
contains  pop  plastic  sticker  badges  de- 
signed to  appeal  to  young  badge  collectors. 
The  medium  size  contains  one  badge,  there 
are  two  in  the  other  sizes  and  there  are  12 
badges  in  all  to  collect. 

on  TV 
next  week 

Ln  —  London;  M  —  Midland;  Lc  —  Lancashire- 
Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eirean; 
CI  —  Channel  Islands. 

Andrews  liver  salts:  Ln,  M,  Lc,  So  NE 

A,  We 

Alberto  Balsam  conditioner:  All  except  B, 
CI 

Alberto  Balsam  shampoo:  All  except  B,  CI 
Alberto  Balsam  V05:  Ln,  M,  Lc,  Sc,  WW 

So 

Askit:  Sc 

Body  Mist:  All  areas 

Bristows  shampoo  and  conditioner:  All 

areas 

Close-Up:  All  areas 

Cow  &  Gate  baby  meals:  All  except  U,  E, 
CI 

Cow  &  Gate  Babymilks:  All  except  U,  E, 
CI 

Crest  toothpaste:  Y 

Day  Long:  All  except  E,  CI 

Elnett  hairspray:  All  areas 

Fresh  &  Dry:  All  areas 

Gillette  G11:  All  areas 

Harmony  shampoo:  All  areas 

Hedex:  Ln,  M,  Lc,  WW,  So,  NE,  A,  We,  B, 

CI 

Macleans  Freshmint:  All  areas 

Milk  of  Magnesia  liquid:  Ln,  M,  Lc,  WW, 

So,  NE,  A,  We,  CI 
Oil  of  Ulay:  All  except  Ln,  G,  E,  CI 
Pears  soap:  M,  Lc,  Y,  Sc,  WW,  NE,  B, 
G,  CI 

Radox:  All  except  U,  E 
Right  Guard:  All  areas 
SR:  All  areas 
Sunquick:  So 

Sunsilk  hairspray:  All  areas 
Sure:  All  areas 

Three  Wishes  anti-perspirant:  All  areas 
Vosene:  All  areas 

Wilkinson  Sword  double  edge  blades: 

All  areas 
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Slew  products 
and  packs 


abycare 

orbit  nappy  liners 

jntrary  to  what  has  seemed  the  usual 
ocedures  of  a  number  of  manufacturers 
10  introduce  a  product  to  the  market 
rough  retail  pharmacists  and  then  ex- 
ind  their  distribution  through  grocers, 
'O  products  are  being  offered  pharma- 
sts  this  week  after  being  sold  through 
ocers  during  the  past  15  months.  They 
e  Zorbit  nappy  liners  in  packs  of  100 
0-48),  and  Frestex  all-purpose  cleaning 
oths  (£0.15)  in  pack  of  five.  They  are 
arketed  by  Freshtex  division  of  Bonded 
ibre  Fabric  Ltd,  a  member  of  the  Court- 
lids  Group.  The  division  also  states  that 
new  product  in  the  babycare  market  will 
:  launched  in  September  but  of  further 
itails  they  are  keeping  tight  lipped  for 
e  time  being.  Promotional  plans  for 
orbit  include  a  consumer  offer  of  £0.05 
ff  the  recommended  selling  price,  plus 
l  offer  to  the  wholesaler  of  one  free  case 
i  ten  cases  (Freshtex  division,  Bonded 
ibre  Fabrics  Ltd,  91  Bolsover  Street, 
ondon  Wl). 

ilectrical 

\  'complete'  hairstyling  system 

he  HLD  5  Lady  Braun  hairstyling  set 
lunched  this  month,  represents,  the 
lakers  claim,  a  complete  hairstyling  sys- 
:m.  The  set  (£11-90)  has  five  attachments 
nd  a  two-speed  airflow  control  that  en- 
bles  the  user  to  have  more  air  than  heat 
or  drying,  or  more  heat  than  air  for 
etting  the  hair.  "The  attachments  fit  a 
ityling  handle  and  consist  of  a  brush,  a 
Wde  tooth  comb  used  for  untangling  wet 
lair,  an  airflow  concentrating  nozzle,  and 
.  waving  comb  that  has  a  warmplate  to 
hape  the  hair.  The  set  comes  in  an  attrac- 
ive  presentation  case. 

From  June  the  hairstyling  set  will  be 
lacked  by  full-page  colour  advertisements 
n  leading  women's  magazines  and  tele- 
'ision  advertising  is  planned  for  the 
utumn  (Braun  Electric  (UK)  Ltd.  Mill 
4ead,  Staines,  Middlesex  TW18  4UQ). 

Wine  making 

-ilter  eouipment 

?rey  Owl  have  introduced  filtering  equin- 
nent,  First  Filter  (£0-721.  for  use  with 
vines  made  from  fruit  juice  concentrates 
>r  from  fresh  produce.  The  equipment 
omprises  a  grade  D  (coarse)  microfibre 
ilter  tube,  a  length  of  plastic  tubing, 
iDhon  tap,  connector  and  end-piece.  The 
vhole  is  packed  in  a  polythene  baa  and 
wnes  complete  with  header  card  which 
jives  the  full  instructions  with  diagrams. 

The  filter  tube  is  first  connected  to  the 
elastic  tubing,  then  inserted  into  a  one 
:allon  jar  containing  the  wine  to  be 
iltered.  The  wine  is  then  transferred  into 
mother  jar,  or  to  bottles,  by  gravity.  Al- 


though ideally  wine  should  be  racked  be- 
fore filtering  and  bottling,  the  grade  D 
filter  tube  is  claimed  to  be  able  to  filter 
wines  containing  fruit  pulp  and/or  debris. 
The  filter  tube  can  be  reused  if  cleaned 
and  stored  in  accordance  with  the  instruc- 
tions supplied. 

The  tubing  without  the  filter  tube  fixed 
to  it  can  also  be  used  for  the  normal  rack- 
ing of  wines.  Replacement  grade  D  filter 
tubes  are  available  (£0-28),  and  they  can 
also  be  used  in  conjunction  with  the  com- 
pany's other  filtering  kit  which  includes 
tubes  of  finer  grades  (Grey  Owl  Labora- 
tories Ltd,  Morley  Road,  Staple  Hill, 
Bristol   BS16  40F). 

Surgical 

Wrist  brace 

The  new  Futuro  adjustable  wrist  brace 
from  Seton  Products,  has  a  contoured 
splint  to  hold  the  hand  in  a  position  of 
rest  at  an  angle  of  about  32°.  The  splint  is 
lightweight  aluminium,  held  in  a  PVC 
sleeve  from  which  it  is  readily  removed 
when  the  brace  is  washed. 

The  brace  is  made  from  elasticated 
cotton  fabric,  the  dual  tension  construc- 
tion of  which  places  the  highest  tension 
over  the  wrist  joint  where  support  is  most 
required.  Fastening  and  adjustment  is  pro- 
vided by  the  use  of  four  sets  of  Velcro 
fasteners. 

Futuro  braces  (£2-82)  are  available  both 
for  left  and  right  hands,  each  in  small, 
medium  or  large  sizes  (Seton  Products 
Ltd,  Tubiton  House,  Medlock  Street,  Old- 
ham OL1  3HS). 

Cosmetics  and  toiletries 

Splash-on  lotion 

Brut  33  splash-on  lotion  (£0-85)  from 
Faberge,  is  a  "light  and  refreshing"  lotion 
with  deodorant  protection.  The  makers 
say  the  lotion  should  be  "splashed"  on 
liberally  all  over  the  body  after  a  bath, 


shower,  or  shave.  It  comes  in  a  100-cc 
green,  "handy-sized"  travel  bottle  and  will 
be  available  for  sale  from  June  (Faberge" 
Inc,  Ridgeway,  Iver,  Bucks). 

A  body  shampoo 

New  from  Elizabeth  Arden  are,  head  to 
toe  blue  grass  body  shampoo  (£1-60),  and 
tonic  (£1-30).  The  shampoo  gives  a  rich 
"shimmer  lotion"  that  is  applied  direct  to 
the  skin  when  taking  a  bath  or  shower,  or 
poured  under  running  water  to  make  a 
foam  bath.  Arden  say  it  is  non-drying  and 
gentle  enough  for  the  most  delicate  skins, 
and  can  be  used  on  the  hair.  The  splash- 
on  body  tonic  can  be  used  when  one 
wants  to  feel  "fresh,  cool  and  tingly". 
For  sale  July  1  (Elizabeth  Arden  Ltd,  20 
New  Bond  Street,  London  W1A  2AE). 

Soft  care  from  Rubinstein 

The  latest  in  the  Helena  Rubinstein  range 
is  Soft  Care  lipcolour  (£0-72).  The  makers 
claim  that  it  is  a  complete  lip  makeup 
and  treatment  in  one,  and  it  comes  in  a 
range  of  12  colours  with  a  gloss  finish 
(Helena  Rubinstein  Ltd,  31  Davies  Street, 
London  W1Y  1FN). 

New  from  Caron 

Caron  talcum  powder  is  the  latest  addition 
to  the  Infini  range.  The  4-oz  powder 
(£1-50)  comes  in  a  circular  puffer  drum 
in  silver  and  grey,  and  its  fragrance  in- 
cludes tones  of  lily,  daffodil,  jasmine  and 
tuberose  (A.  H.  Robins  &  Co  Ltd,  Redkiln 
Way,  Horsham,  Sussex). 

Tawnev  pencil  shadows 

New,    creamy,    pencil    eyeshadows  have 
Continued  on  p  576 
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been  introduced  by  Tawney.  The  pearlised 
eyeshadows  (£0-20)  are  easy  to  apply  and 
offer  a  choice  of  six  colours  —  real  brown, 
congo  green,  groovy  (pink),  natural  glow, 
delight  (silvery  grey)  and  coffee  berry 
(plum)  (Outdoor  Girl,  Hook  Rise,  Kings- 
ton By-Pass,  Surbiton,  Surrey). 

Design  award 

Tabu  Eau  de  Parfum  claimed  to  be  more 
lasting  and  stronger  than  a  Cologne, 
lighter  than  a  perfume,  is  contained  in  a 
modern  jet  black  hand-sized  aerosol  pack 
which  protects  the  fragrance  against  sun- 
light. The  pack,  which  has  already  won 
design  excellence  awards  in  France  and 
Holland,  has  another  important  advantage. 
It  allows  an  easy  and  comfortable  one- 
action  operation  by  putting  slight  pressure 
on  the  top  of  the  pack  to  emit  a  fine  spray. 
The  aerosol  contains  2oz  Eau  de  Parfum 
(£1-80)  (Dana  Perfumes  Ltd,  7/8  Conduit 
Street,  London  Wl). 

New  Bronnley  fragrance 

English  juniper  is  the  latest  in  the  turtle 
oil  soap  range  from  H.  Bronnley  &  Co  Ltd, 
10  Conduit  Street,  London  W1R  5  A  A.  In 
two  sizes  —  bath  (£0-32),  and  hand  (£0-20) 
—  the  makers  say  that  the  new  woody 
fragrance  should  be  as  popular  with  men 
as  with  women.  It  comes  in  a  deep,  sage 
green  colour  that  will  blend  with  most 
bathroom  colour  schemes. 

Canoe  Royale  foam  shave 

Dana  Perfumes  are  adding  to  their 
Canoe  Royale  men's  range  a  foam  shave 
(£0-84).  The  formula  which  includes  gly- 
cerin provides  a  foam  that  is  economical 
in  use  and  gives  a  good  long  lasting  lather. 

The  packaging  in  gold,  royal  blue  and 
white  says  Dana,  is  attractive  yet  mascu- 
line. Dana  Perfumes  Ltd,  7/8  Conduit 
Street,  London  Wl). 

Sundries 

Colourful  floral  designs 

A  summer  range  of  cosmetic  purses  and 
holdalls  called  Pansy  has  been  introduced 
by  Jacquelle.  Made  in  cotton  with  colour- 
ful floral  designs,  they  have  waterproof 
linings  and  come  in  either  lavender,  green 
or  orange.  Prices  range  from  £0-45  to 
£1-59,  and  styles  include  six  purses,  four 
holdalls,  and  a  shoulder  bag. 

The  range  is  available  from  the  end  of 
Mav  (Jacauelle  Sales,  division  of  Jackel 
&  Co  Ltd,  Kittv  Brewster  Estate,  Blyth, 
Northumberland). 

Photographic 

Hanimex  instant  pocket  cameras 

Two  loadmatic  cameras  have  been  intro- 
duced by  Hanimex  that  provide  big, 
quality  pictures  for  "both  the  snap-happy 


amateur  or  the  meticulous  enthusiast". 
They  are  both  loaded  with  drop-in 
cartridges. 

The  Loadmatic  1000  (£12-25)  has  a 
coated,  colour-corrected  3-element  glass 
lens  and  a  two  speed  shutter.  There  is  an 
autospeed  change  when  a  magicube  flash 
is  inserted,  and  the  cube  advances  when 
you  flick  the  film  on.  Complete  with  a 
vinyl  case  and  magicube  set,  it  comes  in  an 
attractive  presentation  carton. 

There  are  extra  features  on  the  Hani- 
mex 2000  (£13-25)  —  sliding  lens  cover 
with  a  warning  signal  visible  in  the  view 


finder,  plus  a  modern  case  incorporating 
a  unique  belt  fastening  device.  It  comes 
complete  with  a  flashcube  and  a  flash 
extender,  all  packed  in  a  presentation 
case  (Hanimex  (UK)  Ltd,  Hanimex  House, 
Dorcan,  Swindon,  Wilts). 

Comb-on  mascara 

California  Lashfull  comb-on  mascara 
(£0-55),  curls  and  colours  in  one  sweep. 
There  are  four  shades:  black,  rich  navy, 
brownish-black,  rich  burgundy  (Max 
Factor  Ltd,  16  Old  Bond  Street,  London 
W1X  4BP). 


Resorption 


ERAMID  capsules 

Manufacturer  Imperial  Chemical  Indus- 
tries Ltd,  Pharmaceuticals  Division,  Alder- 
ley  Park,  Macclesfield,  Cheshire  SKI 0  4TF 
Description  Clofibrate  500  mg,  practolol 
100  mg  in  a  bilateral  yellow  and  black 
soft  gelatin  capsule. 

Indications  Treatment  of  angina  pectoris 
where  both  clofibrate  and  practolol  are 
indicated;  may  be  given  whether  or  not 
there  is  history  of  myocardial  infarction, 
and  in  asthma  or  bronchitis. 
Contraindications  Pregnancy,  renal  or 
hepatic  dysfunction,  heart  block,  meta- 
bolic acidosis. 

Dosage  1  capsule  three  times  daily  or  2 
twice  daily. 

Precautions  Doses  of  anticoagulants  taken 
concurrently  should  be  halved  and  ad- 
justed later.  Signs  of  heart  failure  should 
be  controlled  before  treatment  starts. 
Generally  Eramid  should  be  withdrawn 
48  hours  before  operation. 
Side  effects  Gastrointestinal  upsets,  skin 
rashes.  Raised  serum  transaminase  levels 
may  occur  early  in  treatment.  Occasional 
myalgia.  A  case  of  agranulocytosis  has 
been  reported.  Rarely,  a  syndrome  res- 
embling systemic  lupus  erythematosus  has 
been  reported,  in  such  cases  treatment 
should  cease. 

Storage  Protect  from  heat,  light  and 
moisture. 

Packs  100  capsules  (£5.30  trade)  and  500 
(£24.27). 

Supply     restrictions     Recommended  on 
prescription  only. 
Issued  May  1974. 

ADJU-FLUAX 

Manufacturer  Merck  Sharp  &  Dohme 
Ltd,  Hoddesdon,  Herts. 
Description  Vaccine  containing  A/Port 
Chalmers/1/73  (H3N2)  400  iu,  B/Hong 
Kong/5/72  200  iu  in  0.5ml;  the  inactiv- 
ating agent  is  formaldehyde  and  preserv- 
ative thiomersal;  other  ingredients  are 
sodium  phosphate,  sodium  chloride, 
sucrose  and  sodium  metabisulphite.  Each 
dose  contains  0-25ml  aqueous  influenza 
vaccine  and  0-25ml  adjuvant  65  (peanut 
oil  90  per  cent,  isomannide  mono-oleate 
6  per  cent,  aluminium  monostearate  4 
per  cent). 

Indications  Primary  immunisation  against 
type  A  and  type  B  influenza  virus  and 


as   booster   in    patients    previously  vac- 
cinated. 

Contraindications  Hypersensitivity  to  egg, 
chicken  or  chicken  feathers;  sensitivity 
to  the  adjuvant. 

Dosage  Adults  and  children  of  10  years 
and  over  —  0.5ml  by  deep  intra-muscular 
injection  only,  into  the  deltoid  muscle 
or  mid-thigh. 

Precautions  Adrenaline  should  be  ready 
for  use  if  anaphylactoid  reaction  occurs. 
Side  effects  Local  tenderness,  induration, 
erythema  or  pea-sized  nodule  formation 
occasionally  seen  in  clinical  trials  were 
reversible.  Mild  fever  and.  rarely,  ence- 
phalitis has  occurred. 

Storage  At  2  to  8°C;  do  not  freeze  or 
warm  above  room  temperature.  Remove 
from  refrigerator  5-10  minutes  before 
injection. 

Packs     Disposable     syringe  containing 
0.5ml  (£1-45  trade) 
Issued  May  1974. 

Fybogel  granules 

A  relative  lack  of  fibre  in  the  diet  of  the 
Western  world  has  been  blamed  for  the 
increasing  incidence  of  pressure  diseases  of 
the  large  bowel,  such  as  diverticular 
disease,  irritable/spastic  colon,  haemorr- 
thoids,  and  anal  fissure. 

One  sachet  of  Fybogel,  taken  morning 
and  evening  in  water,  provides  7g  of 
natural  fibre,  as  ispaghula  husk,  with  a 
capacity  to  retain  40  times  its  own  weight 
of  water,  and  is  said  to  prevent  high 
intra-colonic  pressures  and  to  reduce 
transit  time.  Ispaghula  husk  is  the  epider- 
mis and  collapsed  adjacent  layers  removed 
from  ispaghula  seeds,  containing  mucilage 
and  hemicelluloses  (C&D,  May  4,  p  548). 

It  has  been  suggested  that  dietary  fibre, 
not  crude  fibre,  protects  against  these 
diseases  (Gut,  1973,  14,  69).  Dietary  fibre 
is  said  to  be  that  part  of  plant  material 
resistant  to  human  digestion,  sometimes 
called  "unavailable  carbohydrate"  and 
including  cellulose,  hemicelluloses  and 
the  non-carbohydrate  lignin,  whereas 
crude  fibre  is  the  residue  obtained  on 
hydrolysis,  mainly  cellulose  and  lignin. 
Hemicelluloses  are  a  mixture  of  linear 
and  highly  branched  polysaccharides,  com- 
posed mostly  of  xylose  units  substituted 
with  other  sugars. 

A  proportion  of  the  dietary  fibre  is 
metabolised  by  bacteria  in  the  gut  to 
volatile  fatty  acids.  Dietary  fibre  may  in- 
crease faecal  volume  and  speed  of  transit 
by  acting  as  a  bulking  agent  and  promot- 
ing peristalsis,  by  metabolism  to  the 
possibly  cathartic  volatile  fatty  acids  and 
perhaps  by  binding  bile  salts  which  are 
subsequently  metabolised  in  the  colon 
with  a  further  cathartic  effect. 
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unemist  &  uruggisi  on 


Medijel  gets  a  lot  of  sales  by 
word  of  mouth* 


Practically  everybody  suffers 
rom  mouth  problems  at  some 
ime  or  other.  Ulcers,  sore  gums, 
ven  denture  rubbing,  are 
complaints  that  don't  recognise 
carriers  of  sex  or  age. 

That  makes  the  market  for 
Medijel  very  big  indeed. 

Medijel  is  formulated  to 
give  really  fast  relief  from 
soreness  in  the  mouth.  Just 
one  dab  of  gel  on  the  affected  area 
and  in  no  time  at  all  your 
customers  will  be  able  to  shout 
its  praises  in  complete  comfort. 

And  for  those  who  prefer  to 
take  their  Medijel  in  pastille  form 
there  is  a  special  bonus.  Softness. 

Other  pastilles  that  are  sold 
for  mouth  infections  are  very 
hard.  Put  them  in  a  sore  mouth 
and  the  first  thing  you  get  is  even 
more  pain. 

They  can  even  cause  further 
damage  to  gums  that  are 
inflamed  or  broken. 

Medijel  Pastilles  are 
really  soft. They  can  rest  gently 
right  on  the  most  painful  part 
and  get  to  work  right  away. 


And  although  the 
people  who  benefit  from  Medijel 
are  quick  to  speak  up  for  it  we 
don't  rely  on  this  entirely. 

We  put  our  money  where 
their  mouths  are,  in  an 
all-the-year-round  advertising 
campaign. 

So  as  the  word  gets  about 
be  sure  you're  reaping  the  benefit. 


Dendron  Ltd* 


94RickmansworthRoad,Watford,HertsWD  i  7JJ. 
Telephone:  Watford  292^1. 
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PHOTO  EQUIPMENT  REVIEW 


A  more  complex  110  camera  by  Minolta 


Minolta  Pocket  Autopak  70.  This  little 
camera  is  in  the  upper  (price)  class 
bracket  of  those  available  in  the  110  sys- 
tem, and  has  recently  become  available 
in  the  UK.  It  is  as  elegant  and  well-fin- 
ished as  other  cameras,  both  large  and 
small,  in  the  Minolta  range  of  equipment. 

Standard  tests 

The  standard  C&D  tests  were  carried 
out.  In  this  instance,  the  Owner's  Manual 
is  rather  longer  than  is  usual — it  needs 
to  be  because  the  camera  is  a  little  more 
complex  than  others  in  the  110  system.  It 
is  well  written,  there  are  enough  pictures 
and  a  fold-out  page  identifies  clearly  the 
different  parts  and  functions  of  the  cam- 
era. Also  in  the  pack  there  is  a  three-part 
guarantee  card  and  folded  leaflet  giving 
the  names  and  addresses  of  Minolta  ser- 
vice stations  throughout  the  world. 

The  camera  was  loaded  with  a  110-car- 
tridge  of  Eastman  Kodak  (USA)  Veri- 
chrome  Pan  black-and-white  film:  this 
particular  material  has  been  used  for  all 
camera  tests  in  this  format.  Exposures 
out-of-doors  and  indoors  using  both  arti- 
fical  light  and  Magicube  flash  were  made, 
with  the  camera  firmly  supported  on  a 
heavy  tripod.  Although  this  type  of  cam- 
era will  generally  be  used  "in-the-hand" 
a  tripod  is  used  for  tests  in  order  to 
avoid  any  possibility  of  camera-shake.  A 
portion  of  an  enlargement  made  from  the 
test  negative  has  been  reproduced  full- 
size. 

For  35mm  and  126  negatives  Kodak 
D-76  standard  developer  is  used,  but  for 
the  110-format  we  have  changed  to  Pat- 
erson  Acutol  (FX- 14)  developer  to  try  to 
ensure  that  the  best  possible  results  are 
obtained  from  the  combination  of  cam- 
era, lens,  film  and  processing.  Except  for 
careful  handling  and  meticulous  care  in 
the  various  darkroom  stages,  no  other 

Full-size  reproduction  from  the  centre  of 
an  enprint  from  the  test  film 


unusual  methods  are  used.  Enlargements 
are  made  on  normal  bromide  paper,  using 
a  professional  35mm  automatic-focusing 
enlarger  (with  precise  focus  checked  with 
a  magnifying  focus-finder)  fitted  with  a 
modern  very  high-quality  lens  that  will 
clearly  resolve  the  granular  structure  of 
the  film  over  the  whole  frame  area. 

We  believe  that  unless  the  processing 
system  is  of  this  order  it  is  useless  to 
expect  the  best  possible  results  from  any 
size  of  miniature  negative — and  this  applies 
particularly  to  the  110-format. 

Handles  well 

As  far  as  the  Autopak  70  camera  itself 
is  concerned,  it  handles  well  and  no  diffi- 
culty whatever  was  found  in  using  it 
according  to  the  maker's  instructions.  The 
rectangular  body  has  a  fine-grained  black 
finish  with  satin-chrome  trim.  On  the  top- 
plate  there  is  the  rotating  flashcube  holder 
just  left  of  centre;  to  the  right  there  is 
a  slider  for  focusing  with  simplified  sym- 
bols for  identifying  the  approximate  dist- 
ance and  near  to  the  right-hand  edge; 
towards  the  back,  is  the  release  button 
(red)  and  adjacent  to  it  a  screw-socket 
is  provided  for  a  cable-release.  The  main 
part  of  the  back  panel  is  hinged  so  that 
the  National-Mallory  mecury  battery 
(Type  7R31,  size  K,  4  volts)  may  be  in- 
serted, and  the  1 10-cartridge  can  be  drop- 
ped into  position.  At  the  right-hand  end 
of  the  rear  panel  is  the  viewfinder:  when 
the  camera  is  inoperative,  a  small  yellow 
window  appears.  Sliding  open  the  lens- 
cover  panel  also  clears  the  viewfinder, 
the  image  in  which  is  slightly  less  than 
full-size.  The  pointer  and  focus  symbols 
are  repeated  along  the  top  edge  of  the 
finder  frame. 

This  camera  has  a  built-in  close-focus- 
ing device,  operated  by  part  of  the  slider 
catch  of  the  lens-cover  panel.  Distances 
as  close  as  50mm  (1.6ft)  can  be  used  and 
when  taking  close-ups  of  this  kind  the 
viewfinder  has  a  yellow  tint  as  a  reminder. 

On  the  underside  of  the  camera  a  tripod 
bush  is  provided — -this  is  essential  because 
of  the  long  exposures  which  are  possible 
— as  well  as  a  simple  panel  linking  the 


focusing  symbols  with  the  distances  in  feet 
and   metres.    The   thumb-operated  slider 
for  moving-on  the  film  for  the  next  ex-j 
posure  and  setting  the  shutter  is  also  here. 

Exposure  is  automatically  determined 
by  a  programmed  metering — system  lin- 
ked to  an  electric  shutter  with  a  speed 
range  from  1  /330th  sec  to  10  sec.  How- 
ever, when  a  flashcube  is  put  into  position  I 
the  electronic  system  is  over-ridden  and 
the  shutter  is  set  at  a  speed  of  l/40th  sec. 

On  the  lower  edge  of  the  viewfinder  I 
recess  there  is  a  small  red  panel  which 
glows  when  the  exposure  required  is  lon- 
ger than  1 /40th  sec,  warning  the  user  either  I 
to  put  the  camera  on  a  tripod  or  firm 
support  or  to  put  in  a  flashcube. 

Presentation 

The  camera  is  presented  in  a  moulded 
foam-plastic  container  with  a  hinged  lid 
— space  is  provided  for  the  bubble-packed 
battery,  the  wrist  sling  (which  can  also 
be  used  as  a  close-up  distance  gauge),  the 
literature  and  the  camera  itself  in  its  soft 
pouch.  The  inner  housing  is  contained  in 
a  stout  card  outer  with  the  camera  model 
and  type  clearly  identified  on  both  ends 
and  illustrated  on  both  sides.  The  tuck-in 
top  carries  a  colour  picture.  On  the  bot- 
tom there  is  the  ordering-code  reference 
and  the  serial  number  of  the  camera  it- 
self; in  this  way,  both  storage  and  display 
are  accounted  for. 

We  found  that  the  camera  and  its  ac- 
cessories were  presented  well  and  attrac- 
tively, that  it  was  up  to  the  standard  which 
one  has  come  to  expect  from  Minolta 
products  and  that  it  takes  good  pictures 
with  the  minimum  of  fuss  and  trouble. 


Minolta  Pocket  Autopak  70 
Manufacturer  Minolta  Camera  Co 
Ltd,  Osaka,  Japan 

Distributor  Japanese  Cameras  Ltd, 
Hempstalls  Lane,  Newcastle-under- 
Lyme,  Staffordshire,  ST5  OSW 
Lens  4-element  glass  Rokkor,  26mm 

f/3-5 

Shutter  Electronically-controlled  by 
an  automatic  exposure-metering  sys- 
tem. Speed  range  from  1/3  30th  sec- 
ond to  10  seconds.  Flash  exposure 
time  l/40th  second 
Features  Typical  small  size  of  110- 
format,  lightweight,  simple  to  use 
Accessories  Soft  pouch  and  wrist 
sling — also  used  as  a  distance  gauge 
for  extreme  close-ups 
Dimensions  5|  ins  x  1-rV  ins  x  2|  ins 
130mm  x  30mm  x  60mm 
Weight  l\oz  (213  g)  camera  alone 
including  VAT 

Recommended  Retail  Price  £49.95, 
Availability  Immediate 
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ittempts  to  restrict  medicines 
d  pharmacies  attacked 


Derrick  Dunlop,  past  chairman  of  the 
mmittee  on  Safety  of  Medicines,  has 
acked  attempts  to  restrict  the  sale  of 
>prietary  medicines  to  pharmacies  only. 
Speaking  at  last  week's  day  conference 
self  care,  Sir  Derrick  said  that  multiple 
res  had  upset  the  previous  tidy  arrange- 
rs" of  shopping.  There  were  those 
o  believed  that  it  would  be  more  con- 
cive  to  safety  if  a  reversion  was  made 

only  pharmacies  selling  proprietary 
dicines. 

'Well  I  suppose  it  might  be  so  in  a 
lage  pharmacy  where  the  pharmacist 
nself  .  .  .  knows  most  of  his  customers," 
d  Sir  Derrick.  He  added  that  the  village 
armacist  might  warn  someone  who  he 
ows  was  buying  too  many  medicines, 
ut  it  doesn't  happen  in  the  majority  of 
ses."  In  the  cities  the  assistants  were 
nly  too  happy  up  to  now"  to  sell  medi- 
les  containing  phenacetin  without  giving 
warning  of  the  possible  dangers. 
Earlier  Sir  Derrick  had  said  it  seemed 
nomalous"  that  so  many  people  had 
vocated  "the  most  rigorous  restrictions 
d  controls"  on  proprietary  medicines, 
lich  were  "usually  beneficial  and  re- 
ively  innocuous",  whereas  the  brewer 
d  the  cigarette  manufacturer  were  "still 
mparatively  free'  of  such  restrictions. 
There  were  dangers  with  self  medica- 
n,  and  no  drugs  were  entirely  safe,  but 
>  risks  would  have  to  be  set  against  the 
vantages.    The    "comparatively  small" 
ks  of  proprietary  medicines  should  not 
magnified;    "there   are   extremes  of 
man  folly  that  nothing  can  prevent." 
e  only  "really  significant"  danger  was 
:  abuse  of  mild  analgesics  —  there  was 
o  doubt  whatever"  that  phenacetin  was 
le  culprit"  in  kidney  damage  arising 
>m  the  use  of  such  products. 
A  sensation  of  abounding  health  was 
:latively  uncommon"  in  British  people, 
pst  suffered  fairly  constantly  from  a 
riety  of  generally  trivial  and  mild  symp- 
ns.  One  study  had  shown  that,  when 
lering  such  illness,  20  per  cent  of  the 
bulation  consulted  their  family  doctor, 
per  cent  endured  stoically  without  try- 
!  medication,  but  the  majority  —  63  per 
P  —  attempted  some  form  of  self  care. 
KVere  only  half  of  those  63  per  cent 
ced,  by  the  abolition  of  self  medication, 
consult  their  doctors,  "there  would  be 
'en  million  extra  visits,"  Sir  Derrick 
culated.  Doctors  often  had  inadequate 
ie  for  each  patient's  visit;  "How  much 
■rse  would  that  be  if  every  time  a  person 
[uiring  an  aspirin,  a  laxative  or  an 
tacid  had  to  visit  their  doctor?" 
The  lay  person  "must  be  considered  to 
capable  of  exercising  some  responsi- 
bly about  whether  a  symptom  has  passed 
fond  the  stage  of  self  medication."  The 
:ient  could  be  helped  in  that  by  "pro- 
labelling"   and   "proper  education". 


The  medical  profession  was  "still  in- 
adequate" in  communicating  with  the 
public  on  health  matters. 

Greater  use  should  be  made  of  the 
pharmacist,  according  to  Miss  Claire 
Rayner,  a  medical  journalist.  "Why  not 
be  honest  about  what  already  happens  in 
a  great  many  chemist  shops,"  she  said, 
"and  positively  use  the  services  of  trained 
pharmacists  to  advise  on  intelligent  self 
care."  The  doctor  looked  on  the  patient 
as  "stupid"  and  the  patient  was  often 
"confused"  when  visiting  a  doctor.  Miss 
Rayner  called  for  more  use  of  leaflets 
which  doctors  could  hand  out  to  patients. 

The  big  challenge  is  do  we  just  allow 
millions  of  pills  to  go  down  people's 
throats  at  all  without  knowing  if  they  are 
doing  any  good,  or  should  we  perhaps 
encourage  patients  to  be  stoical  and  do 
nothing,  asked  Dr  J.  Fry,  chairman  of  the 
panel  on  self  care.  About  a  third  of  the 
total  spent  on  medicines  in  Britain  went 
on  OTC  preparations  —  a  proportion 
similar  to  that  in  the  USA  and  other 
countries  which  had  published  surveys. 
However,  "we  don't  seem  to  be  in  the  top 
of  the  league"  for  self  medication. 

Most  common  ailments 

Very  little  was  known  about  self  care, 
?aid  Dr  Fry.  There  was  "some  scant"  in- 
formation on  the  diagnostic  groups  most 
commonly  using  self  medication;  the  "top 
five"  groups  were  common  respiratory  in- 
fections, emotional  troubles,  skin  dis- 
orders, degenerative  conditions  of  joints, 
heart  and  the  vascular  system,  and  acute 
gastro-intestinal  ailments.  At  any  one  time, 
40  per  cent  of  the  population  were  taking 
analgesics;  15  per  cent  were  applying 
ointments,  creams  or  lotions;  10  per  cent 
were  taking  laxatives;  ten  per  cent  anti- 
diarrhoeals;  15  per  cent  cough  mixtures; 
and  25  per  cent  tonics. 

When  considering  self  care,  health 
education  was  "to  the  forefront".  There 
was  a  tendency  to  assume  that  doctors 
knew  best,  but  perhaps  it  was  time  to 
give  a  bigger  role  back  to  the  people. 
There  was  a  need  above  all  to  work  out 
priorities  on  the  best  use  of  health  educa- 
tion resources.  Dr  Fry  also  called  for 
critical  trials  for  proprietary  products. 

Available  facts  on  self  medication  were 
limited,  said  Dr  J.  A.  D.  Anderson, 
director,  Department  of  Community  Medi- 
cine, Guy's  Hospital  Medical  School. 
Surveys  had  shown  that  a  doctor's  advice 
was  sought  for  only  a  third  of  all  symp- 
toms. Non-prescribed  medicines  might  be 
taken  with  prescribed  ones,  sometimes 
even  when  the  patient  was  told  not  to  do 
so,  added  Dr  Anderson.  One  study  had 
shown  that  one  per  cent  of  prescriptions 
were  possibly  never  dispensed. 

The  advantages  of  branded  OTC  medi- 
cines  were  outlined   by  Dr  G.  Fryers, 
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managing  director,  Reckitt  &  Colman  Ltd. 
Over  90  per  cent  of  such  products  were 
used  for  "recurrent"  complaints,  eg  a 
woman's  period  headache.  Patient  error 
was  not  nearly  as  big  a  problem  as  people 
imagine,  "but  there  was  scope  for  improve- 
ment". He  suspected  people  who  abused 
medicines  had  "some  sort  of  depression" 
and  "need  help".  People  were  only  spend- 
ing £2  a  year  on  average  on  home  medi- 
cines so  the  market  was  not  "at  a  level  of 
waste".  There  was  now  only  a  "very 
small"  chance  of  "bad"  advertising  getting 
through. 

Dr  Fryers  rejected  any  claim  that  the 
home  medicines  industry  produced  hypo- 
chondriacs. Television  was  "by  far  the 
most  effective"  advertising  medium,  but 
since  television  advertising  started  there 
had  been  no  increase  in  home  medicine 
usage  per  head. 

Branded  products 

There  were  several  advantages  of 
branded  products.  The  manufacturers  were 
at  risk  if  anything  went  wrong  so  there 
were  "every  grounds"  for  being  conscien- 
cous.  More  information  was  given  with 
the  branded  product.  If  it  was  only  avail- 
able as  a  generic,  a  person  would  not 
know  if  it  were  the  drug  itself  or  just  the 
one  company's  product  which  was  at 
fault  if  it  "disagreed"  with  the  patient. 
Double  blind  controlled  trials  on  the 
effectiveness  of  OTC  products  was  a 
"nonsense"  as  there  was  always  a  placebo 
effect,  Dr  Fryers  claimed. 

Some  96  per  cent  of  patients  had  had 
advice  for  treatment  from  someone  else 
before  visiting  a  doctor,  according  to  Dr 
C.  Elliot-Binns,  a  Northamptonshire 
general  practitioner.  About  80  per  cent  of 
his  patients  had  received  "general  advice", 
32  per  cent  advice  to  "go  to  the  doctor", 
and  37  per  cent  advice  from  a  pharmacist. 
Most  patients  had  tried  some  remedy : 
mainly  medicines  from  the  chemist,  al- 
though others  had  used  "remedies"  from 
the  home  or  garden.  The  latter  were  most 
often  used  by  old  people  and  teenagers. 

Rational  self  care  could  only  be  based 
on  a  knowledge  of  how  the  body  works  in 
simple  terms,  said  Dr  C.  Fletcher.  That 
could  only  start  with  schoolchildren.  There 
would  have  to  be  agreement  between 
doctors  before  adults  could  be  taught  self 
medication.  Newspaper  articles  or  radio 
broadcasts  were  "not  very  helpful",  as 
they  were  not  there  when  the  person  was 
ill.  He  thought  it  might  be  possible  to 
organise  a  24  hour  telephone  service, 
manned  by  doctors,  to  give  advice. 

More  people  would  like  to  treat  them- 
selves if  doctors  would  give  them  more 
information,  said  Professor  Carol  Buck, 
University  of  Western  Ontario.  What 
patients  did  at  present  would  have  to  be 
examined  to  get  "an  idea  of  what  self- 
treatment  really  was".  In  a  study  at  Guy's 
Hospital,  she  was  to  attempt  to  appraise 
the  appropriateness  of  patients'  actions. 

Proposing  a  manual  on  self  care,  Pro- 
fessor Buck  said  that  general  practitioners 
would  write  the  first  drafts.  It  was  difficult 
at  the  moment  to  get  a  concensus  of 
medical  opinion,  and  there  might  be  "con- 
siderable problems"  about  what  medicines 
to  recommend,  and  whether  to  use 
approved  or  brand  names.  With  a 
properly-written  manual  there  would  be  no 
need  for  self  diagnosis. 
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adioisotopes  in  pharmacy  and  medicine 

W.  Woodside  MSc,  PhD,  MPSNI,  MIBiol,  Senior  lecturer  in  pharmaceutics,  Department  of  Pharmacy, 
3  Queen's  University  of  Belfast. 


lioisotopes  are  isotopes  whose  nuclei 
tain  either  more  or  fewer  neutrons 
l  are  present  in  the  naturally  occur- 
;  stable  isotopes  of  the  element.  Such 
lei  are  unstable  and  change  to  stable 
figurations  by  various  processes  known 
ectively  as  radioactive  decay  during 
ch  one  or  more  kinds  of  radiation  are 
tted.  Radioisotopes  are  used  in  medi- 
:  as  sources  of  radiation  for  radio- 
apy  or  as  radioactive  tracers  for  diag- 
tic  purposes. 

hese  radioactive  materials  are  termed 
iopharmaceuticals  for  which  the  main 
lications  are  the  investigation  and 
gnosis  of  disease  and  in  research.  Many 
;stigations  involve  the  oral  or  paren- 
1  administration  of  radioisotopes  or 
;lled  compounds  and  the  subsequent 
isurement  of  radioactive  concentrations 
organs,  tissues,  blood,  urine  or  faeces, 
plication  of  radiopharmaceuticals  to 
;ase  states  include  metabolic  measure- 
its,  estimation  of  total  blood  volume 
total  body  water,  measurement  of 
iiac  output  or  rate  of  uptake  of  a 
:erial  for  which  an  organ  or  tissue  has 
affinity,  detection  of  tumours,  radio- 
nunoassay  and  therapy. 

>es  of  radiations 

Jiations  emitted  by  atoms  are  of  two 
es,  particulate  and  electromagnetic.  The 
st  important  particulate  radiations  are 
alpha-  and  beta-radiations  emitted  by 
ntegrating  atoms  of  radionuclides. 
;se  are  high-speed  charged  particles 
ich  can  be  deflected  by  electrical  and 
gnetic  fields,  can  penetrate  matter  and, 
imparting  their  kinetic  energy  to  atoms 
I  molecules  they  encounter,  ionise  mat- 
through  which  they  pass.  They  can 
ise  certain  substances  to  emit  flashes  of 
it  (scintillate)  and  blacken  a  photo- 
phic  plate.  These  properties  of  the 
iations  are  utilised  in  their  detection 
1  measurement,  eg  the  ionising  effect  in 
iger  Miiller  counters,  the  scintillation 
:ct  in  scintillation  counters  and  the 
)tographic  effect  in  auto-radiography, 
rhe  distance  travelled  by  a  high-speed 
ctron  before  coming  to  rest  depends  on 
rate  at  which  it  loses  energy  to  the 
ms  or  molecules  in  its  path.  Factors 
ermining  this  are  the  mass,  charge  and 
ial  energy  of  the  particle  and  the  elec- 
n  density  of  the  absorbing  material. 
)ha-particles  are  much  heavier  than 
a-particles  and  thus  have  poorer  pene- 
ting  powers,  though  they  have  great 


lecture  given  in  Belfast  to  members  of 
pharmaceutical  Society  of  Northern 
land  as  pan  of  the  1974  post-graduate 
'ure  programme,  "Advances  in  Phar- 
cy  and  the  Pharmaceutical  Sciences". 


ionising  powers  over  the  short  distances 
they  travel. 

The  principal  electromagnetic  radiations 
emitted  by  atoms  are  gamma-  and  x-radia- 
tions.  These  are  forms  of  radiant  energy 
of  the  same  nature  as  light  and  radio- 
waves,  but  of  much  shorter  wavelength. 
They  are  emitted  by  excited  atoms  when 
their  particles  return  to  lower  energy 
levels  in  the  atom.  No  clear  distinction 
exists  between  them  although  gamma-rays 
have  somewhat  shorter  wavelengths  and 
higher  energies  than  x-rays.  Furthermore, 
whereas  gamma  emission  is  a  natural 
phenomenon  occurring  spontaneously  in 
many  radionuclides,  x-ray  emission  must 
be  induced  artificially  by  bombarding 
atoms  with  high-speed  electrons. 

Neither  of  these  forms  of  radiation  can 
be  deflected  by  electrical  or  magnetic 
fields.  They  exhibit  great  powers  of  pene- 
trating matter  and  feeble  ionising  powers. 
They  can  excite  atoms  and  so  cause  cer- 
tain substances  to  scintillate  and  can 
blacken  a  photographic  plate. 

Nuclear  disintegrations  result  directly 
or  indirectly  in  the  production  of  fast 
moving  charged  particles  which,  as  they 
pass  through  matter  collide  with  atoms  in 
their  path  and  share  their  energy  with  the 
electrons  of  these  atoms.  Some  of  these 
electrons  may  acquire  sufficient  energy  to 
tear  themselves  away  from  the  atom.  Thus 
a  track  of  negative  electrons  and  positively 
charged  molecules  is  produced.  Each  posi- 
tively charged  molecule  together  with  its 
separated  electron  is  called  an  ion-pair 
and  the  tearing  away  process  is  known  as 
ionisation.  However  when  radiations  react 
with  matter  ionisation  does  not  always 
take  place.  Instead  the  atoms  simply 
acquire  extra  energy  and  assume  an  ex- 
cited state,  a  process  known  as  excitation. 

Alpha-  and  beta-particles  cause  ion- 
isation and  excitation  directly.  Gamma- 
radiation  because  it  is  without  mass  or 
charge  reacts  much  less  strongly  with  mat- 
ter but  nevertheless  does  interact  with 
some  of  the  planetary  electrons  which 
escape,  giving  rise  to  ionisation  or  excita- 
tion in  this  way. 

Measurement 

Measurement  and  detection  may  be 
achieved  by  using  the  various  properties 
of  radiations  ie  ionisation  of  gases,  pro- 
duction of  scintillations  in  phosphors  or 
blackening  of  photographic  paper.  The 
most  commonly  used  methods  of  counting 
employ  the  Geiger  Miiller  counter  or  a 
scintillation  counter.  The  former  counts 
beta-particles  with  high  efficiency  and 
gamma-rays  with  low  efficiency.  Scintilla- 
tion counters  have  a  high  efficiency  for 
both  beta-particles  and  gamma-radiations. 
Photographic  film  is  widely  used  to 
measure  the  amount  of  radiation  to  which 


individuals  working  with  radioactive  iso- 
topes have  been  subjected. 

Abnormal  chemical  reactions  may  result 
from  ionisation  and  excitation  of  mole- 
cules in  the  body.  As  a  consequence  of  this 
enzymes  may  be  inactivated,  nucleic  acids 
damaged  and  histamine-like  substances 
produced.  Serious  effects  may  be  apparent 
following  damage  to  only  a  small  fraction 
of  the  molecules  in  a  living  cell.  It  has 
been  calculated  that  a  dose  that  causes 
ionisation  of  only  one  molecule  in  108  may 
destroy  a  cell. 

Oxidation  damage 

Some  of  the  damage  caused  by  radia- 
tions is  thought  to  be  due  to  the  indirect 
effect  of  the  radiolysis  products  of  water. 
The  radiolysis  of  water  leads  to  the  for- 
mation of  free  radicals  which  may  react 
to  produce  hydrogen  peroxide.  It  is  the 
powerful  oxidising  activity  of  hydrogen 
peroxide  and  the  OH  and  H  free  radicals 
that  is  thought  to  be  responsible  for  some 
of  the  destructive  effects  of  radiations.  In 
the  absence  of  oxygen  or  in  the  presence 
of  certain  reducing  agents  eg  cysteine,  the 
extent  of  radiation  damage  is  reduced. 

The  degree  of  damage  is  influenced  by 
the  intensity  of  radiation  and  exposure 
time.  Cells  most  susceptible  to  radiation 
damage  are  those  of  the  reproductive 
organs,  blood  forming  tissues,  skin,  hair 
follicles  and  the  lining  of  the  alimentary 
canal. 

A  health  hazard  to  the  user  may  arise 
through  external  radiation  of  the  body  or 
internal  radiation  due  to  ingestion,  inhala- 
tion or  absorption  of  radionuclides. 
Gamma-emitters  present  the  greatest  ex- 
ternal hazards  because  of  the  powerful 
penetrating  powers  of  gamma-rays.  No 
appreciable  external  hazard  is  presented 
by  beta-emitters  since  it  is  possible  to 
shield  against  beta-radiations.  However, 
they  are  more  dangerous  within  the  body 
because  of  their  higher  energy  transfer. 

In  general,  formulation  procedures  in 
the  practice  of  radio-pharmacy  do  not 
differ  greatly  from  similar  procedures  in- 
volving non-radioactive  medicaments.  The 
exceptions  obviously  are  a  result  of  the 
radiation  hazard  involved.  Spillage  of  a 
small  drop  of  liquid  or  a  small  amount  of 
powder  in  the  course  of  routine  pharma- 
ceutical procedure  not  involving  radio- 
active materials  is  of  no  great  consequence. 
However,  it  becomes  a  problem  of  major 
concern  in  the  processing  of  radiopharma- 
ceuticals. Thus  strict  attention  to  avoidance 
of  contamination  and  the  discovery  of  any 
contamination  that  does  occur  are  of  para- 
mount importance  in  radiopharmaceutical 
practice. 

Special  rooms  should  be  set  apart  for 
work  with  isotopes.  It  should  be  remem- 
Continued  on  p  582 
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bered  that  in  many  instances  the  prepara- 
tion of  radiopharmaceuticals  involves 
aseptic  technique.  Expert  advice  should  be 
sought  before  designing  laboratories  for 
handling  radioisotopes. 

Some  pharmaceutical  operations  present 
particular  problems,  eg  sterilisation. 
Materials  to  be  sterilised  may  be  thermo- 
labile  and  thus  it  may  be  necessary  to 
adopt  a  filtration  system.  One  is  often 
dealing  with  microgramme  quantities  of 
active  ingredient  and  consequently  adsorp- 
tive  filter  media  should  be  avoided.  If 
sterilisation  by  autoclaving  is  necessary  the 
normal  autoclave  for  processing  large 
batches  of  fluids  should  not  be  used; 
rather,  a  small  bench  autoclave  should  be 
used  so  that  if  breakage  of  the  container 
does  occur  it  is  easier  to  decontaminate. 

Protection 

The  extent  to  which  one  must  go  to  pro- 
tect oneself  from  a  source  of  radioactivity 
depends  on  many  things.  Among  factors  to 
be  considered  are  the  quantity  of  radio- 
activity with  which  one  proposes  to  work, 
the  type  and  energy  of  the  radiation  emit- 
ted, the  complexity  of  the  pharmaceutical 
procedure  and  the  physical  and  biological 
half-lives  of  the  compound. 

However,  it  is  important  to  understand 
that  all  radioactive  materials,  regardless  of 
their  types  of  emission,  may  be  hazardous 
if  they  gain  entrance  to  the  body;  they 
differ  only  in  the  degree  of  that  hazard. 

The  literature  contains  many  reports 
concerned  with  the  uses  of  radiopharma- 


ceuticals— far  too  many  for  a  brief  survey 
to  be  made.  Consequently  in  this  paper 
reference  is  made  only  to  those  prepara- 
tions official  in  the  current  edition  of  the 
British  Pharmacopoeia.  A  list  of  these  pre- 
parations together  with  a  brief  indication 
as  to  their  uses  is  given  in  the  table.  For 
more  detailed  information  on  these  pro- 
ducts and  on  others  not  listed  here  the 
reader  is  referred  to  the  current  edition  of 
Martindale's  Extra  Pharmacopoeia. 

Research 

In  addition  to  their  use  for  diagnostic 
and  therapeutic  purposes  radioisotopes  are 
widely  used  in  research  both  within  and 
outside  medicine.  It  would  be  impossible 
in  a  short  review  of  this  nature  to  give 
even  a  brief  indication  of  the  many  re- 
search applications  of  radioisotopes.  A 
wide  range  of  labelled  drugs  is  available 
to  the  researcher  including  alkaloids,  anal- 
gesics, antibacterials,  antidepressants,  cor- 
ticosteroids, hormones,  sympathomimetic 
agents,  and  vitamins.  The  use  of  labelled 
compounds  has  contributed  much  to  the 
understanding  of  the  mode  of  action  of 
many  drugs. 

The  extensive  use  of  radioisotopes  in 
diagnostic  and  research  procedures  has  re- 
sulted from  many  factors  including  the 
great  sensitivity  with  which  they  can  be 
detected  and  the  fact  that  observations 
made  with  them  lend  themselves  to  quanti- 
tative measurements.  In  short,  information 
which  would  not  be  attainable  by  other 
means  can  be  gained  from  the  use  of 
radioisotopes. 


RADIOPHARMACEUTICALS— OFFICIAL  PREPARATIONS 


Preparation 

Solutions 

Sodium  chromate  5lCr 


Sodium  iodide  125l 
Sodium  iodide  131l 


Half-life 

(days) 

27-8 


60 
804 


Radiation  Uses 


Solutions  and  capsules 
Cyanocobalamin  51CO  270 

Cyanocobalamin  58CO  71 


Y  X 


P  X 


Y 

P  Y 


Labelling  of  RBC's  in 
investigation  of  haema- 
tological  disorders 
Test  of  thyroid  function 
Test  of  thyroid  function 


Test  of  cyanocobalamin 
metabolism 

Test  of  cyanocobalamin 
metabolism 


Injections 

Chlormerodrin  197Hg  2  7 

Ferric  citrate  59Fe  45 

Gold  188Au  2-7 


lodinated  human  60 
albumin  125l 

lodinated  human  8  04 
albumin  ml 

Macrisalb  131 1  804 

Sodium  iodide  131 1  8  04 

Sodium  iodohippurate  8  04 

1 31 1 

Sodium  phosphate  32P  14  3 


Sodium  pertech- 

netate  "^Te  0  25 


Y  X 

P  Y 

P  Y 

Y  X 

Y  P 

P  Y 

P  Y 

P  Y 


Brain  tumour  localisation 
renal  investigation 
Diagnosis  of  haemato- 
logical  disorders 
Estimation  of  reticulo- 
endothelial activity.  Treat- 
ment of  neoplastic 
conditions 

Various,  particularly  blood 
volume  determination 
Various,  particularly  blood 
volume  determination 
Estimation  of  pulmonary 
perfusion 

Test  of  thyroid  function 
Renography;  kidney 
function  determination 
Tumour  localisation. 
Polycythaemia  vera 
leukaemia  treatment 
Brain  and  thyroid 
scanning 
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Business  Q&  A 


Can  I  get  any  capital  allowances 
on  my  new  shopfront? 

Capital  allowances  do  not  arise  on  shop 
fronts  but  you  can  claim  the  replacement 
of  a  shop  front  against  your  profits.  Any 
improvement  element  will  be  disallowed, 
but  the  mere  replacement  of  an  old  shop 
front  by  a  modern  new  shop  front  should 
be  fully  allowed. 

When  I  retired  I  invested  the  pro- 
ceeds of  the  sale  of  mv  pharmacy 
in  ordinary  shares.  I  feel,  how- 
ever, that  I  should  orobablv  do 
better  if  I  placed  mv  funds  in 
managed  investment  bonds.  If  I 
sell  the  shares  and  reinvest  shall 
I  have  to  pay  capital  gains  tax? 

Yes,  but  there  are  some  unit  trusts  which 
will  take  your  shares  directly  for  units, 
paying  the  whole  cost  of  the  transfer  and 
since  you  obtain  "paper  for  paper"  no 
capital  gains  tax  arises  on  this  kind  of 
transaction. 

How  can  I  increase  my  company's 
capital.  Is  it  necessary  to  have  a 
meeting  please? 

You  will  need  to  call  an  extraordinary 
meeting.  If  the  company  already  has 
power  to  alter  its  capital  (the  Articles  will 
tell  you  this)  you  will  require  to  pass  a 
resolution  —  either  special  or  ordinary  as 
the  Articles  provide,  giving  effect  to  the 
increase.  If  the  Articles  do  not  already 
contain  a  power  to  increase  the  capital  it 
will  first  be  necessary  to  pass  a  special 
resolution  altering  the  Articles  to  give  this 
power. 

In  this  case  two  resolutions  would  be 
needed,  the  first  being  the  special  resolu- 
tion altering  the  Articles  and  the  second 
being  the  resolution  (probably  an  ordinarvj 
resolution)  to  actually  give  effect  to  the 
increase. 

/  am  thinkina  of  sellina  mv  busi- 
ness but  I  am  a  little  worried  be- 
cause I  have  one  or  two  employees 
who  have  been  with  me  a  lona 
time.  How  do  I  deal  with  redund- 
ancy pav  if  I  sell  out? 

It  is  provided  bv  Section  13  of  the 
Redundancy  Pavments  Act  that  where  a 
business  changes  hands  and  the  employee 
continues  to  work  for  the  new  owner  no 
redundancy  nayment  is  due.  Tf  at  some 
later  *tage  he  becomes  redundant  while 
in  the  service  of  the  new  employer  the 
redundancy  payment  then  due  is  calculated 
bv  reference  to  the  total  time  of  service 
in  the  employ  of  both  the  old  and  new 
employers.  For  this  reason  manv  pur- 
chasers of  businesses  insist  on  the  old 
employer  dicmissing  his  staff  as  redund- 
ant upon  sale  since  in  this  way  the  new 
owner  limits  his  liability.  You  will  see 
therefore,  that  the  answer  to  vour  auestion 
depends  upon  the  terms  you  agree  with 
the  purchaser  of  your  business. 
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alls  for 
ailers 

by  Ewan  Mitchell 

Just  as  doctors  frequently  welcome  a  new 
drug  without  recognising  its  dangerous  side 
effects,  so  the  Health  and  Safety  at  Work 
Bill  —  which  is  likely  to  become  law  by 
the  summer  —  contains  perils  for  chemists 
which  few  realise.  It  creates  a  plethora  of 
new  statutory  offences  which  could  lead 
the  careless  employer  into  the  nearest 
"dock".  It  consolidates  a  vast  accumulation 
of  law  on  employers'  liability,  safety  and 
health  at  work  and  duties  to  the  public 
at  large.  And  the  interpretation  and 
administration  of  the  law  is  to  be  cen- 
tralised. 

Here,  then,  is  a  breakdown  of  the  main 
effects  of  the  Bill,  as  the  chemist  is  most 
likely  to  meet  them. 

The  basic  rule  is  laid  down  in  Clause  2. 
Every  employer  will  be  bound  to  ensure 
"so  far  as  is  reasonably  practicable,  the 
health,  safety  and  welfare  at  work  of  all 
his  employees."  Anyone  who  violates  this 
basic  principle  may  be  prosecuted. 

The  new  employer's  duty  —  in  criminal 
as  well  as  in  civil  law  —  will  include  "the 
provision  and  maintenance  of  plant  and 
systems  of  work  that  are,  so  far  as  is 
reasonably  practicable,  safe  and  without 
risk  to  health";  safe  arrangements  for 
handling,  storage  and  transport;  provision 
of  adequate  instruction,  training  and 
supervision;  maintenance  of  the  work- 
place in  a  safe  and  healthy  condition  and 
of  a  proper  environment." 

There  is  no  novelty  in  any  of  the  new 
rules,  but  statute  and  common  law  have 
brought  them  together.  If  you  are  in 
breach  of  (say)  the  Offices,  Shops  and 
Railway  Premises  Act,  and  an  employee 
suffers  injury  as  a  result,  you  may  be 
prosecuted  in  a  criminal  court  and  sued 
by  your  employee  for  damages  in  a  civil 
court.  When  the  new  Bill  becomes  law, 
the  area  of  prosecution  will  be  vastly 
extended. 

Safety  representatives 

Employers  will  soon  have  to  prepare 
and,  where  necessary,  revise  "written 
statements  of  their  general  policy  with 
respect  to  health  and  safety  at  work  of 
their  employees".  And  the  Secretary  of 
State  will  make  regulations  to  provide  that 
"recognised  trade  unions"  will  appoint 
"safety  representatives"  with  whom  em- 
ployers will  have  to  consult  on  safety  and 
health  arrangements. 

In  addition,  there  will  be  a  statutory 
duty  to  take  care  for  the  safety  of  the 
public.  The  Occupiers'  Liability  Act 
already  provides  that  anyone  who  is 
injured  because  an  occupier  fails  to  take 
reasonable  care  not  to  submit  his  lawful 
visitors  to  risk  may  be  sued;  soon,  he  may 
be  put  into  the  dock  as  well.  The  same 
duty  rests  on  self-employed  people. 

The  penalties  provided  by  the  Bill  are 
reasonably  standard.  Normally,  an  offender 


may  be  fined  up  to  £400  by  a  magistrates' 
court  or,  if  the  case  goes  to  a  higher 
court,  he  may  be  fined  an  unlimited  sum 
and/ or  imprisoned  for  up  to  two  years. 
The  questions  in  practice  will  be :  Who 
will  be  prosecuted  and  when?  How  will 
inspectors  handle  employers  who  offend? 
Will  they  require  the  faulty  system  or 
practice  to  be  improved  or  terminated  — 
or  will  they  prosecute? 

Happily,  the  inspectorate  itself  is  to  be 
centralised.  Instead  of  different  standards 
being  applied  in  different  parts  of  the 
country,  so  that  employers  in  the  trade 
cannot  know  whether  particular  machinery 
or  equipment  will  be  regarded  as  safe  and 
satisfactory,  a  decision  should  be  taken 
centrally.  The  new  structure  will  be 
administered  by  an  "Health  and  Safety 
Commission"  and  "Executive". 

The  powers  of  the  Commission  will  in- 
clude appointment  of  advisors,  provision 
of  services,  carrying  out  of  work  on  be- 
half of  other  public  authorities,  arranging 


for  investigations  and  inquiries  to  acci- 
dents, and  approval  of  "codes  of  practice". 
Codes  of  practice  (like  the  Code  of  Indus- 
trial Practice  or  the  Highway  Code)  will 
not  have  the  force  of  law.  But  you  will 
fail  to  comply  with  them  at  your  own 
peril  because  such  failure  may  be  used  in 
evidence  against  you  in  either  civil  or 
criminal  proceedings. 

The  Executive  will  have  to  make 
adequate  arrangements  for  the  enforce- 
ment of  the  rules  and  the  Secretary  of 
State  will  make  the  appropriate  Regula- 
tions, parcelling  up  responsibilities  as  be- 
tween local  authorities  and  others.  Every 
enforcing  authority  will  appoint  such  in- 
spectors as  they  see  fit  ■ —  and  the  inspec- 
tors will  have  powers  like  those  under  the 
Offices,  Shops  and  Railway  Premises  Act, 
enabling  them  to  do  their  job  properly. 

All  the  statutes  previously  affecting  the 
trade  will  remain  in  force,  but  they  will 
be  supplemented  by  new  rules,  creating  a 
wealth  of  novel  criminal  offences. 


The  antiques  of  perfume 

Leslie  G.  Matthews  G.  Bell  &  Sons  Ltd, 
(York  House,  Portugal  Street,  London 
WC2A  2HL)  Pp  88.  89  plates.  £4-50. 
The  "Antiques  of  perfume"  is  the  latest  of 
Leslie  Matthews'  excellent  series  of  books 
on  the  history  of  pharmacy  and  allied 
subjects  and  it  forms  a  companion  volume 
to  his  "Antiques  of  the  Pharmacy". 

After  briefly  outlining  the  perfumes  of 
the  ancient  people — Egyptians,  Hebrews, 
Romans,  China,  Arabia  and  India — he  dis- 
cusses in  more  detail  three  other  periods. 
In  that  dealing  with  medieval  times  up  to 
that  of  Elizabeth  I  he  attributes  the  intro- 
duction of  perfumes  into  Europe  to  the 
influence  of  the  returning  crusaders. 

Royal  apothecaries 

Both  in  England  and  France  the  court 
apothecaries  were  frequently  called  upon 
to  provide  sweet-smelling  substances  for 
their  royal  masters  and  for  their  wives. 

Mr  Matthews  records  numerous  in- 
stances of  the  royal  apothecaries  preparing 
and  supplying  many  perfumes  and  other 
fragrant  substances.  Among  these  were 
pomanders  which  were  believed  to  be  use- 
ful in  warding  off  the  plague  and  con- 
sisted of  a  mixture  of  aromatic  substances 
including  musk,  civet  and  ambergris. 

The  author  takes  as  his  second  period 
the  time  from  the  reigns  of  the  Stuarts  to 
the  end  of  the  18th  century. 

Henrietta  Maria,  the  French  wife  of 
Charles  I,  brought  with  her  to  England 
Jean  Baptiste  Ferione  who  was  called 
"Apothecary  and  Perfumer". 

Bubonic  plague  was  endemic  during  the 
Stuart  period  and  culminated  in  the  great 
plague  of  London  in  1665.  Aromatic  herbs 
were  used  in  churches,  courtrooms  and 
other  public  buildings  in  the  hope  of  ward- 
ing off  infection.  For  the  same  purpose 
individuals  carried  sachets  of  fragrant 
herbs  and  these  were  the  forerunner  of 
what  is  now  known  as  "pot  pourri". 

By  the  18th  century  the  preparation  of 
perfumes  had  become  big  business  and 


several  of  the  internationally  famous  firms  j 
had  already  been  founded.  Because  of  the  I 
popularity  of  wigs,  perfumed  hair  powders 
were   extensively   used   and   became  so 
popular  that  they  were  subjected  to  a  tax 
similar  to  that  on  "patent  medicines". 
During  the  period  from  the  19th  century 
to  modern  times  many  brands  of  per- 
fumes were  put  on  the  market  and  many 
elaborate  bottles  and  labels  were  used  to 
give  them  distinction.  These  are  lavishly 
illustrated  in  the  book  together  with  pic- 
tures  of   advertisements,   billheads,  car- 
toons, etc. 

A  chapter  is  devoted  to  processes  and 
materials  used  in  the  preparation  of  per- 
fumes and  to  some  collectable  antiques. 
The  later  is  of  especial  interest  as  antiques 
are  becoming  so  popular  and  expensive. 
Some  of  those  mentioned  as  being  associ- 
ated with  perfume  should  still  be  within 
the  price  range  of  the  amateur  collector. 

It  is  interesting  to  find  among  those  ad- 
vertising perfumes  Dalmahoy  of  London 
who  advertised  his  "curious  smelling 
bottle".  He  was  described  as  "chemist  to 
Her  Majesty".  Alexander  Dalmahoy  was 
a  member  of  the  Society  of  Apothecaries 
whose  business  was  the  first  of  a  group 
which  eventually  became  British  Drug 
Houses  Ltd. 

William  Davidson,  chemist,  druggist, 
stationer  and  printer  of  Alnwick,  North- 
umberland, issued  a  token  bearing  the 
words  "nostrums  and  perfumes". 

Mr  Matthews'  book  maintains  the  high 
standard  set  by  his  previous  publications. 

T.D.  Whittet 

Tolleys  Tax  Tables  1974-75 

Tolley  Publishing  Co,  44a  High  Street, 
Croydon  CR9  1UU.  Pp.17.  From  book- 
sellers or  direct  £0.60. 
The  tables  should  be  especially  useful  in 
the  next  twelve  months  as  the  Chancellor 
of  the  Exchequer  has  proposed  some  other 
unusual  tax  rates  —  33,  48,  53  per  cent 
etc.  The  16  pages  of  tables,  inside  an 
attractive  cover,  are  clearly  set  out. 
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Spring  means 


a  bonus  offer  of  ^Tgrozets' 

Spring  is  here — and  so  too  is  the  bonus  for  'Tyrozets'. 

Really  attractive  terms  are  now  being  offered  on  these 
quick-selling  lozenges.  But  hurry — you've  only  got  until 
31st  May  to  order  these  effective  throat  lozenges  for 
maximum  return. 

Ask  our  representative  or  contact  us  for  the  details. 


A  'Pharmacy  only'  product. 

Each  Tyrozets'  Lozenge  contains  1  mg  tyrothricin  and  5  mg  benzocaine  BP. 
Retail  price,  16Jp  per  vial  of  12  including  VAT.  'Tyrozets'  is  a  registered  trademark. 

Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire 
Telephone  Hoddesdon  67123 
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IT'S  AH 
UNDERCOVER 
WORLD 


One  drink 
and 

they're 
well  away 


UMD€RCOVI€R 
TH-ROWdWdY 
BRICFS 


•tr  Largest  selling  disposable 

pants  in  the  world 
•H*  New  attractive  designs 
•Jf  Bigger  profits 
•Jf  Two  sizes  of  undercover  girl 

to  fit  most  women 

And  now  undercover  man 

action  pants 

Get  your  share  of  this  growing 
market  by  sending  for  your 
FREE  sample  today 


To:  Undercover  Products  (International)  Ltd., 
Queensway  Industrial  Estate,  Wrexham,  Denbighshire. 
Tel :  0978  53535  or  01  -794  9784. 


NAME. 


COMPANY, 
ADDRESS- 


NO.  OF  BRANCHES, 


Threadwormsarequickly 
eliminated  by  one  dose 
of  delicious  raspberry- 
flavoured  Pripsen. 
"...every  child  was  given 
a  one-dose  treatment 
withone product  (Pripsen) 
and  this  was  repeated 
14  days  later,  which  is  the 
recommended  procedure 
for  one-dose  treatments 
because  of  the  life  cycle 
of  the  worm... The  results 
were  dramatic,  with  a 
reduction  of  about  90% 
after  the  f  i  rst  dose  a  nd  of 
about  95%  after  the 
second'.' 

Health  and  Social  Services  Journal, 
Nov.  10th  1973,2620. 


Pripsen, 

Eradicates  (tlfea<jwO"'n 
and  fO(jr«j*ofm 
iotes&tfons  : 


RASPBERRY 
FLAVOUR 


Pripsen 

95%  effective  against  threadworms 

'Pripsen'  is  a  trade  mark. 

Full  information  isavailablefrom: 

Reckitt&  Col  man  Pharmaceutical  Division,  Hull  HU8  7DS. 

PL  No.  0063/5004. 
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lill  Knight  defends  her 
Safety  Containers  Bill 


11  Knight,  MP,  writes  to  C&D:— 

The  leader  column  in  the  April  13  issue 
[  Chemist  and  Druggist  sounded  a  sur- 
risingly  sour  note  towards  my  small  Bill 
>  improve  the  safety  of  medicines  pack- 
ging.  Perhaps  now  that  the  Bill  has  been 
iven  leave  to  proceed  by  MPs,  the  pro- 
:ssion  will  take  another  look  at  it. 

It  is  no  "popular  misconception"  that  a 
ery  large  number  of  children  are  poisoned 
aily  by  drinking  or  eating  drugs  pre- 
:ribed  for  their  parents.  And  if  there  is 

"bandwagon"  of  growing  determination 
b  try  and  stem  the  flood  of  these  children 
lto  casualty  departments,  I  would  have 
oped  that  all  ancillary  branches  of  the 
ledical  profession  would  support  it. 

I  take  the  point  that  "child  resistant"  is 

better  term  than  "child  proof"  by  which 
)  describe  the  medicine  containers  which 
iy  Bill  seeks  to  enforce,  and  have  already 
Sven  notice  that  this  amendment  in  term 
[ill  be  made  if,  as  seems  likely,  the  Bill 
joes  into  Committee. 

Miild  poisonings  'doubled  since  1963' 

t  is  so  reprehensible  that,  now  that 
lere  are  child-resistant  closures  on  the 
tarket,  legislation  should  be  enacted  for 
leir  use?  The  cases  of  child-poisonings  in 
le  home  have  doubled  since  1963,  and 
re  now  running  at  somewhere  in  the 
sgion  of  50,000  per  year.  They  represent 
ot  only  a  large  amount  of  suffering,  but  a 
irge  amount  of  money,  too.  The  NHS 
/ill  save  itself  a  good  deal  if  it  pays  for 
lafety  closures  instead  of  stomach-pump 
ireatments. 

Some  of  the  total  are  poisonings  from 
uch  things  as  household  cleaners,  turpen- 
ine,  etc.,  but  the  overwhelming  majority 
|re  from  medicines. 

The  article  rightly  draws  attention  to 
lie  need  to  consider  elderly  arthritic 
eople,  and  any  who,  through  handicap, 
light  have  difficulty  in  opening  child- 
esistant  caps  or  packs.  My  legislation 
overs  this  point.  But  the  article  is  wrong 
.'hen  it  infers  that  many  poisonings  take 
ilace  in  the  homes  of  grandparents;  where 
tudies  have  inquired  into  this  angle  it  has 
ieen  shown  that  very  few  indeed  take 
ilace  when  the  child  is  with  grandparents, 
^nd  this  is  borne  out  by  other  surveys — 
>lder  people  usually  not  only  have  more 
ime  to  concentrate  on  the  child,  but  are 
tften  much  more  careful  for  the  grand- 
hild  temporarily  in  their  care  than  is  the 
»usy  mother. 

As  for  the  fears  expressed  that  legi- 
lation  would  lead  to  a  "false  sense  of 
ecurity"— one  might  make  exactly  the 
ame  sort  of  point  about  crash  helmets, 
eat-belts,  safety-railings  outside  schools 
>r  a  dozen  other  precautionary  measures 
vhich  society,  in  its  wisdom,  takes  today. 

But  what  surprises  me  most  about  the 


article  is  that  the  writer  does  not  appear 
to  have  heard  anything  about  the  sub- 
stantial success  of  American  and  Canadian 
legislation  to  make  child-resistant  clo- 
sures on  medicines  obligatory.  Both 
countries  have  cut  down  their  child  poi- 
soning cases  very  drastically  indeed  since 
the  legislation  went  through.  It  seems  to 
me  thoroughly  worth-while  to  follow  their 
example. 

Both  countries  use  caps  and  closures 
which  are  quite  capable  of  preserving  the 
potency  of  their  medicines,  too,  so  the 
fears  expressed  by  Mr  Dean  of  Fisons, 
and  others  in  the  pharmaceutical  industry, 
may  be  soothed  authoritatively. 

It  would  be  sad  indeed  if  the  pharma- 
cists of  Great  Britain  took  up  a  stance 
against  legislators  who  wish  urgent  steps 
to  be  taken  to  cut  down  the  needless 
poisoning  of  young  children.  I  am  sure 
that  they  will  wish  to  correct  any  such 
impression. 

[Jill  Knight  is  a  skilled  Parliamentarian, 
but  she  imputes  to  us  more  than  she 
should.  We  are  not  against  the  idea  of 
using  child  resistant  containers.  We  wish 
to  ensure  that  all  the  knowledge  and  skills 
— professional  and  technical — are  taken 
into  account  before  compulsion  is  brought 
in.  The  subject  has  many  parameters  (see 
also  p  566 — Editor]. 

'Child-proof  packaging  Bill 
published 

Mrs  Jill  Knight's  Safety  Packaging  for 
Medicines  Bill  (C&D  last  week  p  546)  has 
now  been  published.  (HM  Stationery 
Office,  3p). 

The  Bill,  if  passed  would  make  it  an 
offence  for  any  person  to  sell  supply  or 
have  in  his  possession  for  the  purpose  of 
sale  or  supply,  "any  medicinal  product  of 
such  nature  or  strength  as  could  be  fatal 
if  ingested,  inhaled  or  otherwise  used  by 
a  child  unless  such  medicinal  product  is 
sold,  supplied  or  kept  in  a  container 
fitted  with  a  child-proof  opening  device." 

Such  a  child-proof  device  would  be  one 
fulfilling  the  requirements  of  the  British 
Standards  Institute's  Draft  for  Develop- 
ment 30.  The  Secretary  of  State,  after 
consultation  with  the  Medicines  Commis- 
sion, would  determine  "whether  a  medi- 
cinal product  may,  if  taken  other  than  as 
prescribed  by  a  medical  practitioner,  con- 
stitute a  hazard". 

For  summary  conviction,  a  maximum 
fine  of  £400  is  proposed,  but  on  conviction 
on  indictment,  the  Bill  gives  the  punish- 
ment as  "a  fine  or  to  imprisonment  for  a 
term  not  exceeding  two  years  or  to  both." 
The  Secretary  of  State  would  be  em- 
powered to  make  regulations  exempting 
sale  or  supply  to  elderly  or  handicapped 
people,  and  the  Act's  commencement  date 
would  be  up  to  the  Minister. 
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Unit  prescriptions 

With  reference  to  the  letter  from  Mr  Wells 
(April  27),  I  think  we  could  make  some 
progress  in  the  matter  of  unit  scripts  for 
multiple  patients  if  we  could  get  the 
following  slogan  printed  on  dispensing 
bags.  "Prescribed  medicines  are  tailored 
for  one  patient  for  one  event  of  sickness. 
It  is  not  safe  to  share  prescribed  medicines 
or  to  hoard  them  for  the  next  sickness". 

John  Shepheard 
Ukfield,  Sussex 

AA  trading 

It  would  appear  that  as  predicted  by  some 
pharmacists  last  year,  the  Automobile 
Association,  having  ventured  into  the 
photographic  business,  is  now  casting  its 
net  even  wider.  They  are  now  offering 
sunglasses  —  at  reduced  prices! 

In  correspondence  I  had  with  the  Asso- 
ciation last  year  they  were  quite  unmoved 
by  the  moral  argument  about  trading 
competition  with  its  own  members, 
although  this  viewpoint  was  upheld  by  the 
National  Chamber  of  Trade  at  its  annual 
conference. 

It  would  appear  therefore  that  the  only 
argument  the  AA  understands  is  loss  of 
revenue.  In  other  words  if  the  subscrip- 
tions lost  by  members  resigning  out- 
weighed their  trading  profits  the  AA 
would  cease  to  trade  in  this  way.  I  am 
convinced  that  the  subscriptions  received 
from  pharmacists  alone  would  be  sufficient 
to  achieve  this  purpose.  After  all  there  are 
other  organisations  serving  the  same 
function  who  do  not  engage  in  trade,  so 
it  is  up  to  our  members  to  show  the  AA 
their  displeasure.  If  they  fail  to  do  so,  do 
they  imagine  that  the  AA  will  stop  there? 

C.  A.  Benjamin 
Leeds 


Coming  events 

Monday,  May  13 

Enfield  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  education  centre. 
Chase  Farm  Hospital,  at  7.45  pm.  Annual  meeting, 
South  Shields  Branch,  Pharmaceutical 
Society,  Gray  Horse  Hotel,  East  Boldon,  At  8  pm, 
Annual  meeting. 

Romford  Branch,  Pharmaceutical  Society, 

Macarthys  Ltd,  Chesham  Close,  Romford,  at 

7  30  pm.  Mr  J.  P.  Bannerman  on  "Planning  a 
pharmacy". 

Tuesday,  May  14 

Bournemouth  and  East  Dorset  Branch. 
Pharmaceutical  Society,  New  Bell  Hotel, 
Pokesdown,  at  7.30  pm.  Annual  meeting. 
Barnsley,  Doncaster  and  Goole,  Mexborough, 
Rotherham,  and  Sheffield  Branches, 
Pharmaceutical  Society,  Assembly  Rooms, 
Effingham  Street,  Rotherham,  at  8  pm.  Mr  M.  D. 
Brining  (consultant  accountant  Central  Contractors 
Committee)  on  "The  balance  sheet — right  or  wrong". 
Galen  Group,  Pharmaceutical  Society. 
Friends'  Meeting  House,  Park  Lane,  Croydon,  at 

8  pm.  Illustrated  talk  by  Dr  J.  Potter. 

Society  for  Analytical  Chemistry,  Analytical 
division.  Chemical  Society,  Edward  Herbert 
Building,  Loughborough  University  of  Technology, 
at  4.1  5  pm.  Joint  meeting  of  Midland  Region  and 
Loughborough  University  of  Technology  chemical 
society,  Mr  H,  R.  Wagner  on  "Perfumery  and 
chemistry  :  a  symbiosis  of  art  and  science". 
South-east  Metropolitan  Branch, 
Pharmaceutical  Society,  medical  centre, 
Lewisham  Hospital,  London  SE13,  at  8  pm.  Annual 
meeting  and  film  evening. 
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Kodak  safes  up  15  per  cent 
but  costs  increasing 

Sales  by  Kodak  Ltd  and  its  subsidiaries 
increased  by  14-9  per  cent  to  £113,161,000 
in  the  financial  year  ended  October  28, 
1973.  Exports— at  £30-81m  were  up  by 
26-5  per  cent  on  1972.  Earnings  before 
taxes  in  the  year  rose  by  19-7  per  cent 
from  £2M6m  to  £25 -32m— whilst  net 
earnings  after  taxes  totalled  £13-67m,  an 
increase  of  10-2  per  cent. 

In  a  report  to  Kodak  employees  thi 
chairman  and  managing  director,  Mr  F. 
J.  Moorfoot,  indicates  that  the  perform- 
ance for  much  of  1973  was  good.  However, 
he  goes  on  to  highlight  the  alarming  in- 
creases in  the  company's  costs  in  the 
final  quarter  of  the  financial  year.  "Raw 
materials  were  particularly  hard  hit — and 
the  cost  of  sliver,  gelatin,  plastic  mould- 
ing powders,  packaging  materials,  paper 
base  and  many  other  items  soared.  These 
pressures  had  an  inevitable  and  severe 
effect  on  Kodak's  overall  performance  in 
the  last  quarter  of  the  year  . . ." 

Albright  &  Wilsons 
growth  maintained 

First  quarter  results  of  Albright  &  Wilson 
Ltd  "are  significantly  ahead  of  the  com- 
parable period  last  year,  continuing  the 
satisfactory  trend  established  in  the  second 
half  of  1973"  stated  the  chairman,  Mr  S. 
Ellis,  at  the  annual  meeting  last  week.  He 
pointed  out,  however,  that  the  company's 
fortunes  were  still  heavily  influenced  by 
developments  at  Long  Harbour  and  de- 
pendent on  the  general  UK  and  worldwide 
business  climate. 

Mr  Ellis  maintained  that  export  prices 
were  rising  sharply  and  in  many  cases 
were  substantially  higher  than  prices  to 
which  the  company  was  restricted  at 
home.  "This  artificial  control  keeps  UK 
prices  below  world  prices  and  leads  to 
distortions  in  patterns  of  world  trade 
which  cannot  be  good  for  this  country 
in  the  long  term." 

Marfleet  Refining  Co  joins 
Imperial  Foods  Ltd 

Marfleet  Refining  Co  Ltd,  the  principal 
activities  of  which  are  the  production  of 
cod-liver  oils,  other  edible  oils  and 
human  and  animal  health  products,  has 
been  acquired  by  Imperial  Foods  Ltd. 

A  subsidiary  of  Marfleet  Refining  is 
British  Cod  Liver  Oils  (Hull  and  Grimsby) 
Ltd,  which  markets  more  than  one-third 
of  the  total  world  supply  of  cod  liver  oil 
in  the  form  of  traditional  cod-liver  oil 
products. 

Imperial  Foods  are  concerned  with  the 
production  of  a  comprehensive  range  of 
foodstuffs.  The  acquisition  by  them  is  not 
expected  to  affect  the  operation  of  Mar- 
fleet Refining.  Mr  C.  P.  Hudson  and  Mr 


G.  E.  Tunniclifte  remain  respectively 
chairman  and  managing  director  ot  the 
company. 

Janssen  celebrate 
their  move  to  Marlow 

Professor  W  Linford  Rees,  professor  of 
psychiatry  at  University  of  London,  St. 
Bartholomew's  Hospital  unveiled  a  plaque 
in  the  entrance  hall  of  the  new  head- 
quarters of  Janssen  Pharmaceutical  Ltd, 
at  Marlow,  Bucks  on  Monday.  Earlier 
at  a  luncheon  given  to  celebrate  the  move 
Professor  Rees  had  referred  to  the  con- 
tribution to  medicine,  particularly  psy- 
chiatric medicine  made  by  the  company 
through  its  own  research  in  Belgium. 

Mr  R.  Levin,  managing  director  of 
Janssen,  mentioned  that  38  original  com- 
pounds had  been  introduced  by  them 
to  the  medical  and  allied  professions. 
That  was  out  of  30,000  examined.  The 
figure  of  successes  may  sound  like  a  low 
ratio  of  activity,  he  said,  "but  it  is 
about  4  times  the  international  average". 
Mr  Levin  revealed  that  they  were  seeking 
further  space  in  the  area  and  that  in  their 
present  building  a  medical  library  was 
nearing  completion  and  its  services  would 
be  available  to  pharmacists. 

S  &  N's  bid  for 
Gala  minority 

Smith  and  Nephew  Associated  Companies 
Ltd  have  now  made  their  expected  take- 
over bid  for  the  43  per  cent  of  Gala  Cos- 
metic Group  Ltd  —  which  they  did  not 
already  own.  Terms  value  the  minority 
holding  at  £5-7m. 

Mr  S.  Picker,  chairman  of  Gala  who 
holds  38  per  cent  of  the  outstanding 
shares,  is  accepting  terms  valuing  his  stake 
at  £0-961  per  share.  The  consideration  for 
his  holding  —  partly  in  8  per  cent  loan 
notes  and  partly  in  S  &  N  shares  — 
amounts  to  £l-63m. 

New  Unichem  Committee 

Former  president  of  the  Pharmaceutical 
Society  Mr  J.  P.  Kerr  is  one  of  seven  in- 
dependent retail  chemists  appointed  to 
serve  on  Unichem's  first  north  regional 
committee  (C&D,  March  2,  p  220)  the 
other  six  are:  Mr  H.  Ferrie,  12  Wosten- 
holm  Road,  Sheffield;  D.  Rex  Green,  756 
Chesterfield  Road,  Sheffield;  C.  W.  Grif- 
fiths, Sizelands  of  Wetherby  Ltd,  19 
Market  Place,  Wetherby;  J.  E.  Hindle,  218 
Hessle  Road,  Hull;  Frank  Mitchell,  94 
Waterloo  Road,  Hunslet,  Leeds,  and  I.  D. 
Nimmo,  273A  Acklam  Road,  Middles- 
brough. The  members  to  sit  on  the  Mid- 
lands and  Wales  and  South  Regional 
Committees  are  expected  to  be  named 
shortly. 


Briefly 

Davidson  &  Kay  Ltd  have  now  moved 
from  Union  Street,  to  3  Alford  Place, 
Aberdeen. 

G.  D.  Searle  &  Co,  Chicago,  USA  have 
made  a  bid  for  Gold  Cross  Hospital  Sup- 
plies which  has  been  accepted  by  holders 
of  46-4  per  cent  of  Gold  Cross.  The  offer  | 
is  in  Searle  stock. 

Booker  McConnell  Ltd's  offers  to  acquire  I 
the  share  capitals  of  E.  E.  Russell 
(Chemists)  Ltd  and  Rusco  Ltd  (C&D, 
April  13,  p  451),  have  been  accepted  by 
the  holders  of  shares  amounting  to  100 
per  cent  of  the  capital  of  each  company. 
Monsanto  Ltd:  Turnover  in  1973  was 
£89-3m  against  £74-05m  in  1972.  Profit,  be- 
fore tax,  was  £12-64m  (£l-37m).  On  sales 
to  Europe  totalling  £19-39m  operating 
profit  was  £2-81m. 

Sandoz  AG:  after  taking  into  account  los-  I 
ses  caused  by  revaluation  of  the  Swiss  I 
franc  and  dollar  revaluation  the  groups  9 
net  group  profits  for  1973  fell  by  4-7  I 
per  cent  to  Sw.  Frs.  224m  (235m),  Turn- 
over  was  up  6-5  per  cent  at  Sw.  Frs.  3,616.  ] 
Gillette  Industries  Ltd  have  called  off  the  | 
sale  of  their  Isleworth  factory  in  Middle-  j 
sex  because  they  have  been  refused  a  1 
development  permit  for  a  new  factory  on  1 
the  perimeter  of  Heathrow  Airport.  | 
Gillette  had  planned  to  rationalise  their  j 
U.K.  production  there. 
United  Glass  Ltd.  is  to  spend  up  to  1 
£40m  between  now  and  the  end  of  1976  1 
on  a  capital  investment  programme  the  I 
bulk  going  into  the  glass  container  side  I 
of  their  business.  The  annual  report  pub-  j 
lished  recently  shows  that  the  £2-97m  I 
profit  after  tax  for  1973  was  transferred  f 
to  reserves. 


Appointments 


Johnson  &  Johnson,  Ltd:  Mr  P.  Mitchell 
has  been  appointed  to  the  board  as  dir- 
ector and  general  manager  of  consumer 
operations. 

William  R.  Warner  &  Co.  Ltd.  have  ap- 
pointed Dr  B.  M.  Guyer,  their  medical 
adviser.  He  reports  to  the  medical  de- 
partment's director,  Dr  J.  McGilchrist. 
Kadiol  Chemicals  Ltd:  Mr  S.  D.  Morris 
has  been  appointed  sales  representative 
for  the  soucn-western  counties  and  Mr 
P.  J.  Thompson  for  the  mid-southern 
counties. 

Carter-Wallace  Ltd:  New  appointments 
include  Mr  M.  Jenkins,  salesman  for 
Berkshire  and  Buckinghamshire;  Mr  N. 
Taylor,  regional  manager,  North  of  Eng- 
land; Mr  W.  Egan,  salesman,  for  Wales 
area;  and  Mr  I.  Haig  for  East  Lancashire, 
new  key  accounts  executives  are  Mr  R. 
Davies  for  the  Midlands  and  Mr  M.  Bar- 
nett  for  the  Northern  region. 
Cambrian  Chemicals  Ltd:  Mr  P.  E.  Duck- 
worth has  been  appointed  managing 
director  and  Mrs  J.  P.  Murphy  a  director, 
both  with  effect  from  May  1.  Mr  C.  C. 
Keith,  managing  director  of  the  parent 
company  —  Kingsley  &  Keith  Chemical 
Group  Ltd  —  and  a  director  of  Chemical 
Securities  Limited,  continues  as  chairman 
of  Cambrian  Chemicals. 
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The  Equine  market 

is  growing. 

Are  you  getting  your  share? 


The  horse  population  in  Britain  is 
growing  and  with  it  the  demand  for 
equine  products  is  increasing  quite 
substantially. 

Crown  bring  you  four  very  effective, 
widely-used  products  to  treat  the 
most  common  ailments  in  horses. 

Newmarket  Cough  Syrup 

This  cough  syrup, 
suitable  for  coughs  and 
other  respiratory 
disabilities,  gives 
excellent  results 
having  a  three-way 
effect  of  suppressing 
the  cough  centre  in 
the  brain,  relieving 
the  system  of  fluids  and 
stimulating  respiratory  function. 

Mixavite  Varying  soil  types, 
quality  of  pasture  and  stress  factors 
mean  sufficient  vitamins 
and  minerals  cannot 
always  be  obtained 
naturally.  Mixavite  is 
a  mineral  supplement 
which  ensures  the 
horse  adequate  mineral 
and  vitamin  intake. 


Peksol  Optimum  levels  of 
vitamins  are  necessary  for 
growth,  general  fitness  and 
resistance  to  disease. 
Peksol  provides  vitamins 
A,  D3  and  E  at  average 
level  requirements.  It 
should  be  added  to  food  or 
water  as  a  simple  routine. 


Equivurm  Plus 

Mixed  with  the  normal 
feed,  Equivurm  Plus 
effectively  reduces  and 
controls  all  worms.  It  has 
a  prolonged  effect  and  is 
a  completely  safe  way  of 
dealing  with  the  problem. 


For  further  details  of  these  easy-to-use, 
effective  equine  products  which  can  increase 
your  profits  please  fill  in  the  coupon  and  post 
it  to  the  address  below. 


Crown  Chemical  Company  Ltd.  Lamberhurst, 
Kent,  TN3  8DJ 

Please  send  me  further  details  of  Crown 
Equine  Products. 


Name 


Address 


CD3 


Market 
News 


QUIET  TRADING 

London,  May  8:  Trading  was  mostly  quiet 
in  all  sectors  of  the  market  during  the 
past  week.  Prices  of  Chinese  oils  main- 
tained their  firm  trend  and  quotations 
advanced  further  despite  little  demand. 

Firmer  among  crude  drugs  were 
hydrastis,  nutmeg  and  Alleppy  green 
cardamoms.  Cherry  bark  was  slightly 
easier.  A  parcel  of  Cape  aloes  was  due 
to  arrive  shortly,  the  first  it  is  believed 
for  a  long  time.  Menthol  remains  firm  but 
the  current  inflated  prices  have  now 
brought  out  offers  from  sources  other 
than  the  usual  China  and  Brazil.  Normally 
these  unusual  sources  cannot  compete 
internationally  and  supplies  are  used  on 
the  domestic  market. 

There  were  no  changes  in  pharmaceu- 
tical chemicals;  supplies  of  many  con- 
tinue short. 

Spain  is  still  banning  the  export  of  her 
olive  oil  and  exports  of  Tunisian  are 
restricted. 

Pharmaceutical  chemicals 

Ammonium  bicarbonate:  £68  60  metric  ton  nom- 
inal. 

Atropine:    (500-kg    lots    per    kg)    alkaloid  and 


methonltrate  865  20;  methylbromlde  £64-20;  sul- 
phate £52-90 

Bemegride:  BPC  £16  kg. 

Benzamine  lactate:  £95  per  kg. 

Caffeine:    Anhydrous   £2-93   kg    in   500-kg  lots; 

citrate  £1-98  kg  (50-kg  lots). 

Hypophosphites:  £  per  kg. 


Calcium 
Iron 

Magnesium 

Potassium 

Sodium 


I2i-kg 
1-4 
235 
1-98 
1-57 
1-27 


50-kg 

1-  06 

2-  27 
1-87 
1-45 
1-17 


Iodine:  Chilean  crude  E2  08J  per  kg;  resublimed 
£3-25  in  50-kilo  lots. 

Mercury  salts:  Per  kg  in  50-kg  lots;  ammoniated 
powder  £6  05;  oxides — yellow  £6-90  and  red  £7-15 
perchloride  £5  00;  subchloride  £6-35.  Iodide  £6-55 
kg  for  25-kg. 

Methyl  salicylate:  Per  metric  ton  in  5-ton  lots 
£570;  1-ton  £600;  500-kg  £630;  delivered  UK. 
Paraffins:  (Per  gallon)  Liquid  BP,  £0-989;  light 
liquid  BPC  1963,  £0-882;  technical  white  oil 
WA  23,  £0  804;  WA  21,  £0-859  (drums  extra). 
Petroleum  jelly  soft  white  grade  54,  £175-50  ton; 
yellow  grade  60,  £162-00  ton. 
Pilocarpine:  1-kg  lots  hydrochloride  £96;  nitrate 
£88. 

Potassium  citrate:  £402  per  metric  ton  in  250-kg 
lots. 

Theaphylline:  (50  kg)  Hydrate  and  anhydrous 
£2-76  kg;  100-kg  £2-73; — thylenediamine  (amino- 
phylline)  £3-36  kg  (50-kg)  and  £3-33  (100-kg). 

Crude  drugs 

Aconite:  Spot  nominal  £1,300  metric  ton,  cif. 
Agar:  Spanish  nominally  £6-15  kg. 
Aloes:  Cape  £1,200  metric  ton,  afloat.  Curacao 
£1,300  spot. 

Belladonna:  (metric  ton)  Herb  £310;  no  cif.  Root, 
£490  spot;  £480,  cif.  Leaves  £800,  cif. 
Benzoin:  BPC  £65-£66   cwt  spot;  cif. 
Buchu:   Spot   cleared;    new   crop  £3-00   kg  cif, 
Camphor:  Powder  £6-75  kg,  cif,  nominal. 
Cardamoms:  (per  lb  cif)  Alleppy  greens  Mo.  1 
£2  00;  prime  seeds  £1-50. 

Cascara:  Spot  cleared;  shipment  £610  metric  ton, 
cif. 

Cassia:  lignea,  broken  £1,280  metric  ton,  cif. 
Cherry  bark:  Spot  £540  metric  ton;  £520  cif. 
Chillies:  Uganda  £700  ton,  cif. 
Cinnamon  bark:  Seychelles  Unquoted. 
Cinnamon  quills:  four  O's  £0-49  lb. 
Colocynth  pulp:  Spot  £720  metric  ton. 
Dandelion:  No  spot;  shipment  nominal. 


Gums:  Acacia  nominal.  Karaya  faq  £33-50  cwt. 
Henbane:  Niger  £1,250  metric  ton,  landing. 
Hydrastis:  £9-75  kg  spot;  £9-60,  cif. 
Ipecacuanha:  (kg)  Costa  Rican  £3  50  spot;  £3-20, 
cif.  Matto  Grosso  £6-50  spot.  Colombian  £5-30l 
£5-15,  cif. 

Jalap:  Mexican  15%  basis  £1,800  metric  ton,  spot; 
£1,750,  cif.  Brazilian  £430  spot. 
Kola  nuts:  W.  African  £135  metric  ton,  £115,  cif. 
Lanolin:  Anhydrous  BP  minimum  1,000  kg  from 
£474  as  to  grade;  cosmetic  £543;  technical  £437. 
Lemon  peel:  £750  metric  ton  spot;  £730,  cif. 
Liquorice  root:  (metric  ton)  Chinese  and  Russian 
£160  metric  ton  nominal. 

Lobelia:  European  £1-10  kg,  cif;  American,  coarse 
powder,  £470  metric  ton. 

Lycopodium:  Indian  £4-75  kg.  Canadian  £5-50  kg, 
Mace:  Grenada  No.  1  £2,576  long  ton  fob. 
Menthol:   Brazilian  £22  00  kg   spot;  £23  00,  cif. 
Chinese  £32-00,  cif. 

Nutmeg:  (ton,  cif)  East  India  80s  £1,750;  110's 
£1,650;  bwp  £1,310. 

Pepper:  (ton  cif)  Sarawak  black  £710;  white 
£1,115. 

Pimento:  For  shipment,  2,200  Jamaican  dollars, 

cif. 

Podophyllum:  Emodi  (metric  ton)  £470,  spot. 

Quillaia:  £1,280  metric  ton  spot. 

Rhubarb:  Chinese  rounds  £1-45  kg  for  60  per  cent 

pinky. 

Saffron:  Mancha  superior  £88  lb. 
Sarsaparilla:  Spot  £1  15  kg.  £108,  oif. 
Seeds:  (ton)  Anise:  Chinnstar  unselected  £955, 
cif.  Caraway:  Dutch  forward  £1,500  cif.  Celery: 
Indian  £430,  cif.  Corilander:  Moroccan  £110,  cif: 
(May-June)  cif.  Cumin:  £615-£620.  Dill:  Indian 
£210,  cif.  Fennel:  from  £335  to  £390,  cif.  Fenu- 
greek: £160.  cif.  Mustard:  English  £320-£340  spot. 

Essential  and  expressed  oils 

Cinnamon:  Ceylon  leaf  £4-28  kg  spot;  £4-10  cif. 
English  distilled  bark  £170-00  kg. 
Citronella:  Ceylon  £4-28  kg  spot;  £4-00.  cif. 
Eucalyptus:  Chinese  £9-30  kg.  cif,  80-85  per  cent. 
Olive:  Spanish   exports  prohibited.  Tunisian  re- 
stricted.  Spot  £1,040-£1,050  metric  ton. 
Peppermint:  (kg)  Arvensis-Brazilian  spot  £9-35  kg 
spot  £9-65,  cif.  Chinese  no  spot,  shipment  £16-50. 
cif,  asked.  Piperata  American  from  £19-00. 


The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  in  the  present  state  of 
the  markets  quotations  change  frequently. 


the  only  short-acting 
diuretic  with 
built-in  potassium 
supplementation 

Burinex  K  combines  bumetanide  with  slow-release  potassium 
chloride  and  is  now  available  to  the  Medical  Profession  for 
prescription  on  NHS  Form  EC  10. 

n 

Presentation  White  ovoid  tablets  in  packs  of  100.  Trade/NHS  price  per  pack  £1.55 
Full  information  available  on  request. 


Leo  Laboratories  Limited, 

E         Hayes  Gate  House,  Hayes,  Middlesex. 


Burinex  is  a  registered  trade  mark 

Burinex  K  is  bumetanide  (O.Smg)  with 
slow-release  potassium  chloride  (573mg) 
P.L.  No  0043/0027B 
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There's  a  big  market  in 

home  brewing  and  winemaking 

Over  1000  Chemists  already  profit  from 
selling  GREY  OWL  quality  products.  Do  you? 

Display  and  sell  Grey  Owl  products  for  home  brewing 
and  wine  making,  and  1973  will  be  a  vintage  year  for 
you,  too.  There's  a  national  promotion  campaign  by 
Grey  Owl  in  mass-circulation  journals  designed  to 
bring  more  customers  into  your  shop.  And  Grey  Owl 
products  -  ingredients,  equipment  and  beginners' 
wine  and  beer  kits  -  all  have  a  leading  reputation  for 
quality  and  dependability.  This  is  what  your  customers 
want,  don't  let  them  go  elsewhere. 

Available  now,  "Winemaking  in  the  Modern  Home", 
a  colourful,  informative  16  mm  sound  film  showing 
how  easy,  exciting  and  inexpensive  home  winemaking 
can  be. 

To  order,  or  for  more  information,  write  or  phone 
Grey  Owl  Laboratories  Ltd., 

Morley  Road,  Staple  Hill, 
Bristol  BS16  4QF  Tel.  0272  657591  > 


THOVALINE 


the  qualit 
nappy  ras 
cream 


Thovaline  is  selling  more  and 
more  each  day  as  mothers 
discover  that  Thovaline  is 
on  their  chemists'  shelves. 

Order  the  Thovaline  retail 
pack  from  your  usual 
wholesaler  or  from 

ILON  LABORATORIES  (Hamilton)  Ltd, 
Lome  Street,  Hamilton,  Scotland. 


Remploy  give  you 
an  exceptional  range 
of  walking  aids 


Like  the  Remploy  Ranger,  illustrated  here,  specially 
designed  to  assist  the  mobility  of  the  handicapped  child. 
The  tubular  steel  frame  has  rubber  tyred  wheels  fixed  on 
the  outside  for  safety,  and  comes  in  the  bright  colours 

that  children  find  attractive-red,  primrose,  yellow 
and  orange.  Also  fitted  with  chromium  plated  handles 
and  available  in  two  adjustable  heights. 
The  Ranger  is  one  of  a  whole  range  of  orthopaedic  equipment 
manufactured  by  Remploy,  major  contractors  to  the 
Department  of  Health  and  Social  Security  and  world  wide 
exporters.  The  full  range  includes  surgical  footwear,  limb 
appliances  in  metal,  leather  and  polythene,  crutches  and 
rehabilitation  equipment. 
Remploy  also  provide  a  unique  measuring  and  fitting  service 

for  all  their  appliances  and  footwear. 
Remploy  also  produce  two  orthopaedic  brochures  which  are 
an  important  aid  to  work  in  the  field  of  Orthotics.  Should 
you  require  this  literature,  write  to  the  following  address 
and  Remploy  will  be  pleased  to  send  it  to  you. 


Remploy 

an  exceptional  name  in  more  ways  than  one 

Remploy  Limited  (Orthopaedic  Division), 
Remploy  House,  415  Edgware  Road,  Cricklewood, 
London  NW2  6  LR.  Telephone:  01-452  8020. 
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ORALGER 


pellets  •  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


m 

o.t.c.m 

EC.IQg 


INFLUENZA  and  'COMMON  COLD'  TABLETS 

(homoeopathic  formula) 

Pack  of  5  bottles  wholesale  £1-15  inc.  VAT 
Retail  48p  per  bottle 

from  A.  NELSON  AND  COMPANY  LIMITED, 
73  DUKE  STREET,  LONDON,  W1M  6BY 

Telephones  01-629  3118/3119/3205 

Automatic  telephone  answering  service 
available  when  the  Pharmacy  is  closed. 


Classified! 
Advertisements 

Post  to  Classified  Advertisements.  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London,  EC4A  3JA 

Telephone:  01-353  3212. 


Display/Semi  Display  £6.00  per  single  column  inch 
minimum  1  inch.  Column  width  1f"  (42mm). 

Whole  Page  (10"  x  7")  £200. 

Half  Page  (4|"  x  7"  or  10"  x  3D  £120. 

Quarter  Page  (4f  x  3D  £60. 

Lineage  £0.50  per  line,  minimum  5  lines  @  £2.50. 


Appointments 


We  offer  you  a  great  deal  more  8 


A»  A  greatei  /ariet>  of  work,  first-class 
fpHfe    fa<  ilities  in  modern  well-equipped 
hospitals,  and  a  high  salary. 
W  Nchanga  Consolidated  Copper  Mines 
provide  medical  facilities  for  all  their 
employees  and  their  families  in  Zambia.  They 
now  need  a  Pharmacist  in  Charge  and  a 
Pharmacist  in  their  Rokana  Division.  This  has 
a  44  bed  contributory  and  285  bed  non-contri- 
butory hospital,  which  cater  for  a  population 
of  65,000. 

Applicants  for  both  posts  must  be  members 
of  the  Pharmaceutical  Society,  and  for  the 
senior  post  must  have  had  at  least  three  years' 
post-graduate  experience. 

The  salary  for  the  senior  post  is  negotiable 
from  K7.809  (£5,075  based  on  an  exchange  rate 
of  K1  =65p)  gross ayear, and  forthe  junior  post 
will  be  from  K7, 249  (£4,711)  upwards  on  3-year 
(renewable)  contracts. 

Benefits  include  currency  regulations  ad- 


vantages -  up  to  33i%  of  gross  income  can  be 
sent  home  each  month,  with  an  additional  end- 
of-contract  allowance.  Free  passages  to  and 
from  Zambia.  A  tax-free  settling-in  allowance. 
Free  Life  Assurance.  A  house  or  flat  at  a  very 
low  rent,  and  domestic  help  easily  available. 
Generous  paid  annual  leave.  Company  prim- 
ary schools  available.  Tax-free  allowances  for 
children's  education  and  travel.  Interest-free 
loan  facilities  for  car  purchases.  Medical  aid 
scheme. 

Write,  enclosing  details  of  professional 
qualifications  and  experience,  for  an 
application  form  and  bookletto: 
Anglo  Charter  International  Services 
Ltd.,  Appointments  Division,  Dept.  acdiios 
7,  Rolls  Buildings,  London,  EC4A  1HX. 


Zambia's  Copperbelt 

an  experience  that  counts  for  a  lifetime 


Dispensing  assistants  required 
for  clerical  work  involving  know- 
ledge of  Ephical  drug  names, 
would  suit  ladies  who  would  like 
sitting  down  job  for  a  change. 
The  office  is  situated  in  Harrow. 
Good  salary,  Luncheon  Vouchers, 
Hours  9-5,  Monday  to  Friday. 
Phone:    Mr.    Kiddle.  427  8574. 


Please  mention 

C  &  D 
when  replying 
to  advertisements 


SATISFIED 

WITH  YOUR 

PROSPECTS? 

BUYER  required  for  Wholesale 
Chemist  in  North  London.  Ex- 
cellent promotion  prospects  due 
to  impending  retirement  of 
Chief  Buyer. 

Experience  of  Chemist  Trade 
and  Dispensing  products  an 
advantage. 

Apply  in  writing  initially  to  the 
manager,  Mr.  K.  Ellis,  Barclay 
&  Sons  Ltd.,  Barclay  House, 
Brettenham  Road,  Edmonton, 
N.18. 


BARNSLEY  —  PHARMACIST  MANAGER/ESS 

Required  for  recently  modernised  town  centre  pharmacy 
with  excellent  supporting  staff.  Normal  hours.  Salary 
negotiable  but  not  less  than  £3,300  per  annum.  Four 
weeks  annual  holiday.  Ideal  appointment  for  an  energetic, 
enthusiastic  pharmacist  wishing  to  demonstrate  his/her 
ability  to  exploit  the  high  potential  of  this  branch. 

Apply:  North  Eastern  Area  Manager, 

National  Co-operative  Chemists, 
94  St.  Thomas's  Road, 
Huddersfield  HD1  3LL 
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Appointments 


Sales  Director  ! 

c.  £4,500  I 

A  sales  pioneer  of  high  energy  will  find  a  career  opening  in  this  British  company  now  introducing  ^ 

nationally  a  patented  innovation  based  on  its  own  research  W 

You  must  have  sales  training  and  field-management  experience.  You  need  to  know  who  make  the  decisions  within  the  hospital  system.  Ideally  *fc 
you  have  sold  dressings  and  have  introduced  new  products  with  success,  since  you  will  be  building  a  team  to  do  just  that .  Age  30-45, 

preferably  with  life-science  training.  Location  flexible,  attractive  benefits  and  car,  with  possible  equity  involvement  <fe 

"ft 

Please  show  briefly  how  your  age,  qualifications  and  record  match  this,  quoting  reference  1 444PK/CD  to:  <fe 

Robert]^  | 
International 

24  BERKELEY  SQUARE.  LONDON  W1X6AR 

In  no  circumstances  will  applicants'  identities  be  disclosed  to  our  client  without  authority  ^ 


OPPORTUNITY 

with  an  International  Company  developing 
the  Medical  Field  of  its  expertise,  who  are 
looking  for  a 

Top  Grade  Hospital 
Sales  Representative 

To  develop  the  Physio-Therapeutic  area.  This 
is  a  senior  appointment  which  could  lead  to 
the  position  of  Medical  Division  Sales 
Manager. 

The  man  appointed,  who  will,  ideally,  be  in  his  early 
30s,  must  be  ambitious  and  prepared  to  work  extremely 
hard. 

An  excellent  salary  that  reflects  the  importance  of  the 
position  will  be  paid,  and  other  benefits  include  bonus 
system,  expenses  and  a  company  car. 

We  have  been  retained  by  our  client,  an  international 
company,  to  recruit  the  suitable  applicant  for  this 
important  new  position.  Applications  will  be  treated  in 
strict  confidence,  and  should  be  in  writing,  together 
with  photograph  and  full  curriculum  vitae  to: 

MR.  A.  D.  WAYNE, 
REDHEADS  ADVERTISING  LTD., 
2,  CARLOS  PLACE,  LONDON  W.1. 


Business  opportunities 


VETERINARY  PHARMACEUTICALS? 

Have  you  investigated  the  market  opportunities  for  expan- 
sion into  this  interesting  field? 

VetriPharm  offer  a  national  wholesale  service  with  a  com- 
prehensive range  of  proprietary  and  'own  brand'  animal 
health  products  at  competitive  prices. 

VetriPharm  (Leven)  Ltd. 
Leven,  Hull,  Yorkshire 

Telephone:  Leven  (0401)  42508 


Agents 


Our  Rep.  for  the  U/M  territories 
has  recently  retired.  Andre 
Philippe  would  consider  early  re- 
placements —  either  fully  ex- 
perienced rep.  or  agents.  TERRI- 
TORIES:—  London  Postal  Dis- 
tricts EC1  to  EC4,  E1  to  E18. 
Essex,  Norfolk,  Suffolk,  Beds. 
Write  in  first  instance  to:  Sales 
Director,  Andre  Philippe  Ltd., 
69-71  b,  Gowan  Avenue,  London, 
SW6  6RJ  or  Tel:  01-736  2194/ 
2397. 


CARDINELLI  Beauty  Products  Ltd. 
Require  Representatives  for  all  areas 
to  carry  their  range  of  false  lashes, 
bath  oils  and  "ROUGE  BAISER" 
cosmetics.  Car  owners  apply  to  Mr. 
E.  Levy,  1  Canal  Walk,  Southgate 
Road.  Islington,  London,  N.1. 


PLEASE  MENTION  C  ID  WHEN 
REPLYING  TO  ADVERTISEMENTS 
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Hospital  appointments 


REDBRIDGE  AND  WALTHAM  FOREST 
AREA  HEALTH  AUTHORITY 


AREA  PHARMACY 
WHIPPS  CROSS  HOSPITAL 
LEYTONSTONE,  LONDON,  E11 

PRINCIPAL  PHARMACIST 

Salary  scale:  £3,1 41 -£3,759  plus  £126 
London  Weighting. 

The  successful  candidate  will  be  responsible  for  all 
pharmaceutical  services  to  the  hospital,  and  will  be 
expected  to  participate  in  various  post-graduate 
courses  including  lecturing  to  local  general  medical 
practitioners,  and  to  accept  a  commitment  to  build  up 
an  information  service  in  the  pharmacy  co-ordinated 
with  regional  policy  on  information  services.  The 
Principal  Pharmacist  will  be  expected  to  undertake  the 
full  range  of  duties  of  the  Area  Pharmacist  during  his 
absence. 

Application  forms  obtainable  from  the  Area  Admini- 
strator, Claybury  Hospital,  Woodford  Bridge,  Essex 
1G8  8BY,  and  returnable  within  14  days  after 
appearance  of  this  advertisement. 


HEALTH  DISTRICT  (TEACHING) 

Lambeth,  Southwark  and  Lewisham 
Area  Health  Authority  (Teaching) 

STAFF  PHARMACIST 

(Production  and  Drug  Distribution) 

to  be  responsible  for  non-sterile  manufacturing,  pre- 
packing  and  drug  distribution  at  King's  College 
Hospital.  The  post  presents  an  opportunity  for  an 
enthusiastic  Pharmacist  to  participate  in  the 
development  of  new  systems  of  drug  distribution 
and  to  be  involved  in  the  establishment  of  a  ward 
pharmacy  scheme. 

Salary  £2,424-£3,042  including  London  Weighting 

Job  description  and  application  form  available  from 
the  Personnel  Office,  Room  155  King's  College 
Hospital,  Denmark  Hill,  London  SE5  9RS.  Tel:  01-274 
6222  Ext.  2724/8.  Further  details  and  departmental 
visits  may  be  arranged  by  contacting  Mr.  P.  Sharott, 
Principal  Pharmacist,  Ext.  2272. 


WIRRAL  AREA  HEALTH 
AUTHORITY 

PHARMACY  TECHNICIAN 

CLATTERBRIDGE  HOSPITAL 

Certificated  Pharmacy  Technician 
required  for  varied  and  stimula- 
ting work  in  all  sections  of 
Hospital  Pharmacy,  providing 
comprehensive  service  to  all 
hospitals  in  the  Southern  Dis- 
trict of  the  Authority  (1,117 
beds).  The  department  has  been 
extended  recently  and  exten- 
sively furbished  and  re-equipped. 
Salary  Scale:  £1,134-21,533  per 
annum. 

For  further  information,  telephone 
Mr.  Gisborne,  Principal  Pharma- 
cist (Ext.  502). 

Application  forms  available  from: 

Personnel  Officer, 
Clatterbridge  Hospital, 
Bebington,  Merseyside. 
Tel:  051-334-4000,  Ext.  424. 

Closing  date  for  return  of  com- 
pleted forms  is:  31.5.74. 


Miscellaneous 


Wanted 


FASHION  JEWELLERY.  Gentlemen 
you  are  far  too  busy  to  sell  our  vast 
range  of  fashion  jewellery,  so  why 
not  let  us  sell  it  for  you  by  stocking 
our  range  of  elegant  displays,  each 
displaying  a  fantastic  range  of  all 
the  latest  lines,  clearly  marked  with 
the  suggested  retail  price  showing 
you  a  handsome  profit  margin  with 
continuity  of  sales  assured  by  re- 
peats from  our  huge  stock. 
These  convenient  units  are  proving 
to  be  a  tremendous  success  with 
Chemists  all  over  the  country.  Cus- 
tomers areas  are  strictly  observed 
so  why  not  make  1974  a  good  year 
by  contacting  us  now  for  our  repre- 
sentative to  call.  No  waiting,  goods 
left  on  the  spot  and  working  for  you 
within  seconds.  Alternatively  we 
send  assorted  parcels,  Just  state  how 
much  you  wish  to  spend  min.  £30, 
seven  days  approval.  We  are  proud 
of  our  parcels  and  you  will  be  very 
pleased  that  you  contacted  R.  F. 
Vernon  &  Co.,  36  Roman  Road,  Bir- 
stall.  Leicester,  also  at  52  Mount 
Road,  Leicester.  Tel:  Day  0533  26403 
Night  0533  675327. 


Tolley's 

Tax  Tables  1974/75 

16  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  income  tax,  corp- 
oration tax  and  ACT,  for 
60p. 

Tolley  Publishing  Co.,  44a 
High  Street,  Croydon  CR9 
1UU    01-686  9144 


WE  WILL  PURCHASE  tor  cash 
complete  stock  of  a  redundant  line 
Including  finished  or  partly  finishe 
goods  packaging,  raw  material; 
etc.  No  quantity  too  large.  Ot 
representative  will  call  anywhere 
Write  or  telephone  Lawrenc 
Edwards  &  Co.  Ltd.,  6/7  Welllngto 
Close,  Ledbury  Road,  London,  W.11 
Tel:  Park  3137-8. 


GOOD  PRICES  always  paid  for  corr 
plete  old  Chemists  shop  Interiors 
including  shelf,  drawer,  and  diaper 
sing  units,  showcases,  ]ars  etc.  121 
Pancras  Rd.,  London,  N.W.1.  01-38 
6039. 


Shopfitting 


For  Sale 


STAINLESS  STEEL  STABILITY  CAB- 
INET 3-6  kw.  Interior  Dimensions 
36-5in  x  19-5in  x  25-5in.  Price  £80. 
Ring  Mr.  K.  Martin,  Sunbury-on- 
Thames  87411. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudehlll,  Manchester  M4  1EY 

Tel:  061-832  6564 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings,  Ear- 
ings  (all  types).  Hair-Orna- 
ments, etc. 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


Take 
36 

Months 
To  Pay 


In  Anodised  Aluminium 
Built  in  Illuminated  Signs 
&  Available  from  stock 


Installed  in  2  Days 
on  most  sites 


UNIT  SHOPFRONTS  LTD 

LVP  House,  Park  Royal  Road, 
London  N.W.10.7LF. 

PHONE:  01-  965-  9712 


SHOPFRONTS  and  interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING,  20  Rudd  Street, 
London,  SE18  6RS.  Tel:  01-854 

0343. 


INTERPLAN  SYSTEM  80  moduli 
shopfittings,  attractive  units 
attractive  prices,  complete  insta 
lations  NPU  recommended.  Brochui 
from  OLNEY  BROS.  LTD.,  SHOI 
FITTERS,  NORTHBRIDGE  ROAI 
BERKHAMSTED,  HERTS.  Tel.  5417-! 


Printed  in  Britain  by  W.  S.  CAINES  Ltd,  Plaistow,  London  E.13,  and  published  by  BENN  BROTHERS  LTD,  25  New  Street  Square,  London,  EC4A  3JA. 
Registered  at  the  GPO  as  a  newspaper.  ©  all  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  or 
transmitted  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopy  Ing,  recording  or  otherwise  without  the  prior  permission  of  Benn  Brothers  Ltd. 
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A  prime  source  of  information 
on  the  pharmaceutical,  cosmetic 
and  allied  industries 

The  Contents  of  the 
1974  Edition  include:— 

TABLET  AND  CAPSULE 
IDENTIFICATION  GUIDE 

MANUFACTURERS  AND 
SUPPLIERS  INDEX 

BUYERS  GUIDE 

MULTIPLE  RETAILERS 

WHOLESALERS 

VALUE  ADDED  TAX 

WHO  OWNS  WHOM 

PHARMACEUTICAL 
ORGANISATIONS 

PROFESSIONAL  AND  TRADE 
ORGANISATIONS 

HOSPITAL  PHARMACISTS 
Publication  Date  April  1974 

The  essential  reference  for 
every  Pharmaceutical  Manufacturer, 
Wholesaler  and  Retailer 

Price  £7.50  including  postage  and  handling 

Special  price  to  Chemist  &  Druggist  Subscribers  only  £4.50  including  postage  and  handling 

Order  now  from 

CHEMIST  &  DRUGGIST 

25  NEW  STREET  SQUARE,  LONDON  EC4A  3JA 
Telephone:  01-353  3212 
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New  Day-Long  has 
gained  5%*of  the  market 
in  only  8  weeks, 
without  advertising.  I 


Now  the  good  news. 

We've  started  advertising. 

A  new  launch  commercial  is  now  running, 
which  tells  your  customers  that  new  Day-      v  _ 
Long  really  does  work  all  day  > 

There  will  also  be  some  stunning 
full-page  colour  ads  in  the  leading  womens' 
magazines.  l  mm 

As  a  result  of  this,  a  lot  more  people  will 
want  to  buy  Day-Long. 

So  you'd  better  keep  your  ~  |  * 

shelves  stocked  up  all  day  long.  Jfly  1 


Brspirontdeo 
rail  on  4*v 


Reekitt  and  Oilman  Household  and  Toiletries  Division.      'Independent  Retail  Audit. 


THE  EUROPA  RANGE 


Mona  Lisa's  enigmatic  smile  has 
fascinated  us  for  centuries. 

Now  we  know  the  reason. 

The  Newey  look  in  hair  orna- 
ments has  turned  hair  care  into  an  art. 

Appropriately  enough,  we  call  it 
the  Europa  range. 

It  includes  hair  slides  in  any 
number  of  colours  and  designs, 
including  some  with  French  clasps, 
as  well  as  slide  combs  and  Rainbow 
Slides.  They  come  in  colourful  packs, 
and  on  an  elegant  space-saving 
dispenser  which  is  going  to  attract  a 
lot  of  impulse  sales. 

In  a  chemist's  shop,  where  space 
is  always  at  a  premium,  the  dispenser 
makes  a  lot  of  sense  when  it  comes 
to  looking  for  new  ways  of  pushing 
up  the  profits. 

The  two  stands  pictured  together 
are  the  Grandstand  and  the  Slimline. 
You  can  appreciate  the  way  in  which 
they  display  the  range  of  Newey  hair 
care  aids  to  their  best  advantage, 
saving  space,  and  ensuring  that  every 
article  is  accessible  to  customers. 


Introducing  the  Europa  range. 


Despite  their  compactness, 
the  Grandstand  carries  the  complete 
range,  and  the  Slimline  only  a 
little  less. 

Put  that  famous  smile  on  the  face 
of  every  lady  customer,  and  stock  the 
Newey  hair  care  range.  You  can 
contact  us  for  further  details  at 
Newey  Goodman  Ltd.,  Robin  Hood 
Lane,  Hall  Green,  Birmingham  B28  OJG. 
Phone:021-744  6681. 


NEWEY 

Ask  your  wholesaler 
orgiveusaring. 


all  the  beautiful  ways  a  woman  can 
care  for  her  hair. 


•  ,.JH 


Every  woman  wants  to  make  the  most 
of  her  hair  -  whether  it's  highlighting 
her  natural  colour,  changing  the  colour 
completely  or  keeping  her  hair  healthy, 
clean  and  beautifully  set.  ■ 
There's  a  Poly  product 
for  all  the  hair  care  a  /t— >^~vr 
woman  needs.  Poly  (  I  "    "  i  ■ 
understands  how  to  \Hair  Cosmetics^ 
make  hair  beautiful. 
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Spotlight  on  colourants 

5 

Market  growth  and  Beecham  brands 
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Hair  conditioning:  the  inside  story 
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potlight  on  colourants 

J.  R.  M.  Dinsdale,  MSc,  Senior  development  chemist, 
:hard  Hudnut  Ltd 


i  dyeing  of  hair  is  as  old  as  man  and 
t  as  complex.  One  of  the  very  oldest  of 
L  henna,  with  a  history  of  over  4,000 
;rs,  is,  as  a  result  of  the  interest  in 
ural  products,  enjoying  a  revival  in  the 
Stern  world.  Henna,  which  is  derived 
m  the  natural  source  of  the  Egyptian 
ret  plant,  gives  an  auburn  colour  and 
quite  harmless,  but  some  of  the  other 
:s  the  ancients  used  were  not  so  harm- 
;  and  would  not  be  used  today. 
3reat  strides  have  been  made  in  the 
:  100  years  by  both  textile  and  cosmetic 
ustries  in  understanding  the  science 
1  technology  of  dyeing.  Although  the 
iject  of  their  efforts  has  been  similar  the 
metic  chemist  may  not  use  many  of 
textile  chemist's  methods  because  these 
i  involve  very  high  temperatures,  low 
's  and  often  toxic  dyeing  assistants  none 
which  would  be  at  all  beneficial  to  the 
nan  head.  Even  with  these  limitations, 
vever,  there  are  many  dyes  that  can  be 
d  and  a  wide  range  of  colour  effects 
ieved. 

<Jot  everyone  wants  to  have  their  hair 
:d  permanently  in  any  one  colour  and 
the  division  of  dye  preparations  is 
ally  made  between  temporary,  semi- 
manent  hair  dyes. 

nporary  colourants 

ese  are  easiest  to  use  because  they  are 
losited  on  the  surface  of  the  hair  and 
can  be  applied  from  a  shampoo  base. 
3  colours  can  be  any  food,  drug  and 
metic  or  equivalent  dyes,  and  can  be 
large  molecular  size  enabling  true  dark 
>wn  and  black  shades  to  be  made.  The 
our  is  almost  completely  washed  out  at 
next  shampooing,  thus  making  the 
al  product  for  a  woman  who  wishes  to 
inge  her  hair  colour  for  an  evening  out. 
iome  setting  lotions,  including  the 
oured  versions  of  the  Polyset  range, 
itain  dyes  and  these  have  the  effect  of 
anting"  the  hair  by  coating  it  with  a 
er  of  resin  containing  the  required 
our.  This  again  would  be  washed  away 
shampooing  the  hair. 

Tii-permanent  dyes 

using  a  semi-permanent  preparation 
h  as  the  Polycolor  range,  the  aim  is 
keep  the  colour  in  the  hair  over  four  to 
ht  shampooings.  To  this  end  the  dye 
lecules  must  enter  the  hair,  so  the  ideal 


is  a  small,  highly  coloured,  non-charged 
molecule.  Charged  molecules  are  not  so 
efficient  because  the  hair  has  an  overall 
negative  charge.  Anionic  dyes  are  used  as 
they  penetrate  the  hair  as  opposed  to 
cationic  dyes  which  merely  remain  on  the 
hair  surface. 

Dark  colours,  browns  and  blacks,  are 
usually  more  difficult  to  achieve  as  they 
require  two  or  more  chromophores 
(coloured  parts  of  the  molecule)  and  so 
make  the  molecule  too  large  for  easy 
penetration  of  the  hair  shaft.  To  over- 
come this  problem,  dyestuffs  of  suitable 
molecular  size  are  selected  for  blending 
and  a  satisfactory  range  of  colours  is  thus 
available. 

Permanent  dyes 

The  only  way  to  make  sure  a  dye  is  com- 
pletely resistant  to  showering,  bathing  and 
shampooing  is  to  fix  the  molecule  into  the 
hair  fibre  in  such  a  way  that  it  is  locked 
in.  The  oxidation  dyes  (for  example  the 
Polytint  range),  which  are  the  main  group 
of  permanent  dyes,  are  used  in  an  in- 
genious way  to  achieve  this  effect.  Small 
colourless  molecules,  which  can  enter  the 
hair  easily,  are  oxidised  inside  the  hair 
shaft  to  coloured  polymeric  molecules 
which  are  then  too  large  to  diffuse  out 
again  when  the  hair  is  in  water. 

A  group  of  dyes  —  the  "para"  dyes  — 
are  the  best  known  of  the  small  molecule 
precursors.  The  "para"  dyes  have  been 
used  traditionally  because  of  their  true 
colours  and  hair  covering  power  when 


oxidised.  The  preparation  containing  the 
dye  is  mixed  with  the  oxidising  agent, 
usually  hydrogen  peroxide,  just  before  ap- 
plication to  the  hair.  The  oxidising  pro- 
cess, which  is  very  complex  and  the  sub- 
ject of  continuing  research,  then  takes 
place  both  on  and  in  the  hair  fibre. 

Some  of  the  colours  produced  by  the 
"para"  dyes  are  listed  below:  — 
p-toluene  diamine  —  medium  brown 
p-aminophenol  —  light  brown 
p-aminodiphenylamine  —  dark  grey 
These  colours  can  be  modified  greatly 
by  the  addition  of  other  dyes  known  as 
colour  coupling  agents.  These  are  included 
in  the  molecule  complexes  produced  by 
the  oxidation  process.  For  example,  a  dark 
brown  colour  on  the  hair  could  be  modi- 
fied to  light  brown,   golden   brown  or 
magenta  by  coupling  agents. 

A  small  number  of  individuals  may 
possess  skin  which  is  sensitive  to  p-toluene 
diamine  and  for  this  reason  we  at  Poly 
always  recommend  an  allergy  test  prior  to 
using  the  product.  This  simple  test  in- 
volves smoothing  a  little  cream  on  the  in- 
side of  the  elbow  and  leaving  it  for  48 
hours.  If  no  redness  or  irritation  occurs 
the  product  can  be  used  safely. 

A  point  which  is  often  not  appreciated 
by  users  is  that  the  addition  of  dye  to  the 
hair  cannot  lighten  the  colour  because  the 
natural  colour  is  still  present.  An  advan- 
tage of  the  oxidation  dyes,  however,  is  that 
by  careful  balancing  of  the  peroxide  to 
dye  ratio  in  the  product,  the  hair  can  be 
lightened  by  oxidising  the  melanin  in  the 
hair  while  the  dye  is  being  made.  This 
enables  lighter  tints  to  be  produced  with- 
out first  bieaching  the  hair. 

It  is  strange  to  think  that  the  Ladies  of 
Ancient  Babylon  and  the  modern  cosmetic 
chemist  have  so  much  in  common.  To 
those  ladies  the  dyeing  of  hair  was  a  diffi- 
cult and  mysterious  art,  and  the  modern 
cosmetic  would  still  agree! 


Philips  advise  on 
beauty  care 

The  Philips  "untangler"  illustrated  right 
—  the  first  of  its  kind  in  Britain  —  is  one 
of  the  many  electrical  items  mentioned  in 
a  beauty  care  booklet  which  Philips 
Electrical  Ltd  brought  out  in  conjunction 
with  the  March  edition  of  Look  Now.  A 
section  of  the  booklet  is  devoted  to  hair 
care. 

Philips  are  currently  (April  to  June) 
advertising  their  hair  care  products  in 
Vogue,  Woman's  Own,  Good  House- 
keeping, Woman's  Realm,  Reader's  Digest, 
Honey  and  Nineteen. 
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Market  growth  and 
Beecham  brands 

by  Keven  Diggens,  marketing  manager,  women's  hair  care  group, 
Beecham  Proprietaries 


Shampoos 

The  UK  shampoo  market  is  valued  at 
approximately  £32  million  per  annum  at 
RSP  and,  having  expanded  by  some  60 
per  cent  since  1969,  it  is  currently  showing 
an  increase  of  9  per  cent  per  annum.  The 
trend  toward  the  "natural  look",  the  de- 
mand for  shampoo  variants  to  suit  specific 
hair-types,  the  concern  for  effective  dan- 
druff control,  the  appeal  of  conditioning 
elements  and  the  effect  of  packaging  im- 
provements —  all  have  to  some  degree 
been  responsible  for  this  dramatic  growth. 

Some  80  per  cent  of  women  use  a  sham- 
poo regularly  and  of  course  in  many  cases 
the  shampoo  used  by  women  in  a  house- 
hold is  also  used  by  the  men.  What  is 
more,  as  men  are  generally  content  to  use 
whatever  shampoo  is  readily  available, 
women  are  the  dominant  arbiters  of  brand 
choice. 

Around  66  per  cent  of  the  total  market 
is  held  by  just  five  major  manufacturers, 
Beecham  with  Bristows,  Silvikrin  and 
New  Vosene  having  by  far  the  largest 
share  at  26  per  cent.  It  is  a  hotly  com- 
petitive market  and  is  divided  into  two 
parts  —  the  "cosmetic"  and  "medicated" 
segments. 

Research  shows  that  almost  50  per  cent 
of  women  in  the  UK  suffer  from  the  scalp 
condition  commonly  called  "dandruff".  Of 
these,  only  10  per  cent  suffer  from  severe 
dandruff  and  they  seek  specialised  treat- 
ment brands,  or  products  prescribed  by 
the  medical  profession.  The  remainder 
prefer  to  solve  the  problem  with  a  good 
medicated  shampoo.  This  must  not  only 
be  capable  of  simultaneously  controlling 
dandruff  and  keeping  hair  and  scalp  clean 
and  healthy  but  must  also  be  suitable  for 
all  the  family,  both  adults  and  children  — 
qualities  which  have  enabled  Vosene  to 
dominate  the  segment. 

Vosene  has  recently  undergone  an  ex- 
tensive relaunch  programme.  As  a  result 
of  extensive  consumer  surveys,  three  sub- 
stantial improvements  have  been  incor- 
porated in  the  brand's  product  reformula- 
tion. First,  new  Vosene  is  now  about  twice 
as  thick  as  before,  offering  the  consumer 
a  richer,  more  economical  product.  Second 
it  now  gives  a  lather  which  starts  more 
quickly,  lasts  longer  and  is  thicker  in 
appearance.  Finally,  the  familiar  coal  tar 
ingredient  has  been  modified  and  replaced 
by  a  pleasant  herbal  fragrance.  The  new, 
fresh  perfume  is  now  seen  by  mothers  as 
suitable  for  all  the  family,  children  in- 
cluded. 

The  New  Vosene  bottle  is  of  shatter- 
proof plastic  and  has  been  re-designed  to 
form  an  attractive  "tear-drop"  shape.  The 
retained  cap,  which  is  entirely  new  to  the 
shampoo  market,  incorporates  a  spout 
which  allows  the  liquid  to  be  dispensed 
with  only  a  twist  of  the  cap  itself.  This 
unique   new   system    gives   simple  flow- 


control  for  economy,  minimal  spillage  if 
knocked  over  and  eliminates  the  nuisance 
of  losing  the  cap. 

Within  the  "cosmetic"  segment  there 
are  two  distinct  types  of  shampoo  —  those 
of  the  popular-priced  "glamour"  sector 
and  those  of  the  premium-priced  "treat- 
ment" sector.  Silvikrin  leads  both  the 
glamour  sector  and  the  overall  cosmetic 
segment. 

In  recent  years  consumers  have  become 
more  aware  of  the  connection  between 
well-cared-for  hair  and  good-looking  hair. 
Among  other  things  this  has  been  trans- 
lated into  a  strong  demand  for  better  con- 
ditioning performance  from  shampoo. 

Responding  to  this  trend,  Beecham 
undertook  intensive  research  before  de- 
veloping their  New  Silvikrin  conditioning 
shampoo  formula  at  a  popular  price  early 
last  year.  The  formula  now  includes  the 
added  capability  of  providing  improved 
conditioning  benefits  for  body  and  man- 
ageability. Since  then  the  weight  of  adver- 
tising and  promotional  support  has  given 
yet  greater  impetus  to  the  brand. 


Treatment  sector 

Leader  of  the  cosmetic  treatment  sector 
is  Bristows  shampoo  and  conditioner-in- 
one,  developed  for  women  who  demand  a 
particularly  high  standard  of  cosmetic  per- 
formance and  for  those  who  suffer  from 
difficult-to-manage  hair.  Introduced  in 
January  1972  with  the  message  "Believe 
it  or  not,  there  is  a  conditioner  that  sham- 
poos your  hair  .  .  .",  the  brand  was  tried 
by  consumers  and  the  claim  found  to  be 
true.  Within  a  few  months,  Bristows  share 
of  the  total  market  climbed  to  over  8  per 
cent  —  and  this  during  a  period  when 
many  of  the  major  competitiors  suffered 
severe  setbacks. 

One  of  the  most  significant  and  consis- 
tent movements  within  the  shampoo  mar- 
ket over  the  past  few  years  has  been  the 
trend  toward  larger  sizes.  To  satisfy  this 
growing  demand,  Beecham  introduced, 
last  summer,  a  large  130-cc  bottle  size  in 
all  four  Bristow's  variants.  This  move  has 
resulted  in  a  gratifying  increase  in  sales. 
For  the  trade  larger  sizes  of  course  mean 
higher  turnover  and  profit  per  unit  pur- 
chased. 

With  so  many  shampoo  brands  on  the 
market  today  —  at  least  12  major  launches 
and  relaunches  in  the  last  two  years  —  the 
retailer  has  accepted  the  need  to  rationalise 
his  choice  and  will  stock  only  the  faster- 
moving  leaders.  He  knows  that  to  gain 
maximum  profit  from  shampoos  he  must 
stock  only  major  manufacturers'  brands 
—  brands  for  which  there  is  a  constant 
consumer  demand  generated  by  powerful 
advertising  and  lively  promotional  activity. 
He  finds  it  both  inefficient  and  unprofit- 
able to  devote  increasingly  valuable  space 
to  little-known  and  slow  moving  products. 


Beecham  Proprietaries  maintain  totl 
domination  of  the  shampoo  market  in  tl  I 
UK,  and  they  have  succeeded  because  thfl 
have  positioned  each  brand  to  meet  til 
specific  needs  of  a  vital  consumer  grou 

Hairsprays 

The  UK  women's  hairspray  market 
currently  valued  at  £27  million  per  annu 
at  RSP.  Having  grown  by  some  60  per  ce 
since  1969  the  market  is  currently  expan 
ing  at  a  rate  of  5  per  cent  annum.  As 
the  shampoo  market,  the  trend  toward  til 
"natural  look";  the  demand  for  varianl 
to  suit  specific  hair-types,  the  appeal  I 
conditioning  elements  and  the  effect  I 
packaging  improvements,  have  all  to  soul 
extent  been  responsible  for  the  growtj 
Some  60  per  cent  of  women  use  a  hai 
spray  on  a  regular  basis. 

Beecham's  Silvikrin  is  the  fastest  grc 
ing  hairspray  brand  with  an  increase 
market  share  from  15  per  cent  in  1969 
its  present  position  with  20  per  cent 
the    total.    The    range    comprises  fo 
variants,  each  specifically  designed  to  pr 
vide  a  firm  but  flexible  hair  hold  withol 
stickiness  or  flaking,  a  spray  which  brush! 
or  washes  out  easily  after  use  and  whiJ 
contains    an    effective    conditioning  i 
gredient. 

Conditioners 

In  normal  circumstances  most  women  a 
satisfied  with  the  conditioning  benefit  fh 
derive    from    a    conditioning  shampo 
Periodically  however,  they  feel  that  th< 
hair  needs  an  extra-conditioning  boost  ail 
look  for  a  specialised  post-shampoo  col 
ditioner.  The  UK  value  of  this  market  I 
currently  some  £5  million  per  annum 
RSP  and,  having  grown  by  almost  HOp 
cent  since  1969,  is  presently  enjoying  ; 
increase  of  about  11  per  cent  per  annui 
The  market  is  clearly  split  into  tv 
main  segments  —  the  long-established  ai 
static  cream  segment,  and  the  modern  ai 
fast-expanding     creme     rinse  segmei 
Beecham  have  brands  strongly  position 
in  both.  Countess  hair  conditioning  crerB 
is  designed  to  moisturise  the  hair  afl  j 
shampooing,  giving  it  body,  lubricatifl 
and  manageability  without  greasiness.  TM 
Silvikrin  conditioning  rinse  range  of  thrfl 
variants  conditions  by  neutralising  electi 
statics  in  the  hair,  giving  greater  manaj 
ability  and  body  and  lubricating  the  hi 
without  making  it  greasy,  making  it  easi 
to  comb. 

Setting  lotions 

The  UK  setting  lotion  market  is  valu 
at  £5  million  per  annum  at  RSP.  Havi 
expanded  by  110  per  cent  or  more  sinl 
1969,  it  is  showing  a  current  annual  ifl 
crease  of  approximately  20  per  cent.  Tl 
growth  is  almost  certainly  attributed  I 
two  main  factors.  Unlike  old-style  perrrl 
nent  wave  and  home  perms,  setting  lotil 
provides  an  efficient  and  simple  method  I 
styling    and    re-styling    the    hair,  al 
secondly    the   current   demand   for  tl 
"natural"  look.  Again,  unlike  "permal 
ents",  the  modern  setting  lotion  can  I 
easily  removed  either  by  rinsing  of  shafi 
pooing. 

Beecham's  Amami  is  a  thin  aqueoiB 
alcoholic  solution  containing  two  resi:B 
These  permit  optimum  hold  balanced  wH 
flexibility  and  damp  resistance. 
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air  conditioning- 
le  inside  story 


T.  Tibbies,  technical  liaison  manager,  Wella  GB  Ltd 

soft,  flyaway,  unmanage- 


.lthy  hair,  in  it's  perfectly  natural  state 
omething  to  behold,  but  unfortunately 
|  days  the  stresses  and  strains  which  it 

to  suffer  can  cause  damage.  Air  pol- 
m,  sun,  salt  sea  air,  inferior  perma- 
t  waving,  colouring  and  bleaching 
tments,  poor  quality  shampoos,  chlori- 
;d  swimming  pools  and  general  lack  of 
•  care,  can  leave  hair  dry,  tangled, 
;hed,  brittle,  dull  and  lifeless, 
ituated  below  the  scalp  surface  and 
■ounding  each  hair  is  the  skin's  natural 
ricating  gland  —  the  sebaceous  gland. 
!  sebum  it  produces  flows  onto  the 
i  and  is  then  brushed  or  combed  along 
,  hair  shaft.  In  this  way  sebum  sup- 
s  the  hair  with  its  external  condition 

shine,  as  well  as  protection. 
Jnfortunately  some  people  do  not  have 
active  sebaceous  gland  and  this  can 
1  to  a  shortage  of  sebum  so  that  the 
■  is  not  sufficiently  protected.  In  these 
5S,  a  hair  conditioner  or  creme  rinse 
uld  be  used,  dependent  upon  the 
Dunt  of  damage  the  hair  has  already 
ered. 

iditioner  or  creme  rinse? 

s  structure  of  hair  is  probably  the  least 
:arched  of  any  part  of  the  human  ana- 
ly.  Hair  is  composed  of  keratin  (a 
lbination  of  some  17  amino  acids) 
ch  makes  up  the  hard  physical  struc- 
;  of  the  shaft.  It  is  packed  together 
h  an  amorphous  "putty"  which  in  turn 
he  internal  "life"  or  conditioner  of  the 
r.  Hair  in  a  healthy  condition  can  be 
tched,  bent  or  shaped,  has  it's  own 
ural  spring  and  elasticity, 
.ong  hair  may  have  suffered  three  sum- 
rs,  three  winters,  three  years  of  general 
lr  and  tear,  shampooing,  even  colouring, 
iv  hair  will  be  "springy"  and  "bouncy", 
k  healthy,  whereas  the  older,  longer 
r  would  be  dry,  parched  and  even  split 
which  is  when  a  conditioner  comes 
)  its  own.  A  conditioner  must  pene- 
te  and  give  suppleness  to  the  inner  part 
the  hair  shaft  —  to  form  a  compound 
h  the  hair. 

f  hair  colourants,  and  particularly 
aches,  are  mis-applied,  or  care  is  not 
en  between  such  treatments,  the  hair 
■omes  to  all  intents  and  purposes  "old 
ore  its  time".  Hair  conditioners  are 
ential  for  such  hair.  For  dry,  damaged, 
•mal  to  strong  textured  hair,  recommend 
:onditioner  which  is  thick  and  creamy, 
1  is  designed  to  make  the  hair  more 
nageable,  improve  the  shine,  soften  and 
angle  —  Wella  blue  conditioner  for 
imple. 

7ine  hair  in  particular  is  vulnerable  to 
nage,  simply  because  it  cannot  with- 
nd  the  rigours  of  daily  life.  The  trouble 
that  people  with  fine  hair  are  in  a 
;mma  because  many  conditioners  react 
t  strongly  and  leave  the  user  with  an- 


other problem 
able  hair. 

Fine  hair  lacks  body  but  also  needs 
conditioning  to  leave  the  hair  malleable, 
not  soft,  with  springy  bounce  and  shine. 
The  new  Wella  Pink  conditioner  incor- 
porates ingredients  to  have  this  effect. 
Once  the  hair  has  reached  a  good  con- 
dition, it  is  important  to  keep  it  that  way 


by  recommending  a  creme  rinse  after  every 
shampoo. 

Creme  rinses  should  also  be  used  by 
those  people  who  do  not  have  damaged 
hair  —  to  protect  and  safeguard  the  hair. 
They  remove  tangles  by  smoothing  the 
cuticle  and  so  prevent  tangling  after  sham- 
pooing. In  addition,  the  hair  is  protected 
from  damage,  particularly  important  dur- 
ing the  summer.  Hair  shine  is  improved 
and  the  hair  is  left  fresh  and  clean. 

Creme  rinses  are  available  for  all  types 
of  hair:  Wella's  series  includes  herbal 
creme  rinse  for  problem  hair  which 
tangles,  lacks  shine  and  hair  which  is 
generally  dull;  lemon  creme  rinse  for  oily 
hair  helps  prevent  the  hair  from  getting 
oily  so  frequently,  and  also  imparts  a 
shine  to  oily  hair  which  so  often  gets  dull), 
and  almond  creme  rinse,  specifically  for 
hair  that  is  naturally  dry  (particularly 
recommended  when  the  sebaceous  gland  is 
underactive). 


Left:  Hair  in  bad  condition;  the  outside  section  of  the  hair  is  roughened  and  splitting. 
The  imbrications  on  the  cuticle  layer  mingle  with  other  chipping  flaky  sections  of 
separate  hairs  and  subsequent  tangling  results.  Right:  The  same  hair  after  conditioner 


Left:  A  section  of  the  hair's  cuticle  sliced  and  peeled  back,  revealing  the  inner 
structure.  Right:  A  hair  in  bad  condition.  The  "putty"  has  disappeared  and  it 
becomes  necessary  to  lubricate  the  inside  of  the  hair  with  a  conditioner.  This  is  able 
to  penetrate  and  form  a  compound  with  the  hair  structure 


Press  advertising  for 
hair  straightener 

Kirby  Pharmaceuticals  report  that  sales  of 
their  Teeda  hair  straightener  (now  on 
nationwide  distribution)  show  that  this 
sector  of  the  hair  market  is  growing 
rapidly  and  reflects  the  fashion  for  straight 
hair  which  can  be  easily  styled.  A  typical 
consumer  is  in  the  15  to  25  year  age  group 
and  is  of  Anglo  Saxon  origin.  The  media 
schedule  of  whole-page  and  quarter-pages 
in  Jackie,  Look-Now,  '19'  and  Cosmo- 
politan reaches  68  per  cent  of  the  target 
audience.  The  main  copy  lines  are:  "If 


your  hair's  just  like  mummy  wanted  it," 
"We  can  straighten  you  out  in  30  minutes", 
and  "The  girl  with  crooked  hair". 

Teeda,  say  the  makers  can  truly  be 
claimed  to  be  unique  in  respect  of  mild 
yet  effective  action  without  the  unpleasant 
side  effects  of  irritation  which  can  occur 
with  straightening  products  based  on 
strongly  alkaline  materials.  Teeda  has  been 
tested  and  proved  for  a  number  of  years 
in  professional  hairdressing  salons  on  hair 
of  Anglo  Saxon  and  Negroid  type:  "It  is 
equally  effective  and,  contrary  to  current 
popular  opinion,  is  eagerly  welcomed  by 
boys  and  girls  of  all  ethnic  origins." 
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Dandruff:  current  thoughts 
on  a  common  problem 

by  N.  J.  Van  Abbe  FPS,  Chief  research  manager  (biological  research), 
applied  research  &  evaluation  unit,  Beecham  Products,  Leatherhead. 


Most  of  us  realise  that  the  skin,  including 
that  of  the  scalp,  replenishes  itself  regu- 
larly and  discards  its  outer  cells  when  they 
have  served  their  purpose.  Sometimes  it 
appears  that  these  cells  are  shed  in  com- 
paratively large  groups  and  when  these 
are  seen  to  come  from  the  scalp,  we  then 
speak  of  "dandruff".  This  is  not  the  whole 
story,  however,  for  a  distinction  can  be 
drawn  between  dandruff  scales  and 
ordinary  skin  debris. 

An  important  feature  of  skin  physio- 
logy is  that  one  of  the  zones  in  its  super- 
ficial, epidermal  region  known  as  the 
granular  layer  is  normally  the  scene  of 
intense  enzyme  activity;  as  a  result,  nitro- 
genous material  is  converted  into  the 
horny  protein  known  as  keratin.  When  the 
skin  is  irritated  or  inflamed,  cell-division 
in  the  lower  part  of  the  epidermis  tends 
to  be  speeded  up  three  or  fourfold.  New 
cells  push  outwards  too  fast  for  the  en- 
zymic  activity  needed  to  synthesise  keratin 
properly.  In  this  condition,  the  outer- 
most layer  of  the  epidermis  is  composed 
of  incompletely  keratinised  cells;  this  state 
of  affairs,  termed  parakeratosis,  is  charac- 
terised under  the  microscope  by  the  fact 
that  the  cells  still  show  evidence  of  nuclei, 
which  would  be  absent  in  the  fully  kera- 
tinised "dead"  cells  of  the  normal  epider- 
mal horny  layer. 

Not  specific 

Parakeratosis  is  an  indication  that  there 
is  something  unusual  about  cell  division 
in  the  epidermis,  but  it  is  not  specific  to 
any  particular  disorder.  We  may  well  re- 
gard it  as  a  means  of  discarding  foreign 
substances  quickly  by  increasing  the  turn- 
over rate  for  the  outer  epidermal  cells;  in 
other  words,  it  serves  as  a  defence  mecha- 
nism. However,  careful  microscopic  exami- 
nation of  dandruff  scales  indicates  that 
there  are  both  normal  and  parakeratotic 
cell  remnants,  unlike  skin  debris  in 
general,  which  would  be  composed  of  non- 
nucleated,  fully  keratinised  cells. 

To  some  degree,  then,  dandruff  must  be 
regarded  as  a  departure  from  normality. 
The  fact  that  a  dandruff  scale  has  normal 
and  parakeratotic  cell  remnants,  suggests 
that  it  comes  from  an  epidermis  having 
only  a  mild  or  transient  degree  of  para- 
keratosis (as  distinct  from  psoriasis,  for 
example,  where  the  abnormality  would  be 
much  more  prominent). 

A  great  number  of  individuals  show 
signs  of  dandruff  at  one  time  or  another; 
at  any  given  time,  only  a  proportion  have 
any  obvious  scaliness  on  the  scalp  and  the 
process  is  not  very  severe  except  in  a 
rather  small  minority.  Since  the  scales  of 
dandruff  are  not  too  easily  distinguished 
by  the  unaided  eye  from  those  of  psoriasis 
or  seborrhoeic  dermatitis,  severe  cases 
should  consult  a  physician. 

Dandruff  affects  men  and  women  alike. 


spans  a  wide  age  range  and  has  no  estab- 
lished connection  with,  for  example,  bald- 
ness or  the  menstrual  cycle.  Scaliness  is  the 
most  distinctive  feature  of  dandruff  but  it 
may  be  accompanied  by  itching  and  by 
excessive  greasiness  or  dryness  of  the 
scalp;  whether  these  accompaniments  have 
any  real  significance  is  not  at  all  clear.  A 
properly-balanced  diet,  with  plenty  of 
fresh  air,  is  undoubtedly  good  for  morale 
but  has  not  yet  been  shown  to  influence 
dandruff  favourably. 

Whereas  some  people  accept  dandruff  as 
nothing  more  than  an  exaggeration  of  nor- 
mal skin  replenishment,  others  harbour 
worries  that  it  may  be  a  rather  distasteful 
infectious  state.  Dandruff  scaling  does 
need  to  be  distinguished  from  normal 
epidermal  shedding,  but  there  is  no  un- 
equivocal evidence  that  infection  is  a 
major  causative  factor.  The  scalp,  with 
or  without  dandruff  scales,  invariably  har- 
bours a  flourishing  population  of  micro- 
organisms. The  species  concerned  are  for- 
tunately ones  generally  considered  to  be 
essentially  innocuous;  some  of  these,  how- 
ever, may  bear  a  measure  of  responsibility 
for  the  parakeratosis  which  is  eventually 
noticeable  as  dandruff. 

There  are,  for  example,  yeasts  of  the 
genus  Pityrosporum  along  with  consider- 
able numbers  of  Corynebacteria  with  the 
noteworthy  feature  that  they  are  growing 
anaerobically;  it  is  quite  common  to  find 
on  the  scalp  the  mite  known  as  Demodex 
follicidoriim.  All  of  these  have  a  predelic- 
tion  for  a  fatty  diet,  so  to  speak,  and 
thrive  on  the  scalp  with  its  greasy  secretion 
from  the  sebaceous  glands.  In  all  proba- 
bility these  uninvited  tenants  are  not  in- 
fective in  the  usually-accepted  sense,  but 
there  is  reason  to  think  that  they  serve  to 
break  down  the  sebum,  yielding  quantities 
of  free  fatty  acids  on  the  scalp.  The  fatty 
acids  may  well  function  as  irritants,  pro- 
voking the  skin  to  increase  its  rate  of  cell 
division  and  thus  upset  the  synthesis  of 
keratin. 

Other  factors 

This  seems  to  provide  a  fairly  plausible 
explanation  of  dandruff  but  it  is  not  en- 
tirely satisfactory.  Everyone's  skin  over 
most  parts  of  the  body  is  virtually  bathed 
continuously  in  free  fatty  acids,  but  dan- 
druff is  mostly  confined  to  the  scalp  and 
does  not  affect  everyone  all  of  the  time. 
Other  factors  must  certainly  be  involved 
such  as,  perhaps,  rather  subtle  changes  in 
the  permeability  of  the  epidermis  to  fatty 
acids.  The  whole  story  has  yet  to  be  un- 
ravelled but  at  least  it  seems  likely  that 
micro-organisms  do  have  some  causal 
association  with  the  condition. 

One  reason  for  implicating  microbial 
infection  is  that  the  most  effective  anti- 
dandruff  agents  so  far  known  also  prove 
to  be  highly  active  against  the  relevant 


micro-organisms  found  on  the  scalp.  Seal 
ing  will,  of  course,  be  greatly  reducq 
whenever  the  hair  is  thoroughly  washef 
If  a  plain  shampoo  with  no  antidandru 
ingredient  is  used,  scaling  quickly  rJ 
appears,  and  within  five  days  will  probab 
return  to  its  previous  intensity.  The  di| 
tinguishing  feature  of  an  effective  antj 
dandruff  shampoo  is  that  the  original  lev! 
will  not  be  regained  five  days  after  use  ai 
so,  with  regular  use,  the  condition  may  1 
kept  under  control. 

Perhaps  the  most  effective  antidandnj 
agent  yet  available  is  zinc  pyridinethioi! 
(otherwise  known  as  zinc  omadine),  inco 
porated  in  shampoos  at  0-5-2-0  per  cej 
and  capable  of  reducing  dandruff  scaliil 
by  some  70  per  cent  or  more.  Several  an  j 
microbial  compounds  also  appear  to  l| 
beneficial,  as  well  as  coal  tar,  certain  si 
phosuccinated  derivatives  of  undeceno 
acid  and  also  selenium  sulphide. 

Not  everyone  seeking  to  deal  with  daj 
druff  wishes  to  use  a  shampoo  wi 
obvious  medicated  overtones  and  tho 
preparations  which  are  efficacious  ail 
also  acceptable  as  substantially  norm 
shampoos  clearly  offer  advantages,  at  lea 
to  some  purchasers.  Others,  perhaps,  a 
encouraged  by  the  "medicated"  image 
adopt  a  more-than-usually  rigorous  a 
proach  to  hair  cleansing;  this  may  its< 
help  to  control  dandruff,  if  it  is  not  pi 
sued  with  too  extreme  enthusiasm. 

Briefly,  then,  dandruff  is  a  condition  I 
the  scalp  showing  certain  differences  fro 
its  normal  state.  Although  micro-organisr 
are  probably  implicated,  it  is  hardly  i 
"infection"  in  the  usual  sense,  but  it  w 
generally  respond  to  regular  use  of  i 
antidandruff  shampoo.  In  severe  cases, 
if  simple  measures  fail,  medical  advi 
should  be  sought.  For  the  majority,  a  got 
measure  of  relief  may  easily  and  pleasanl 
be  achieved. 


Reformulation  and  new 
packs  for  colourants 

Colour  Creme,  Inecto's  permanent  hi 
colourant  has  been  repackaged,  and  i 
18  shades  now  include  protein.  The  efff 
of  adding  protein  is  to  make  the  crer 
tint  easier  to  mix  and  apply,  and  t 
treated  hair  is  less  "fly  away",  shini 
and  in  better  condition. 

To  introduce  the  new  formula,  Colo 
Creme  is  now  packaged  in  a  larger  a 
brighter  carton  with  more  shelf  appeal, 
much-simplified  shade  selector  on  t 
back  ties  in  with  new  shade  indicate 
currently  being  distributed.  The  pack  nc 
contains  a  sponge  which  has  a  dual  pi 
pose  —  wiping  off  tint  from  the  hair 
see  more  clearly  how  the  colouring  is  ( 
veloping,  and  wiping  tint  from  the  ha 
line. 

Inecto's  Hair  Magic  semi-perman« 
hair  colouring,  has  also  been  reformulat 
and  repackaged.  The  12  most  popu 
shades  are  retained  plus  one  new  oi 
Haze  Grey.  Formula  changes  are  said 
incorporate  all  the  latest  innovations  pi 
duced  by  hair  colouring  research,  and 
new  and  delicate  floral  perfume  has  be 
added  (it  is  claimed  to  be  one  of  the  ft 
hair  colourants  to  have  this  advantag 
Shade  indicators  and  shelf  strips  are  ava 
able. 


Full  information  on  Selsun  (Selenium  Sulphide,  Abbott) 

from  Abbott  Laboratories  Ltd.,  Queenborough,  Kent  ME1 1  5EL. 

Product  Licence  No.  0037/5010 


Wella-bigand 
getting  bigger 


The  hair  care  market  is  one 
he  most  bouyant  -  even  now. 
i  Wella  products  are  right  in 
front  of  the  continued  growth. 

Because  we're  at  the 
mium  price  end  of  the 


market,  every  sale  you  make 
gives  you  a  larger  net  profit 
than  you'll  get  with  most 
other  brands. 

It  makes  sense  -  and  profit 
-  to  display  Wella. 


The  top  name  in  hair  beauty 


Look  at  this  for  national  advertising,  1974 

We're  running  no  less  than  32  different,  full-colour, 
full  page  County  Lover  advertisements  in  the  top  women's  • 
monthly  magazines;: 

Cosmopolitan,  Honey  j  Vogue,  19,  Look  Now  and  She. 

There  will  be  at  least  5  insertions  in  each  medium  - 
giving  almost  saturation  coverage  throughout  the  peak-selling 
months  of  the  year  . 

That  means  Country  Lover  Advertising,  1974,  will " 
reach  11,005,000  potential  customers,  (60%  of  the  total 


And  2  new  lovers  (because  you  can't  have  too  many). 

First,  we  launched  two  shampoos  (one  for  dry  &  normal 
hair,  one  for  greasy),  a  hair  conditioner,  setting  lotion,  bath  gel 
and  bath  milk.  - 

Now,  alongside  those,  the  1974  range  of  Country  Lover 
will  include  a  conditioning  shampoo  and  freshener  pads . 

For  fuU  details,  ask  your  J.N.  Toiletries  representative. 
Or  else  contact  us  direct. 

-(Then  wait  for  thecomeback.)  - 

Country  Lover 

With  a  breath  of  the  country  in  it. 

J.N.  Toiletries, 
Kitty  Brewster  Estate,  Blyth, 
"     Northumberland.  Blyth  2596. 


Sometimes, 
you  have  to  go  back  to  go  forward. 
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he  growth  market  for  hair 
rnaments  and  accessories 

Mike  Alter,  product  manager,  Newey  Goodman  Ltd 


i  dramatic  increase  in  fashion  con- 
jusness  of  the  past  few  years  is  now 
ecting  itself  significantly  in  the  growth 
demand  for  hair  care  products  and  hair 
laments  —  a  market  which  has  grown 
>rmously  and  which  this  year  will  reach 
v  heights. 

Whereas  manufacturers  used  to  be 
ured,  as  they  brought  out.  new  items, 
t  the  style  would  probably  last  for  up 

five  years,  today  they  must  produce 
istantly  new  designs  to  accommodate 

continuous  variety  of  demand.  This  is 
;hallenge  which  Newey,  for  one,  is  de- 
ited  to  accept,  knowing  from  their  own 
rketing  intelligence  that  customers  now 
1  pay  a  little  more  for  a  product  which 
stylish  as  well  as  utilitarian,  giving  de- 
ners  free  rein  to  produce  ranges  which 
:  exciting  rather  than  run-of-the-mill, 
rhis  is  not  to  deny  the  important  place 
1  held  by  the  practical  accoutrements 

hair  care,  themselves  undergoing  a 
•iod  of  growth.  For  in  today's  style- 
lscious  world,  while  more  and  more 
Dple  overall  are  visiting  the  hairdresser 
;ularly  to  keep  their  crowning  glory  in 
hion,  likewise  an  increasing  number 
intain  the  style  and  condition  of  their 
:r  at  home  more  frequently. 

low  of  ideas 

is  self-generating  situation  ensures  a 
ady  flow  of  ideas  from  the  manufacturer 
i  allows  for  developments  which  have 
mged  conventional-use  products  almost 
yond  recognition.  This  has  been  reflec- 
l  in  the  trend  towards  softer  hair  rollers, 
with  Newey's  Relaxa  range  and  those 
tich  do  not  need  pins  to  hold  them  in 
ice,  such  as  the  clip-on  rollers. 
While  changing  fashions  produce  a  tem- 
rary  decline  in  a  particular  product, 
:y  produce  an  upsurge  in  others.  This 
rt  of  situation  is  one  which  large  manu- 
:turers  like  ourselves  are  well  geared  to 
pe  with.  Longer  hair  styles  reduced  de- 
md  for  grips,  but  produced  an  increased 
irket  for  hair  nets.  Now,  the  new 
orter,  tighter  styles  have  accelerated  de- 
md  for  grips  (particularly  the  unique 
endrite  range  which  match  the  colour  of 
3  hair),  while  hair  nets  continue  to  be- 
me  more  popular  than  ever,  with  a  grow- 
I  demand  for  the  product  by  men  add- 
g  to  the  boom  in  business! 
The  upsurge  in  home  styling  has  en- 
uraged  the  introduction  of  additional 
is,  almost  as  a  by-product.  One  instance 
the  success  of  Newey's  hairspray  eye 
ard,  as  people  become  aware  of  the 
verse  effect  a  hair  spray  can  have  on 
es  and  make-up. 

Newey  travel  the  world  to  maintain  their 
id  in  the  challenging  area  of  anticipa- 
ig  new  demands  and  fashions.  Following 
e  trend  being  set  in  Europe  of  the  be- 


ginning of  a  demand  for  hair  ornaments 
for  men,  they  are  producing  a  few  less- 
feminine  patterns  to  be  worn  by  men  with 
longer  hair.  They  are  shortly  introducing  a 
new  pony  tail  holder  which  still  has 
woman  appeal,  but  which  is  aimed 
primarily  at  the  male  market. 

This  male  trend  is  not  to  be  ignored. 
Television  sport  addicts  are  now  no 
strangers  to  the  sight  of  footballers  wear- 
ing hair  bands;  in  factories,  the  wearing  of 
hair  nets  and  pony  tail  holders  is  common- 
place by  men;  at  home,  in  many  cases,  the 
male  has  taken  over  his  wife's  hair  drier. 
All  add  to  the  boom  now  being  ex- 
perienced by  the  retailer  of  ancillary  pro- 
ducts to  hair  care. 

Twenties  influence 

We  are  now  in  the  thros  of  the  return 
of  the  "Gatsby  Look"  for  women.  With 
this  1920's  influence  we  shall  probably  be 
seeing  tighter  permed  hair  and  with  it  the 
revitalisation  of  aluminium  curl  clips  for 
permanent  waves.  At  the  same  time,  such 
items  as  the  Cut'n'Comb,  for  keeping  the 
hair  trimmed,  should  increase  in  demand 
for  both  men  and  women.  Side  combs  are 
already  in  great  demand.  Newey  are  now 
producing  patterned  ones  of  flattering  ap- 
pearance and  —  perhaps  because  they  are 
the  only  manufacturer  supplying  these  to 
any  great  degree,  the  company  is  finding 
them  unbelievably  popular. 

New  developments  in  hair  slides  which 
have  already  caught  on  include  a  new 
finish  with  a  rainbow  effect,  instead  of  the 
conventional  laminated  type  and  the  frog- 
eye  slides,  which  incorporate  a  new  pro- 
cess of  vacuum-coating  glass  beads.  The 
latter  have  proved  so  popular  that  when 
shown  for  the  first  time  at  Mount  Royal 
Gift  Fair,  the  total  first  commitment  was 
sold  and  more  ordered  than  originally 
anticipated  for  the  whole  year. 

In  a  year  of  market  expansion  at  an  un- 
precedented rate,  Newey  have  not  been  hit 
as  badly  as  some  by  the  raw  materials 
shortage  which  have  brought  about  such 
difficulties.  The  company  is  fortunate  in 
that  it  carries  vast  stocks  of  materials  and 
at  the  same  time  manufactures  most  of  the 
products  it  supplies.  Thus  the  excitement 
generated  by  the  high-quality  Europa 
range  of  hair  ornaments,  launched  this 
year,  and  the  new  1974  Newey  Christmas 
range  which  includes  manicure  sets  and 
car  sets  as  well  as  bath  caps  and  boudoir 
hats  for  hair  protection,  are  certain  to  be 
translated  into  successful  sales. 

In  support  of  this,  Newey  are  breaking 
new  ground  in  marketing  and  packaging 
plans  to  help  wholesalers  and  retailers 
keep  up  with  demand.  In  this  packaging- 
conscious  field  of  operation  they  are  con- 
stantly up-dating,  with  an  increasing  move 
into  bubble  packs  and  other  developments. 
New  concepts  in  display  stands  are  under 


is 


review  —  and  the  unique  use  of  Perspex 
in  the  attractive  Elite  stand  for  the  Europa 
range  is  already  proving  a  winner. 

With  the  significant  improvements  car- 
ried out  last  year  in  service  and  delivery 
by  the  wholesale  trade,  it  was  not  sur- 
prising that  Newey's  marketing  research 
produced  figures  showing  the  trend  for 
purchasing  of  hair  care  sundries  in  general 
was  from  wholesalers  rather  than  direct 
purchasing.  Trends  in  1974  show  this  sys- 
tem is  accelerating.  In  co-operation  with 
wholesalers  who  are  now  producing  even 
better  results,  Newey  are  launching  a  new 
service  on  a  test  basis,  initially  in  London, 
the  South  East  and  the  Midlands,  to  make 
ordering  even  easier  for  retailers  and 
wholesalers.  Newey  representatives  will 
make  calls  on  retailers,  service  their  hair 
care  stands  and  place  the  orders  through 
the  wholesaler  for  them. 

This  is  all  part  of  the  modern  way  of 
backing  up  the  wholesalers'  improved  ser- 
vice and  at  the  same  time  keeping  shops 
up-to-date  with  new  styles  and  fashions 
being  supplied  by  Newey. 


New  advisory  series 

A  new  series  of  leaflets  is  being  produced 
by  Evelyn  Douglas  of  the  Gillette 
Toiletries  Advisory  Bureau.  "Care  for 
your  hair"  is  an  attractive  green-and-white 
concertina  leaflet  giving  hair  facts,  tips  on 
shampooing,  conditioning  and  setting.  It 
also  describes  some  of  the  hair's  enemies, 
and  gives  advice  on  treating  common  hair 
problems. 

"Double  value  styles  for  four  seasons" 
contains  eight  hairstyle  suggestions  with 
setting  directions  and  tips.  Both  booklets 
are  obtainable  by  consumers  free  of 
charge  (but  with  a  stamped  addressed  en- 
velope) from :  Evelyn  Douglas,  Gillette 
Toiletries  Advisory  Bureau,  Great  West 
Road,  Isleworth,  Middlesex. 

Interlene  in  booklet 

Winthrop  Pharmaceuticals'  28-p  consumer 
advisory  booklet  on  hair  care  has  recently 
been  updated  to  include  information  on 
Interlene  (it  also  mentions  Lenium  and 
Phisohex).  Copies  are  available  from 
Winthrop  House,  Surbiton,  Surrey. 
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An  unrealised 
potential 


There  may  be  more  potential  to  the  hair 
care  market  than  many  chemists  realise, 
according  to  Laughton  &  Sons  Ltd,  makers 
of  the  Lady  Jayne  range.  Apart  from 
toiletries  and  electricals,  they  see  a  £9-25m 
market,  made  up  of: —  £3m  rollers,  grips, 
pins  and  soft  goods;  £3m  brushes  and 
combs;  £2m  hair  ornaments  (adult); 
£l-25m  children's  hair  ornaments.  The 
growth  rate  Laughton  put  at  15-20  per 
cent  per  annum. 

Independent  research  they  commissioned 
in  1973  showed  85  per  cent  of  chemists 
(excluding  Boots)  stock  products  from  one 
of  the  three  major  ranges,  with  Lady 
Jayne  top  at  57  per  cent  distribution.  But 
whereas  94  per  cent  of  multiples  stock  one 
of  the  brands,  the  percentage  in  small  in- 
dependents is  down  to  82. 

Lady  Jayne  stands  are  in  about  one  in 
three  chemists  —  the  stand  value  turns 
over  about  five  times  a  year,  which  could 
be  higher  with  better  awareness  of  the 
potential. 


A  new  range  of  Miss  Jayne  slides, 
bobbles  and  bands  caters  for  fine  young 
hair 

Looking  to  the  future,  Laughton  see 
great  potential  in  brushes  and  are  intro- 
ducing new  items  both  in  this  market  and 
in  hair  jewellery.  An  "inflation  beating" 
change  in  the  Lady  Jayne  pony  tail  bands 
card  will  give  six  bands  instead  of  four 
for  £015  instead  of  £0-14  —  "50  per  cent 
more  product  for  only  7  per  cent  increase 
in  price".  It  is  for  sale  from  mid-summer. 


Setting  lotions— it's  a  matter  of  choice 


Even  the  most  simple  hair  sets  won't  stay 
perfect  for  long  without  the  aid  of  a  good 
setting  lotion,  and  in  the  traditionally 
damp  British  climate  many  women  find  it 
important  to  use  one  alongside  shampoo 
and  conditioner.  Setting  lotions  need  no 
longer  be  sticky  to  use  or  leave  the  hair 
looking  dull  and  lifeless.  The  Poly- 
set  plasticised  range  of  lotions  was  intro- 
duced to  solve  these  problems;  being  non- 
sticky  and  non-greasy  they  not  only  make 
a  set  last,  but  also  make  the  hair  easier 
to  control  when  setting  and  protect  it 
from  the  elements  by  leaving  a  trans- 
parent, shiny  yet  flexible  film. 

Polyset  has  shown  a  rapid  expansion  in 
sales  over  the  past  few  years.  In  1973  the 
brand  did  extremely  well  and  sales  were 
up  18  per  cent  on  1972.  Polyset  brand 
manager,  John  Boundy  accounts  for  this 
by  referring  to  the  cost  per  application 
compared  with  other  brands.  "I  believe 
that  1973  was  a  good  year  for  us  because 
we  followed  this  thinking  through  to  its 
logical  conclusion  by  concentrating  on 
aggressive  'value  for  money'  promotions 
for  both  consumer  and  trade.  So  far  this 
year  we  have  held  our  prices,  thereby  in- 
creasing our  value  for  money  claim  versus 
competition,  and  we  will  be  concentrating 
our  promotional  activity  through  chemists 
to  underline  this  claim". 

The  wide  range  of  lotions  available, 
however,  is  also  an  important  factor  in 
the  popularity  of  Polyset,  John  Boundy 
feels.  "The  customer  likes  to  be  able  to 
choose  a  product  to  suit  her  particular 
hair  type  and  colour",  he  says,  "and  the 
product  is  also  popular  as  a  'testing 
ground'  for  women  who  would  like  to 


change  their  hair  colour  but  wish  to  ex- 
periment before  buying  a  more  permanent 
hair  colourant."  Besides  providing  the 
basic  setting  lotions  for  normal,  dry  and 
greasy  hair  and  an  extra  hold  version  for 
difficult  hair,  the  Polyset  range  includes  a 
mild  lightening  set  and  coloured  versions 
which  incorporate  a  shimmer  of  colour  to 
flatter  and  enliven  the  natural  hair  tone. 
The  colours  —  for  fair  hair,  brown  hair, 
and  silver  and  blonde  hair  are  subtle  and 
wash  out  with  each  shampoo. 

For  the  many  consumers  who  prefer 
using  herbal  shampoos,  Polyherb  is 
claimed  to  be  the  only  one  on  the  market 
that  can  satisfy  their  different  hair  types — 
Polyherb  Balanced  for  normal  hair,  Poly- 
herb Rainsoft  for  dry  hair  and  Polyherb 
Plus  for  greasy  hair. 


'Top  profit  per  facing' 

The  medicated  sector  of  the  shampoc 
market  is  showing  a  growth  rate  of  som< 
6  per  cent  per  annum,  according  t( 
Stafford-Miller  Ltd,  and  within  this,  Tegrii 
("one  of  the  highest  turnover  medicatec 
brands")  is  increasing  its  share.  Growtl 
of  this  antidandruff  shampoo  has  been  re 
inforced  by  the  successful  national  launcl 
during  1973  of  Tegrin  lotion  shampoo 
and  the  makers  believe  that  retailers  an 
now  realising  that  the  brand  offers  a  highe; 
profit  per  facing  than  any  other  shampoo 

In  1974,  promotional  expenditure  oi 
television  alone  will  exceed  £200,000.  Thi 
new  Tegrin  commercials,  screened  with  ex 
cellent  results  during  the  latter  half  o 
1973,  will  be  seen  by  93  per  cent  of  adult 
in  the  UK  on  at  least  13  occasions 
Records  reveal  that  shop  sales  are  pari 
ticularly  sensitive  to  Tegrin  advertising  - 
"this  year  will  be  no  exception,"  sa] 
Stafford-Miller. 

Tegrin  is  available  on  bonus  terms  tij 
direct  account  customers  until  the  end  o 
June;  details  from  representatives.  ThJ 
sales  force  will  also  be  placing  new  am 
original  shelf  arresters  (see  illustration)  it 
chemist  outlets.  A  bright  and  attractivl 
point  of  sale  unit  it  is  designed  as  ai 
"attention-getter"  to  lead  to  increase 
awareness  and  therefore,  increased  sales 
Details  of  an  additional  bonus  and  } 
mystery  shopper  competition  will  be  anj 
nounced  shortly. 


Pifco  Ltd  are 
introducing  new 
display  packs  for 
their  personal 
care  appliances. 
The  packs  have  a 
unifying  theme 
and  are  in  black 
with  full-colour 
illustrations  to 
create  a  strong 
and  readily 
identified  display 
grouping 
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?br  the  man  who  has  eveiything... 


itomething  to  make  a  nice  change 


When  you  stock  Formula  16 
3u're  not  just  adding  yet  another 
(iletry  to  everything  else. 

Formula  16  is  a  uniquely 
accessful  treatment  for  grey  hair, 
brings  back  natural  looking 
5lour.  It  feeds  colour  back 
radually,  so  that  there's  no 
inbarrassingly  sudden  change. 

A  few  drops  applied  daily  for 
jvo  to  three  weeks  produces  this  nice  confident  difference, 
nd  then  just  one  application  a  week  is  all  it  takes  to 
stain  the  colour  .  .  .  Formula  16  is  a  proven  product, 
ffective  with  both  men  and  women.  Safe.  Non-greasy. 
rith  a  distinct,  large  market  of  its  own. 


The  price  is  right.  And  so 
is  your  profit. 

It's  advertised  regularly  in 
the  national  press.  With  ads  which, 
like  Formula  16  itself,  have  proved 
they  really  work. 

Could  be  just  what  you  need 
for  a  change,  couldn't  it? 


The  optional  extra 

We  know  how  much  you  don't  need  another  shampoo. 
But  people  kept  asking  which  was  best  to  use  with  our  hair 
colour  restorer.  So  in  the  end  we  brought  out  a  Formula 
16  Shampoo.  It  has  been  said  there's  none  better- for 
any  age  and  kind  of  hair. 


Formula  10 


Vincent  product  /  LE Vincent  &  Partners  Ltd  Kings  House  WHaymarket  London  SW1  Tel:  01-839  5445  Telex:  28701 
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Hair  market  is 
vulnerable 
to  innovation' 

The  hair  care  market  is  at  present  highly 
vulnerable  to  innovative  exciting  new  con- 
cepts, according  to  Victor  Bennett,  mar- 
keting manager  of  Alberto-Culver.  He 
points  out  that  the  older  established 
toiletry  companies  maintain  customers'  in- 
terest by  regular  pack  or  formulation  re- 
launches —  but  usually  under  the  same 
brand  name,  the  manufacturers  preferring 
to  extend  the  use  of  the  "corporate" 
name  to  a  range  of  products.  But  there  has 
been  very  little  product  activity  in  terms 
of  new  concepts  per  se.  It  is  to  just  such 
ends  that  the  Alberto-Culver  Co  is  cur- 
rently directing  its  efforts  in  terms  of  re- 
search and  development. 

The  company  has  already  shown  what 
can  be  done  in  a  market  which  the  UK's 
bigger  manufacturers  had  largely  ignored. 
They  launched  Alberto  Balsam  creme 
rinse  conditioner  backed  by  national  tele- 
vision —  having  noted  that  usage  of 
creme  rinse  conditioners  was  rapidly  in- 
creasing. Alberto  Balsam  is  now  brand 
leader  in  a  market  thought  to  be  worth 
£4m  (IPC  survey).  Now,  however,  Alberto- 


With  the  trend  towards  natural  hair  styles, 
the  purchase  and  use  of  hair  sprays  has 
been  declining.  However,  L'Oreal's  Elnett 
—  sold  through  chemists  and  department 
store  outlets  —  has  increased  its  sales  by 
25  per  cent  in  each  of  the  last  two  years. 

Michael  Lane,  marketing  manager  for 
Golden  Ltd,  UK,  manufacturers  and  dis- 
tributors, says  of  the  rise:  "It  bears  out 
our  research  which  indicates  a  clear  trend 
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Culver  believe  it  is  the  more  established 
markets  such  as  hairsprays  and  shampoos 
that  are  vulnerable  to  new  developments. 
Alberto  Balsam  shampoo  was  launched 
last  autumn  —  a  substantial  amount  is 
being  spent  on  television  this  year  (around 
£350,000  at  current  rates)  to  ensure  that 
Alberto  Balsam  shampoo  is  seen  at  least 
25  times  in  16  million  ITV  homes.  The 
company  did  not  take  its  commercials  off 
during  the  three-day  week.  They  decided 
that  building  up  "awareness"  is  just  as 
important  as  creating  demand. 

Mr  Bennett  suggests  that  chemists 
should  concentrate  on  those  markets  in 
which  they  do  well  —  markets  which  are 
relatively  small  to  the  grocer  but  show 
rapid  growth.  Among  these  are  setting 
lotions,  bleaches  and  colourants  (and  of 
course,  creme  rinse  conditioners).  In  the 
more  competitive  markets  (shampoos,  hair- 
sprays), the  chemist  should  go  for  the  pre- 
mium price  products  which  are  largely 
chemist-only  (eg  V05  hairspray)  and  limit 
his  range  of  mass  market  products. 
Especially,  however,  note  where  a  market 
traditionally  non-grocery  is  being  given 
good  TV  advertising  support  by  the  manu- 
facturer! 

Alberto-Culver  were  founded  in  the 
United  States  in  the  1950's.  They  started 
up  in  the  UK  in  the  '60's  and  gained  early 
success  with  V05  hairspray.  But  Britain 
needs  "specialist"  attention,  the  company 
found,  and  2|  years  ago  new  management, 
headed  by  Mr  John  Hayter,  managing 
director,  began  to  give  it  just  that.  The 
Alberto-Balsam  range  and  the  relaunch  of 
V05  hairspray  are  just  two  of  the  positive 
results  of  this  initiative  —  with  the  promise 
of  many  new  innovative  concepts  to  come. 


towards  quality  hair  sprays  in  which  Elnett 
as  brand  leader  in  the  chemist  trade  is 
well-placed.  The  premium  price  hairsprays 
section  has  grown  considerably  and  we 
believe  that  this  will  continue  as  the  dis- 
cerning woman  will  always  look  for  the 
extra  pluses  that  these  products  give". 

Elnett  has  been  advertised  strongly  for 
the  past  two  years  on  television  and  has  a 
new  commercial  on  nationally  now.  It  has 
a  special  image  with  the  consumer  —  80 
per  cent  of  all  women  who  use  it  have 
remained  loyal  to  the  brand  as  against  60 
per  cent  of  women  who  use  other  sprays 
on  the  market.  Elnett  is  said  to  have  the 
most  important  characteristic  of  a  hair- 
spray —  the  ability  to  brush  out  easily. 
Also  its  distinctive  micro-diffuser  ensures 
fine  spray  which  serves  to  give  natural 
hold  without  any  apparent  trace. 

There  are  nearly  19  million  women  in 
Britain  and  some  50  per  cent  (according 
to  the  IPC  Cosmetics'  Survey)  use  a  hair- 
spray; 41  per  cent  use  them  once  a  day  or 
more;  16  per  cent  use  them  three  or  four 
times  a  week  and  a  further  16  per  cent 
twice  a  week. 

Hairsprays  are  used  mainly  in  the  25 
to  54  age  group  —  64  per  cent  of  the 
women  in  this  category  use  one  indicating 
that  sophistication  and  elegance  are  im- 
portant aspects  of  hair  care  to  hairspray 
users.  This  is  something  Elnett  have  ex- 
ploited successfully  in  their  advertising  and 
promotion. 


Royal  Sweden  display 

A  counter  display  unit  has  been  designe< 
for  Royal  Sweden  stockists.  It  holds  th 
five  styles  of  hairbrush  currently  in  th 
standard  range  —  radial,  semi-radial 
twist,  club  and  paddle  each  with  a  brie 
description  for  use  of  the  individual  brus 
styles  to  help  customers  choose  the  correc 
hairbrush  for  their  purpose.  The  stan 
comes  free  with  one  of  each  brush  styl 
with  small  qualifying  order. 

In  a  series  of  special  promotions 
Jacquelle  offer  the  following:  — 

□  Royal  Sweden  handbag  hairbrushe 
(codes  15505,  15565):  With  orders  for  on 
pack  of  each,  one  pack  containing  si 
15505  brushes  free  (retail  value  £4-50). 

□  Jacquelle  Swiss  Crystal  hairbrush! 
(codes  812,  813,  814,  815):  With  ordei 
for  one  pack  of  each,  one  pack  (thre 
brushes)  in  a  choice  of  813,  814  or  81 
free  (retail  value  £2-85). 

The  counter  display  stand  and  promc 
tions  are  available  from  Jacquelle  Sales  ( 
division  of  Jackel  &  Co  Ltd),  Kitt 
Brewster  Estate,  Blyth,  Northumberlam 


Gill's  range  extended 

In  conjunction  with  Jochem's  of  Hollanj 
Beautisales  Ltd  have  introduced  four  ne 
hair  care  products  to  add  to  the  ahead 
established  Dutch  preparation  and  Gill 
dandruff  shampoo.  They  are  Gill's  lemd 
shampoo  (for  greasy  hair),  almond  d 
shampoo  (dry  hair)  and  protein  shampd 
(poor  hair)  —  all  75cc  selling  at  £0-26  - 
and  Gill's  Grey-go  hair  lotion  (75cj 
£0-43).  The  latter  is  a  remedy  for  gr< 
specks  in  the  hair  which  is  said  to  countej 
act  loss  of  pigmentation  and  to  act  j 
about  21  days.  It  is  being  advertised  I 
The  Sun. 


Elnett  grows  in  a  declining  market 
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US  consumers 
shampoo  more 

In  the  United  States,  the  formerly  static 
shampoo  market  has  increased  by  52  per 
cent  in  value  terms  over  the  last  three 
years,  say  Chesebrough-Ponds  Ltd.  This  is 
almost  entirely  due  to  increased  frequency 
of  usership,  rather  than  in  trading  up  or 
increased  penetration.  Research  there  has 
shown  that  consumers  prefer  to  maintain 
their  hair  in  the  peak  condition  produced 
immediately  following  shampooing,  ie 
clean  and  free  from  the  accumulated  de- 
posits of  natural  oils.  There  has  been  an 
unsubstantiated  taboo  for  many  years 
surrounding  frequent  washing  of  the  hair 
— ■  it  was  seen  as  damaging  to  the  hair. 
However,  advertising  in  the  United  States 
has  since  reassured  consumers,  and  as  a 
result  the  market  has  been  extremely 
dynamic.  Chesebrough-Ponds  anticipate  a 
similar  expansion  in  the  UK,  though  per- 
haps to  a  lesser  extent. 

However,  despite  numerous  heavily- 
supported  introductions  during  the  past 
two  years,  the  six  major  brands  which 
dominated  the  market  in  1972  still  hold 
this  position  two  years  later  (Head  & 
Shoulders  dandruff  shampoo  is  an  excep- 
tion to  the  pattern). 

Brand  strengthens 

Vaseline  Balanced  Care  shampoo,  say 
Chesebrough-Ponds,  is  the  longest  estab- 
lished brand  in  the  market.  Independent 
research  has  revealed  the  brand's  strengths 
to  be  "reliable,  gentle,  effective"  —  sum- 
marised in  consumer  terms  as  "not 
glamorous,  but  good". 

Television  advertising  (which  will  restart 
mid-May  with  the  addition  of  a  30  sec 
commercial)  softens  this  functional  image 
by  adding  to  the  brand  a  youthful  and 
romantic  promise  —  using  the  prize  win- 
ning "Girl  with  the  shining  hair"  theme. 
Penetration  amongst  16-24-year-old  females 
has  increased  by  100  per  cent  since  this 
campaign  started  in  April  1972. 

The  brand  is  a  strong  seller  through 
chemists  —  perhaps  because  the  image  fits 
in  with  the  target  image  for  most  chemists. 
The  shampoo  sector  is  characterised  by  a 
lack  of  brand  loyalty:  all  recent  research 
has  shown  up  the  fact  that  two  out  of 
three  women  have  no  intention  of  re- 
purchasing their  current  brand. 

Chesebrough-Ponds  recent  research 
reveals  that  consumers  feel  they  must 
change  their  shampoo  frequently  because 
any  brand  loses  its  effectiveness  within  a 
short  period,  because  their  hair  becomes 
accustomed  to  it.  "It  is  for  this  reason  that 
retailers  cannot  treat  shampoos  as  they 
might  do  a  number  of  commodity  pro- 
ducts, ie  they  must  stock  more  than  just 
two  brands.  This  need  for  continual  brand 
switching  also  highlights  the  importance 
of  stocking  a  range  of  sachets,  another 
factor  often  ignored  by  the  grocery  sector, 
and  from  which  the  chemist  sector  profits. 


Harmony  relaunch 


Elida  are  relaunching  their  semi-permanent 
hair  colourant,  Harmony.  The  brand  is 
said  to  dominate  its  section  of  the  market, 
and  to  account  for  about  24  per  cent  of  all 
colourant  sales. 

For  the  relaunch,  the  triangular  shaped 
packaging  will  be  retained,  but  with  new 
headshots,  showing  shades  and  end  results, 
more  clearly.  A  new  shade,  Light  Ash 
Blonde,  will  replace  Burgundy.  This  re- 
balances the  shade  range  to  give  more 
choice  to  the  20  per  cent  of  women  who 
have  fair  hair. 

A  new  £115,000  advertising  campaign 
will  support  the  relaunch  from  May  until 
the  end  of  the  year,  and  will  be  featured 
in  Woman's  Own,  Honey,  19,  Living, 
Petticoat  and  other  leading  womens  maga- 
zines. Trade  bonuses  during  the  relaunch 
period  and  display  material  are  available.! 


Two  additions  to 
Schick  range 


New  products  have  been  announced  by 
Carmen  Curler  Co  in  the  Schick  range  and 
are  to  be  available  for  sale  from  "late 
summer". 

The  Speed  Styler  by  Lady  Schick  is  said 
to  be  the  fastest,  most  versatile  hand  held 
hairdryer  on  the  market.  It  has  five 
attachments  to  make  styling  simple  and 
enjoyable.  Features  are  extra  power  (800 
watts),  two  speed  setting  ("dry"  for  speed 
drying  with  high  heat  and  maximum  air 
flow,  and  "style"  for  softer  airflow), 
styling  brush  (circular  design  to  make 
home  styling  easy  and  for  brushing  body 
into  the  hair),  two  styling  combs  (wide- 
and  narrow-tooth),  concentrator  nozzle, 
styling  handle  (allowing  use  of  brush  and 
comb  attachments  on  or  off  the  dryer), 
and  presentation  case  (covered  in  simula- 
ted lizard  skin).  Selling  price  is  £14-95. 

For  men,  the  Schick  styling  dryer  "with 
extra  drying  power"  is  said  to  be  con- 
siderably faster  in  drying  hair  than  the 
previous  hand  held  styling  dryer  in  the 
range.  Its  features  are  500-watt  drying, 
circular  styling  brush,  concentrator  nozzle, 
two  styling  combs,  and  presentation  case 
in  simulated  leather.  Selling  price  is 
£11-95. 


A  shampoo  that  will 
expand  the  market 

The  launch  of  Halo  will  certainly  help  to 
extend  the  hair  care  market,  say  Colgate- 
Palmolive.  Halo,  they  state  emphatically, 
it  not  "just  another  shampoo".  It  is  de- 
signed to  be  a  complete  range  of  products 
developed  to  help  every  woman  care  for 
her  own  hair — company  research  shows 
that  80  per  cent  of  British  women  do  their 
hair  at  home. 

The  Halo  product  concept  has  called 
for  an  entirely  new  advertising  approach 
in  a  market  that  has  in  the  past  been 
divided  between  two  contrasting  ap- 
proaches —  dreamy  romance  or  austre 
medication.  The  Halo  hair  care  studio 
was  established  to  give  the  consumer  genu- 
ine practical  help  and  advice.  There  is  a 


continuing  regular  programme  of  hints  and 
tips,  and  a  continuous  flow  of  letters  on 
hair  care  problems  from  housewives  who 
see  the  studio  on  television.  The  advertis 
ing  has  generated  a  high  level  of  authority 
for  the  Halo  range,  say  the  makers,  and 
greater  interest  among  women  than  any 
other  hair  care  advertising. 


The  chemistry  of 
dry  shampoo 

The  hair  shaft  is  covered  by  a  transparent  I 
cuticle  in  the  form  of  overlapping  scales 
which  lend  the  hair  its  shiny  appearance 
This  is  emphasised  by  the  layer  of  inter 
stitial  moisture  captured  between  the  cuticlf 
of  the  hair  and  its  shaft.  Natural  or  ap 
plied  lubrication,  coating  by  substantivf 
cationic  materials,  or  mechanical  polishing 
all  help  preserve  this  condition,  but  if,  ir 
the  performance  of  such  treatments,  fh( 
scales  of  the  cuticle  are  lifted,  or  thi 
cuticle  is  otherwise  shattered,  it  immedi 
ately  becomes  opalescent  or  opaque  an< 
the  hair  shaft  appears  dull:  the  inter 
stitial  moisture  leaks,  or  is  sucked  out 
and  the  shaft  soon  loses  its  elasticity  an< 
becomes  brittle. 

The  right  type  of  brush  and  comb  i 
important  but,  if  materials,  and  particu 
larly  powders,  are  suffused  through  th 

Continued  opposit 


ry  shampoos 


ntinued  from  p  18 


r,  they  must  be  carefully  selected  to  polish  the  cuticle  while 
:  tearing  it.  _ 
)ld  dry  shampoos  were  composed  of  chemicals  in  effective 
icentration  which,  as  a  result  of  their  relative  hardness  (cai- 
rn or  magnesium  carbonate,  etc),  their  sharply  crystalline 
pe  (sodium  bicarbonate  etc),  or  their  surface  texture  (silicas, 
)  abraded  or  dragged  up  the  cuticle.  Often  they  also  contained 
aline  materials  such  as  borax,  added  to  convey  an  anionic 
ction  to  the  shampoo  which  was  supposed  to  make  them 
ier  to  remove. 


odern  formulation 

modern  dry  shampoo  —  such  as  Demuth's  Gem  —  is  based  on 
;h  proportions  of  organic  condensation  products  of  starches, 
ese  are  more  efficient  in  action,  polishing  the  cuticle  without 
josition  of  lubricant,  and  they  do  not  interfere  with  the  hair 
or  style. 

3em  is  based  on  a  tetramethylol  acetylene  diurea  reaction 
iduct  with  rice  starch.  The  particles  are  soft,  round  and  smooth 
fering  a  large  surface  area)  and  have  a  smooth  surface.  The 
-mulation  releases,  in  the  presence  of  scalp  moisture,  traces  of 
-maldehyde  to  produce  a  useful  and  tolerated  concentration  on 
:  scalp,  exercising  an  antiseptic  and  dermatophytic  action 
iich  inhibits  dandruff. 

\  dry  shampoo  with  this  slight  but  buffered  acidity  has  the 
vantage  that  it  overcomes  the  problem  of  flyaway  hair,  and 
es  that  apparent  body  and  bounce  essential  to  manageability. 


BeauHsales 

We're  good  for  business. 


Jochem's  Hair  Preparation 

170cc 

£7.80  per  dozen +  VAT 
Retail  price  £1.07  each 


Gill's  Medicated 
Dandruff  Remover  Shampoo 

75  cc 

£1.56  per  dozen  +  VAT 
Retail  price  22p  each 

Gill's  Grey-Go  Lotion 

75  cc 

£3.12  per  dozen + VAT 
Retail  price  43p  each 

Obtainable  from  your  local  wholesaler 
or  direct  from : 

Beautisales  Ltd 

35  Old  Bond  Street,  London  W1X  4JH. 
Tel:  01-493  2565/6. 
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THEY'LL 


STRAIGHT 
FOR  It 


ill 


Few  things  cause  a  girl  more  problems 
than  her  hair. 

So  that  any  product  which  really  helps  her 
solve  one  of  them  is  bound  to  be  welcomed: 

And  that's  why  Teeda  Hair  Straightener 
has  got  a  big  future. 

It's  the  best  (almost  the  only!)  hair 
straightener  on  the  market. 

And  as  from  February ,  Teeda  will 
be  promoted  by  heavyweight,  National 
advertising. 

The  campaign,  using  feature  spaces  in 
leading  girls  and  women's  magazines,  will  run 
throughout  the  year. 

It  will  reach  a  total  readership  of  6, 510, 000. 

And  that's  a  pretty  big  guarantee  that  when 
you  put  Teeda  on  your  shelf  it'll  move  straight 
off. 

Trade:  66p.  exc.  VAT  Retail:  99p.  inc.  VAT 
For  all  details,  ask  your  Kirby  represen- 
tative, wholesaler  or  else  contact  us  direct. 

kirby/teeda  division 

H.&T.  Kirby,  Mildenhall,  Bury  St.  Edmunds, 
Suffolk  1P28  7 AX.  Tel  Mildenhall  713227. 


BESTSELLERS 
THIS  SPRING. 
PHILIPS  HAIR  CARI 
PRODUCTS 

PHILIP: 

Simply  years  ahei 


